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1 02,280  LEAD 
BECAUSE  WE  INSIST 
ON  THE  BEST 


Leadership  means  being  first.  In 
Orange  County,  the  Orange  County 
Register  continues  to  lead  its  closest 
major  competition  in  daily  paid 
circulation.  In  the  past  five  years 
our  lead  over  the  Los  Angeles 
Times  in  Orange  County  has  grown 
from  38,351  to  102,280.  That 
reflects  a  healthy  63%  gain  in 
subscribers. 

There  are  a  lot  of  reasons  for 
our  leadership  position  in  Orange 
County.  A  first-class  product. 
First-rate  journalism.  And  the  ex¬ 
perience  and  dedication  of  all  the 
associates  at  The  Register.  We’re 
committed  to  producing  the  best 
newspaper  in  Southern  California 
to  maintain  our  leadership  status 
in  Orange  County. 

Because  we  insist  on  the  best. 


Dailies  raiiy 
round  Statue 
of  Liberty 
(See  page  14) 
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Circulation:  279,452  Daily  311,062  Sunday 
A  Division  of  Freedom  Newspapers,  Inc. 
Orange  County,  California 

Source:  ABC  Publisher’s  Statement, 
March  31,  1984. 
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UNIKTOTHELOOKOF 
SAN  DEGO’S  PULITZER 
PRIZE-WINNING 
NEWSPAPER 


Afternoon 
newspaper  readers 
are  special.  They 
know  what  they 
want,  and  they  want 
to  know  where  to 
find  it.  We’ve 
brought  back  the  venerable  Century 
Schoolbook  type  face  to  blend  with 


sophisticated  color  and  design. 

The  result  is  tidy  and  exciting. 
That’s  why  San  Diegans  feel  at  home 
with  their  Tribune,  one  of  the  nation’s 
most  talked-about  P.M.s. 

The  Tribune.  Every  page  a  winner. 

THE^TRIBUNE 

MEMBER  NEWSPLAN 


CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  WEAR  A  SESr  BEET 

YOU  CAN  BE  BOTH  SECURE  AND  COMFORTABLE  IN  YOUR  CAR. 


It’s  been  proved  over  and 
over  that  seat  belts  at  least  double 
your  chances  of  escaping  death 
or  serious  injury  in  a  severe 
accident. 

But  the  freedom  of  move¬ 
ment  allowed  by  the  newer  front 
seat  belts  has  bothered  some  peo¬ 
ple.  How  can  the  seat  belt  hold 
you  securely  if  it  appears  to  have 
almost  no  tension? 

The  fact  is,  the  shoulder  belt 
is  designed  to  restrict  your  move¬ 
ment  only  in  an  emergency.  In 
normal  situations,  you  can  lean 
forward  or  to  the  side  with  little 
pressure  from  the  shoulder  belt. 

In  an  emergency,  the  belts 
lock  up  to  hold  you  in  place. 
The  inertial  reel  makes  this  pos¬ 
sible.  That’s  a  mechanism  as 
simple  and  reliable  as  gravity 
(as  you  can  see  in  the  accompa¬ 
nying  diagram).  Inertial  reels 
have  been  used  since  the  1974 
model  year  for  the  shoulder  belt 
in  many  GM  cars.  They  allow  you 
complete  freedom  of  movement 
in  normal  driving.  You  can  turn 
easily  to  check  traffic  or  reach  to 
the  glove  compartment. 

Adjusting  your  shoulder 
and  lap  belt.  Even  the  slight  ten¬ 
sion  you  feel  from  the  inertial  reel 
is  adjustable  so  there  is  almost 
no  pressure.  Pull  the  shoulder 
belt  far  enough  away  from  you 
so  that,  when  you  let  it  go,  it 
comes  back  flat  against  your 
chest.  Then  pull  down  slightly  on 
the  shoulder  portion,  about  one 
inch,  and  let  it  go  again. 

Safety  experts  suggest  allow¬ 
ing  no  more  slack  on  the  shoulder 


belt  than  absolutely  necessary 
for  comfort.  Lap  belts  should  be 
adjusted  snugly  as  low  on  your 
hipbones  as  possible— not  higher 
where  they  might  damage  inter¬ 
nal  organs  in  a  aash. 


How  the  inertial  reel  works. 

Your  shoulder  belt  is  designed  to 
allow  freedom  under  normal  condi¬ 
tions,  but  to  lock  automatically  and 
restrain  you  in  a  collision. 


Locking 

Bar 


Pendulum 


Ratchet  Mechanism 


Under  normal  conditions, 
the  pendulum  and  locking  bar  are 
in  their  rest  positions.  The  reel 
which  holds  the  seat  belt  is  free  to 
rotate.  As  you  lean  against  it,  the 
belt  unreels. 


Pendulum 


Ratchet  Mechanism 

In  emergencies,  such  as  a 
collision  from  any  direction,  the 
pendulum  tilts,  forcing  the  locking 
bar  to  engage  the  ratchet.  The  reel 
locks  and  the  seat  belt  restrains  you. 


In  a  collision,  lap/shoulder 
belts,  worn  properly,  distribute 
the  force  across  the  large,  strong 
bones  of  your  hips  and  torso.  Per¬ 
haps  most  important,  belts  help 
keep  you  from  being  thrown  out 
of  the  vehicle  in  an  accident. 

What  if  you  are  pregnant? 
The  American  Association  for 
Automotive  Medicine  says  the 
dangers  of  being  unbelted  in  a 
collision  during  pregnancy  are  far 
greater  than  the  slight  chance  of 
injury  caused  by  wearing  the  belts. 

Other  advantages  of  belts. 
By  holding  you  in  a  proper  driv¬ 
ing  petition,  the  lap  belt  provides 
a  feeling  of  control,  keeping  you 
in  place  on  rough  or  curved  roads 
or  in  an  emergency  maneuver. 
Some  people  even  find  that  the 
added  support  makes  driving 
easier  on  tiheir  backs. 

Next  time  you  drive,  please 
take  a  moment  to  buckle  up. 
Remember,  the  seat  belt  is  an 
effective  system  to  help  protect 
you,  and  it’s  already  part  of  your 
car.  Why  not  think  of  it  as  your 
“Life  Belt”  and  use  it. 


This  advertisement  is  part  of 
our  continuing  effort  to  give 
customers  useful  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 


MAHKOfEXOUENa 


Chevrolet  •  Fbntiac 
Oldsmobile  •  Buick 
Cadillac  •  CMC  Truck 
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The  4th  Estate 


AUGUST 

5- 10 — Virginia  Press  Association,  Annual  Managers  Meeting 

The  Cavalier,  Virginia  Beach,  Va. 

23-25— West  Virginia  Press  Association,  Annual 

Convention,  Canaan  Valley  State  Park,  Davis  W.  Va 

SEPTEMBER 

9- 12— New  York  State  Publishers  Association,  Summer  Meeting, 

Montauk  Yacht  Club  &  Inn,  Montauk,  N.Y.. 

13-15 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

13-15— Washington  Newspaper  Publishers  Association, 

Annual  Convention,  Vance  Tyee  Motor  Inn,  Olympia,  Wash. 

13- 16 — New  York  Press  Association.  Fall  Convention, 

Hidden  Valley  Resort,  Lake  Luzerne,  N.Y. 

14- 16 — Maryland/Delaware  District  of  Columbia,  Summer 

Convention,  Sheraton  Fountainebleu, 

Ocean  City,  Md. 

16-20— International  Newspaper  Promotion  Association.  Eastern 

Regional.  Hilton  Hotel,  Baltimore. 

19- 21 — Pennsylvania  Newspaper  Publishers'  Association, 

Annual  Convention,  Hotel  Hershey,  Hershey,  Pa. 

20- 21 — Allied  Publishers,  Fall  Meeting,  Sheraton  Hotel, 

Tacoma. 

20-22— Western  Newspaper  Production  Conference, 

Hilton  Hotel.  Reno. 

20-22 — Interstate  Advertising  Managers  Association, 

Fall  Meeting,  Holiday  Inn.  Johnstown,  Pa. 

20-22 — Illinois  Press  Association,  Annual  Convention 

and  Trade  Show,  Holiday  Inn,  Decatur,  III. 

22-26 — Canadian  Circulation  Managers'  Association,  Annual 

Meeting,  Chateau  Frontenac  Hotel,  Quebec. 

26-29— National  Newspaper  Association,  Convention  and 
Show,  MGM  Grand  Hotel,  Reno. 

OCTOBER 

7-10— International  Newspaper  Promotion  Association, 

Western  Region  Conference.  Marriott  Hotel  and  Tennis  Club, 
Newport  Beach,  Calif. 

10- 13 — American  Medical  Writers  Association,  Annual, 

Conference,  Hyatt  Regency  Hotel,  San  Antonio. 

SeminarsIWorkshops/Ciinics 

AUGUST 

6- 10— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper 

Center,  Reston,  Va. 

12-18 — The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design.  College  Seniors,  St.  Petersburg,  Fla. 

16-17 — Georgia  Press  Association,  Editorial  Seminar, 

DeSoto  Hilton,  Savannah. 

20-23 — Washington  Newspaper  Publishers  Association/ 

Allied  Dailies  NIE  Workshop,  Evergreen  State  College,  Qlympia,  Wash. 
20-24— ANPA  Advanced  Offset  Press  Operations  Seminar, 

The  Newspaper  Center,  Reston,  Va. 


4-11/9 — The  Poynter  Institute  for  Media  Studies, 

Management  Program  —  Graduate  Students. 
St.  Petersburg.  Fla. 

10-12— ANPA/Pennsylvania  Newspaper  Publishers  Association, 

Labor  Relations  Seminar,  Marriott  Hotel,  Philadelphia. 

12-14— Pennsylvania  Newspaper  Publishers'  Association, 

Classified  Clinic.  Hotel  Hershey,  Hershey,  Pa. 

16-21 — American  Press  Institute,  Newspaper  Design  for  Weeklies. 
Reston,  Va. 

16- 21 — American  Press  Institute,  Editorial  Page  Editors 

and  Writers,  Reston,  Va. 

17- 21— ANPA,  Newspaper  Color  Separation  Techniques, 

Reston,  Va. 

17-21— ANPA,  Development  Workshop,  Holiday  Inn,  Lake 
_ Shore  Drive,  Chicago. _ 
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By  Doug  Borgstodt 


BACK  FROM  COVERING  THE  DEMOCRWriC 
C0NVENTI0M,EH-?  SO  HOW  WERE  THE 
— .  PRESS  f AGILITIES-?  » 
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Drowning  in  news? 


UNITEt)  PRESS  ir«ERr**TrQN*L 


Every  day  it  comes  over  your  wire— a  torrent  of  news.  What’s  right?  What’s 
wrong?  What’s  important?  What’s  trivial?  What  you  need  is  satellite-delivered  -■ 

DPI  CustomData — the  only  ifervice  that  lets  you  design  your  own  newswire. 

DPI  CustomData  separates  all  the  news  you  want  from  all  the  news  you  don’t. 

You  decide  what  you  need.  And  that’s  what  you  get.  Leaving  you  with  more  time 
to  do  the  real  work:  writing  and  editing.  Don’t  go  down  for  the  third  time 
in  news.  Grab  hold  of  DPI  CustomData.  ^  '  - 

For  further  information  about  DPI  CustomData,  contact  Senior  Vice  Presidentiojaa-E-T-A/Iantfe  1-202-898-823.4 


Shown  are  some  of  the  48  Goss  Metroliner* 

press  units  in  operation  at  the 

Los  Angeles  Times  Northridge  facility 


Rockwell  IntematHNial  know-how: 

It^  in  newspaper  Dresses  used  every  day  in  95  countries. 

m  heveryfting  wedo. 

For  nearly  one  hundred  years,  In  electronics:  where  we  are  a 


Gk)ss  presses  have  been  in  the  forefront 
of  advancing  the  state  of  the  art  in 
newspaper  printing  technology:  from 
the  introduction  in  the  1890’s  of  high' 
speed  printing  with  the  Goss  Straight' 
line  press,  to  the  computer'controlled 
Metroliner®  press  introduced  in  the 
1970’s,  to  today’s  modularly  designed 
Headliner®  Offset  press. 

This  dedication  to  technology 
leadership  is  why  Goss  web  offset 
presses  from  Rockwell  International 
are  used  by  more  newspapers  than  any 
other  presses  in  the  world,  including 
many  of  the  largest  newspapers  in  95 
countries.  Asahi  Shimbun,  Helsingin 
Sanomat,  0  Globo,  The  Melbourne 
Age,  The  Johannesburg  Star,  The  Wall 
Street  Journal,  and  USA  Today  all  use 
Goss  presses. 

Only  a  company  with  the  knoW' 
how  to  combine  high  technology  with 
outstanding  engineering  and  manage' 
ment  skills  can  maintain  world  leader' 
ship  in  newspaper  printing  for  so  long. 
That  know'how  goes  into  everything 
we  do  at  Rockwell. 

In  aerospace:  where  we  developed 
and  are  building  the  NAVSTAR  satellites 
and  are  helping  develop  precision  naviga' 
tion  receivers  for  the  Department  of 
Defense’s  Global  Positioning  System. 


major  supplier  of  digital  and  analog 
microwave  systems  to  the  telecom' 
munications  industry.  In  our  semi' 
conductor  business,  we  are  the 
world’s  largest  supplier  of  high'Spjeed 
integral  modem  subsystems  that 
transmit  digital  information  over 
telephone  lines. 

In  the  automotive  industry:  where 
our  technology  and  reputation  for  de' 
pendable,  quality  design  for  car  and 
truck  components  have  made  us  a 
major  supplier  of  drivetrains  for  U.  S. 
Araiy  trucks. 

We’re  an  $8  billion  company 
where  science  gets  down  to  business 
in  four  diverse  areas.  And  that 
diversity  has  helped  us  achieve  eight 
consecutive  years  of  increased  earn' 
ings  and  impressive  growth. 

If  you  are  interested  in 
any  of  our  products  or  want  to 
learn  more  about  us,  write: 

Rockwell  International, 

Department  815EP''114, 600  Grant 
Street,  Pittsburgh,  PA  15219. 


Rockwell  International 

...where  science  gets  down  to  business 

Aerospeoe/Electronics 
Automotive/General  Indusiries 


Editor  St  Publisher 

THE  fourth  estate 


RotMft  U.  Brown,  Pretidont  James  Wright  Brown 

Ferdlrrand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
ot  Circulationa 
Member  American 
Nawapaper 
Publiihera  Aaaociation 

6  mo.  avg.  circulation  December  31,  1983 — 27,783 


AN  PA 


In  defense  of  freedom 

With  courage  in  their  own  convictions  that  freedom  of  the  press 
must  be  defended  wherever  it  is  or  has  been  under  attack,  members 
of  the  executive  committee  of  the  Inter  American  Press  Association 
last  month  confronted  the  hemisphere’s  longest  reigning  dictator — 
Alfredo  Stroessner  of  Paraguay — and  challenged  him  to  restore 
press  freedom  to  that  country  by  permitting  publication  of  the  daily 
newspaper  ABC  Color  which  he  had  ordered  suspended  last  March. 

Their  meeting  with  Stroessner  in  Asuncion  is  described  in  an 
excellent  article  in  this  issue  written  by  Ed  Seaton,  publisher  and 
editor  of  the  Manhattan  (Kan.)  Mercury,  who  headed  the  delegation 
as  vice  chairman  of  the  lAPA  executive  committee.  The  visitation 
followed  many  precedents  set  by  that  association  of  going  where  the 
trouble  is  and  challenging  the  enemies  of  press  freedom  on  the  spot. 

In  1951,  lAPA  held  its  general  assembly  in  Montevideo,  Uruguay, 
to  tweak  the  nose  of  Juan  Peron  next  door  in  Argentina  who  had 
wiped  out  the  free  press  of  that  country.  In  1972,  the  general  assem¬ 
bly  was  held  in  Santiago,  Chile,  as  a  challenge  to  President  Salvador 
Allende  who  had  restricted  that  country’s  once-free  press.  lAPA 
officers  over  the  years  have  headed  special  committees  which  have 
traveled  long  distances  to  trouble  spots  in  order  to  represent  the 
cause  of  press  freedom.  Most  recently  this  was  done  in  Managua, 
Nicaragua,  in  November  of  1981  when  Charles  Scripps  of  the 
Scripps-Howard  Newspapers,  then  lAPA  president,  headed  a  group 
that  called  on  the  junta  ruling  that  country  and  censoring  its  press. 
Prior  to  that  the  executive  committee  tried  to  put  out  “brush  fires”  by 
meeting  in  Rio  in  1971,  Panama  in  ’73,  Lima  in  ’78  and  Jamaica  in  ’79. 

These  demonstrations  of  support  for  the  beleaguered  press  of  a 
country  are  helpful  when  they  are  backed  by  the  positive  editorial 
opinions  of  the  U.S.  press.  A  few  of  the  country’s  largest  dailies  have 
carried  editorials  on  the  Paraguay  situation.  As  a  result  of  that  and  of 
the  lAPA  visit  there  is  hope  Paraguay’s  only  independent  daily  will 
be  allowed  to  resume  publication.  If  more  of  the  press  here  joined  in 
this,  and  other  protests  as  they  are  mobilized,  dictators  and  juntas 
alike  might  be  a  little  reluctant  to  suppress  the  voices  of  freedom  in 
their  countries. 

The  abuse  of  exit  polls 

Everyone  will  await  with  interest  to  see  how  the  television  net¬ 
works  will  treat  the  results  of  exit  polls  in  projecting  winners  of  the 
coming  national  elections  before  the  polls  have  closed  in  some  states. 

The  debate  has  been  going  on  for  some  time  and  the  networks  have 
stuck  to  their  guns  stubbornly  declaring  that  no  one  is  going  to  tell 
them  how  to  cover  the  news.  At  the  same  time  there  has  been 
widespread  sentiment  that  the  networks  should  exercise  restraint  in 
withholding  such  projections.  The  latest  expression  of  sentiment 
came  from  the  House  of  Representatives  which  by  a  vote  of  351  to  65 
asked  tv  in  a  nonbinding  resolution  to  exercise  such  restraint. 

We  agree  with  the  New  York  Times  that  if  the  networks  persist  in 
using  such  projections  “they’ll  unleash  an  avalanche  of  outrage.” 
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Letters  to  the  Editor 


Disputes  Borgstedt’s  cartoon  message 


Doug  Borgstedt’s  cartoon  regard¬ 
ing  newsprint  price  increases  {E&P, 
June  30)  is  so  facetious  that  it’s 
almost  funny — although  certainly  not 
funny  in  the  way  Mr.  Borgstedt 
intended  it  to  be. 

His  cartoon  implies  that  once  again 
the  helpless  publisher  is  being  set 
upon  by  the  rapacious  newsprint  pro¬ 
ducer. 

The  facts  just  don’t  support  his  con¬ 
tention,  as  anyone  with  any  knowl¬ 
edge  of  the  newspaper  or  newsprint 
industries  could  tell  him. 

Newspaper  analyst  John  Morton  of 
Morton  Research  noted  in  the  May 


issue  of  the  Washington  Journalism 
Review: 

“For  many  (newspaper)  compan¬ 
ies,  at  least  half  of  the  earnings  gain 
last  year  came  not  from  better  busi¬ 
ness  but  from  lower  newsprint  costs. 
For  the  first  time  in  recent  history, 
newsprint  makers  had  to  reduce  their 
prices  in  1983  because  of  glut  in  sup¬ 
plies.’’ 

That  doesn’t  sound  to  me  like  pro¬ 
ducers  have  publishers  over  a  barrel 
(or  wrapped  up  in  a  roll  of  newsprint, 
as  the  illustration  shows). 

The  fact  is  that  newsprint  produ¬ 
cers,  who  had  to  cut  prices  for  the  first 


time  since  the  Depression,  are  now 
trying  to  regain  some  of  the  ground 
they  lost.  Inflation  over  the  past  cou¬ 
ple  of  years  has  outstripped  whatever 
price  increase  the  producers  may 
have  been  able  to  achieve.  In  truth, 
they’re  really  playing  catch-up. 

Your  cartoonist  has  a  right  to  his 
own  opinion,  of  course.  But  in  this 
case  I  think  his  opinion  represents  a 
sort  of  a  knee-jerk  reaction  to  what  in 
the  past  has  been  a  favorite  target. 
(“Hey,  let’s  do  the  old  newsprint 
price  hike  cartoon.  That  always 
goes.’’) 

In  this  case,  it  just  ain’t  so. 

Jack  Waugh 

(Newsprint  Information  Committee) 


Says  San  Juan  is  an  American  city 


I  take  issue  with  the  article  “Court¬ 
ing  Hispanic  Readers’’  by  Mark  Fitz¬ 
gerald  in  your  April  28th  publication. 
The  first  paragraph  reads  “Miami 
newspapers  court  Hispanics  with 
probably  more  intensity  than  in  any 
other  American  city.’’ 

What,  may  1  ask  Mr.  Fitzgerald,  are 
the  five  daily  papers  doing  in  a  city  of 
nearly  1,()(X),()00  “Hispanics”  namely 
San  Juan,  Puerto  Rico. 

The  real  point  here  is  not  the  Miami 
newspapers’  affair  with  their  readers 
or  Mr.  Fitzgerald’s  coverage  of  said 
wooing.  The  point  is  the  status  of  3  'A 
million  people  living  in  Puerto  Rico. 


Who’s  kidding  whom? 

The  big  metropolitan  dailies  which 
regularly  use  the  front  cover  of  Editor 
&  Publisher  to  pass  themselves  off  as 
defenders  of  free  speech  are  kidding 
somebody,  if  David  Shaw’s  article  on 
political  columnists  in  your  June  9 
issue  is  to  be  believed. 

According  to  Shaw,  “there  is  wide¬ 
spread  agreement  that  a  truly  leftist 
columnist  probably  would  not  be  suc¬ 
cessful  in  American  syndication,” 
because  “many  newspaper  editors 
and  publishers  just  don’t  want  to  print 
columns  on  the  ultraliberal  left.” 

At  a  time  when  “the  most  leftward 
columnist  writing  regularly  for  an 
American  daily  newspaper  appears  in 
only  one  paper”  —  the  Wall  Street 
Journal! —  “and  even  there  only  once 
a  month,”  free  speech  is  a  joke. 

Stephen  Baily 

Carmel,  N.Y. 
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Puerto  Rico  is  a  commonwealth  of 
the  United  States  and  its  inhabitants 
have  been  U.S.  citizens  since  1948, 
making  San  Juan  an  American  city 
indeed. 

The  general  treatment  of  Puerto 
Rico  in  the  stateside  press  is  an  insult, 
not  only  to  Puerto  Rico’s  3  '/:  million 
on-island  U.S.  citizens,  but  also  to  the 
millions  of  stateside  taxpayers  whose 
money  is  being  invested  in  Puerto 
Rico  through  federal  funds. 


Rico,  I  invite  newspeople  to  take  a 
much  closer,  more  profound  look  at 
the  reality  of  a  people  so  closely 
aligned  and  strategically  involved 
with  the  U.S.  mainland. 

George  Neeley 
(George  is  manager,  supplements  and 
special  projects,  El  Dia,  San  Juan, 
iSierto  Rko.) 


Short  takes 

UNITED  IMPERIAL  Shuffle 
alley,  cow  operated  bowling  machine 
$3(X)  —  Ad  Paper,  Des  Plaines,  III. 


As  a  long-time  resident  of  Puerto 


FROM  THE  OMBUDSMAN’S 
DESK  IN  WASHINGTON.  .  .  . 

“City  and  county  staffs  are  often  train¬ 
ing  grounds  for  less  experienced  report¬ 
ers  or  bolding  tanks  for  more  experi¬ 
enced  ones  awaiting  desk  or  foreign 
duty.  This  places  a  heavy  responsibility 
on  editors  who  must  hold  them  to  high 
standards  and  insist  on  corrections, 
clarifications  or  followup  stories,  em¬ 
barrassing  though  they  may  be  “ 

— Sam  Zagoria  of  The  Washington  Post 


Outstanding  in  the 
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Upheaval  at  the  Washington  Times 

Ousted  editor  James  Whelan  charges  ‘Moonies’  are  taking  over 
but  his  successor  says  the  firing  was  over  money 


By  James  E.  Roper 

Owners  of  the  Washington  Times, 
all  members  of  the  Unification 
Church  of  Rev.  Sun  Myung  Moon, 
fired  editor  and  publisher  James  J. 
Whelan,  and  Whelan  declared  at  an 
angry  news  conference  July  17  that 
the  two-year-old  daily  has  become  a 
“Moonie”  newspaper  and  will  fail. 

Smith  Hempstone,  the  former 
executive  editor  who  succeeded 


“My  point  is  as  simple 
as  It  is  alarming,”  Whelan 
told  his  news  conference. 
‘7he  Washington  Times  is 
now  firmly  in  the  hands  of 
top  officials  of  the  Rev.  Sun 
^ung  Moon’s  Unification 
Church  Movement.  The 
Washington  Times  has 
become  a  Moonie 
newspaper.” 

Whelan  as  editor  in  chief,  called  his 
own  news  conference  three  hours 
later,  proclaiming  that  Whelan’s 
charges  of  church  infringement  on  the 
editorial  integrity  of  the  paper  were 
“utter  nonsense.” 

Whelan’s  charges  of  a  “Moonie” 
takeover  came  just  a  month  after  he 
had  strongly  castigated  members  of 
the  California  Society  of  Newspaper 
Editors  for  engaging  in  a  “smear” 
campaign  highlighting  the  links 
between  the  Times  and  the 
Unification  Church  (E&P,  June  9,  p. 
22). 

The  battle  of  the  news  conferences 
brought  contradictory  versions  of 
what  caused  Whelan’s  ouster,  and  re¬ 
vealed  some  behind-the-scenes  facts 
about  the  paper. 

Whelan  said  the  “major  upheaval  in 
the  management  and  direction”  of  the 
Times  was  caused  by  a  “Moonie” 
coup  seizing  operational  control  of 
the  paper.  But  Hempstone,  appearing 


James  Whelan 

with  three  other  Times  executives, 
told  reporters:  “There  was  no 
upheaval,  and  there  was  no  ’Moonie’ 
coup.  If  there  were  any  coup,  it  was 
by  those  who  are  here  today  and  by 
two  others.” 

Hempstone  made  public  a  “man¬ 
ifesto”  which  he  and  five  other 
executives  had  written  to  the  owners 
urging  that  Whelan  be  removed.  At 
their  news  conference,  the  executives 
ticked  off  a  series  of  complaints 
against  Whelan’s  management  style, 
and  his  alleged  failure  to  keep  the 
owners  adequately  informed  about 
the  paper’s  financial  affairs. 

They  said  they  wrote  the  “man¬ 
ifesto”  only  after  concluding  that 
Whelan,  in  tense  negotiations  with 
the  owners,  was  interested  more  in 
getting  a  better  contract  for  himself 
than  in  maintaining  editorial 
independence  from  the  Unification 
Church. 

Whelan  told  his  news  conference 
that  he  hadn’t  had  a  raise  since  joining 
the  Times  two  years  earlier  but  had 
gotten  salaries  for  two  of  his  sub¬ 


ordinates  that  were  bigger  than  his 
own. 

The  remaining  executives,  at  their 
subsequent  news  conference,  said 
Whelan’s  salary  had  been  $95,000  a 
year  and  that  nobody  else  on  the 
paper  received  that  much  salary  or  as 
many  fringe  benefits  as  Whelan. 

Hempstone,  under  questioning, 
said  the  Times  circulation  was  95,506 
—  considerably  below  figures  re- 


But  Hempstone, 
appearing  with  three  other 
Times  executives,  told 
reporters:  “There  was  no 
upheaval,  and  there  was  no 
‘Moonie’  coup.  If  there  were 
any  coup,  it  was  by  those 
who  are  here  today  and  by 
two  others.” 


ported  before  some  executives  in  the 
circulation  department  were  fired  for 
irregularities.  But  he  said  the  paper 
would  continue  its  plans  to  establish  a 
series  of  foreign  bureaus  and  print  its 
national  edition  at  more  sites.  He  and 
the  other  executives  said  the  owners 
had  invested  $  1 50  million  in  the  paper, 
were  still  losing  “lots”  of  money  and 
might  not  start  getting  a  return  for  ten 
years. 

Still,  said  Hempstone,  the  owners 
gave  him  guarantees  of  editorial  free¬ 
dom  that  were  as  strong,  if  not  stron¬ 
ger,  than  any  that  Whelan  ever 
received. 

Whelan’s  ouster  came  with  seem¬ 
ing  abruptness  Friday  afternoon,  July 
13,  and  was  effective  immediately. 
He  got  the  word  from  Col.  Bo  Hi  Pak, 
the  former  Korean  army  officer  who 
is  president  of  News  World  Com¬ 
munications,  which  owns  the  paper. 
The  corporation,  in  turn,  is  owned  en¬ 
tirely  by  members  of  the  Unification 

(Continued  on  next  page) 
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Washington  Times  owner  piedges  editoriai  independence 


Bo  Hi  Pak,  president  of  News 
World  Communications  which  owns 
the  Washington  Times,  signed  this 
“Statement  of  Editorial  Policy”  July 
13  to  govern  relations  with  the  paper: 

“News  World  Communications, 
Inc.  reiterates  its  commitment  to  the 
integrity  and  autonomy  of  the  edito¬ 
rial  and  news  departments  of  the 
Washington  Times. 

“The  editor  of  the  Times  shall  have 
a  free  hand  in  selecting  and  hiring  all 
personnel  of  the  editorial  department, 
subject  only  to  overall  budgetary 
limits  and  the  advice  of  the  president 
of  News  World. 

“Design,  content,  content  organ¬ 
ization,  tone  and  thrust  of  the  news¬ 
paper  will  be  the  editor’s  prerogative, 
although  at  the  Washington  Times,  as 
at  any  good  newspaper,  all  these 
decisions  will  be  taken  in  close  con¬ 
cern  with  and  respectful  of  the  advice 


and  counsel  of  the  other  operating 
executives,  including  the  president. 

“News  World  reserves  only  those 
rights  with  respect  to  editorial  matters 
which  are  customarily  reserved  to 
owners  of  newspapers  in  major  met¬ 
ropolitan  areas.” 

Four  senior  editors  and  the  general 
manager  and  his  assistant  who  sought 
the  ouster  of  editor  and  publisher 
James  R.  Whelan  said  Pak’s  declara¬ 
tion  was  “fully  satisfactory  to  the 
editorial  department  at  the  Times.” 

In  a  statement,  the  six  rebelllious 
executives  said;  “Senior  manage¬ 
ment  acknowledges  that  the  owner 
and  its  representatives  have,  in  fact 
and  in  practice,  scrupulously  honored 
the  principle  of  absolute  editorial 
autonomy  at  the  Times.  For  the  two- 
and-one-half  year  period  since  the 
inception  of  this  paper,  the  owner  has 
not  interfered,  in  any  respect,  with  the 


autonomy  and  independence  of  the 
Times  editorial  department.” 

They  said  the  Pak  statement  was 
“further  affirmation  of  its  commit¬ 
ment  to  maintain  this  editorial  auto¬ 
nomy.” 

They  also  said:  “We  believe  that 
given  the  present  circumstances,  the 
welfare  of  the  Washington  Times  re¬ 
quires  that  a  change  be  made  in  the 
individual  serving  as  editor  and  pub¬ 
lisher  of  the  Washington  Times.  We 
do  not  feel  it  is  in  the  best  interest  of 
the  Washington  Times  for  James  R. 
Whelan  to  continue  to  hold  those 
positions.” 

The  statement  was  signed  by  Smith 
Hempstone,  editor  in  chief;  Woody 
West,  managing  editor;  Wesley 
Pruden,  deputy  managing  editor;  Bill 
Cheshire,  editor  of  the  editorial  page; 
Paul  M.  Rothenburg,  general  mana¬ 
ger  and  Phil  Evans,  assistant  general 
manager. 


Whelan 

(Continued  from  page  9) 


Church,  although  Whelan  says  it  is 
not  owned  by  the  church  itself. 

Despite  the  public  surprise  at  the 
ouster,  Whelan’s  account  disclosed 
friction  with  the  owners  right  from  the 
start.  Indeed,  he  said,  he  submitted  a 
resignation  April  15,  1982,  even 
before  the  paper  began  publication. 
That  dispute  —  which  he  said  was 
over  editorial  control  —  was 
smoothed  over  but  tension  never  dis¬ 
appeared. 

“My  point  is  as  simple  as  it  is  alarm¬ 
ing,”  Whelan  told  his  news  con¬ 
ference.  “The  Washington  Times  is 
now  firmly  in  the  hands  of  top  officials 
of  the  Rev.  Sun  Myung  Moon’s 
Unification  Church  Movement.  The 
Washington  Times  has  become  a 
Moonie  newspaper.” 

He  recounted  that  for  two-and-one- 
half  years  he  had  editorial  freedom 
“but  that  covenant  of  independence 
has  been  irreparably  breached.”  He 
said  he  was  told  several  weeks  ago 
that  “publishing  power  and 
responsibility”  was  being  passed  to 
owners  of  the  paper  who  henceforth 
would  “govern  all  hiring  and  firing.” 
He  said  he  could  have  remained  as  a 
“front  man’’  publisher  without 
authority  but  Pak  was  moving  into  the 
Times  building,  and  Whelan  thought 
he  soon  would  influence  editorial 
decisions. 

“Pak  told  the  senior  editors  and 
managers  last  Wednesday  (July  11) 


that  these  changes  were  the  result  of 
intense  pressure  from  ‘Elders  in  the 
Movement,”’  Whelan  said.  “Indeed, 
he  said  that  ‘we  are  going  to  have  to 
bite  that  big  bullet’  and  ‘not  hide  our¬ 
selves’ — meaning  that  we  should 
acknowledge  the  fact  that  the  Times 
would  be  a  ‘Moonie  newspaper’.” 

Whelan  said  his  response  was  to  try 
to  negotiate  a  new  contract  with  Pak 
to  guarantee  his  power  to  run  the 


They  said  they  wrote  the 
“manifesto”  only  after 
concluding  that  Whelan,  in 
tense  negotiations  with  the 
owners,  was  interested 
more  in  getting  a  better 
contract  for  himself  than  in 
maintaining  editorial 
Independence  from  the 
Unification  Church. 


paper  independent  of  church 
influence  on  editorial  content  —  and 
also  to  get  a  raise  under  a  new  five- 
year  contract.  The  reply  he  got,  he 
said,  was  that  Pak  had  instructions 
from  “the  Elders”  not  to  sign  any 
agreement  with  anyone. 

“One  can  never  know  the  future 
with  certainty,”  Whelan  said  at  the 
news  conference,  “but  I  can  specu¬ 
late.  The  Times  will  change  slowly  as 
these  unnamed  ‘Elders’  of  the 
Unification  Movement  gradually 
usurp  the  editorial  prerogatives  of  the 


professional  staff.  The  groundwork 
for  this  encroachment  has  already 
been  laid.... I  question  whether  a 
Moonie  newspaper  can  sur¬ 
vive . The  Titantic  has  hit  the 

iceberg.” 

Whelan  appeared  at  the  news  con¬ 
ference  flanked  by  his  wife,  Pamela, 
and  his  attorney,  Richard  Ben- 
Venisti,  who  was  head  of  the  Water¬ 
gate  task  force  of  Special  Prosecutor 
Leon  Jaworski.  Whelan  said  he  was 
considering  all  options,  including  a 
lawsuit  over  his  contract  at  the  Times 
which  had  IVi  years  to  run. 

About  50  news  personnel  crowded 
into  a  conference  room  at  the  Nation¬ 
al  Press  Club  in  Washington  to  hear 
Whelan’s  account  —  then  assembled 
in  an  adjacent  room  a  few  hours  later 
to  hear  the  rebuttal  of  Hempstone  and 
his  fellow  executives,  general  mana¬ 
ger  Paul  M.  Rothenburg,  managing 
editor  Woody  West  and  editorial 
page  editor  Bill  Cheshire.  Hemp¬ 
stone,  a  former  executive  with  the 
defunct  Washington  Star,  said  Whe¬ 
lan  had  presented  a  “highly  selective 
version”  of  recent  events,  adding: 
“The  refutation  of  Mr.  Whelan’s 
feverish  charges  will  be  in  the  contin¬ 
ued  excellence  of  the  newspaper  we 
publish  every  day.  Whelan  has  char¬ 
acterized  events  at  the  Times  as  a 
‘major  upheaval.’  Not  a  single  edito¬ 
rial  aide  or  advertising  clerk  has  res¬ 
igned  as  a  result  of  these  events.  Some 
upheaval. 

“I  have  great  faith  in  the  future  of 
the  Washington  Times  and  hope  that 
we  will  go  on  to  a  new  plateau  of 

(Continued  on  page  18) 
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A  fight  for  survival 

Independent  Jewish  newspapers  battling  competitive  threat 
from  newspapers  started  and  subsidized  by  Jewish  charities 


By  Mark  Fitzgerald 

Independent  Jewish  newspapers  are  charging  that  their 
very  survival  is  threatened  by  the  growing  tendency  of 
major  Jewish  charities  to  publish  subsidized  newspapers 
in  direct  competition. 

Increasingly,  some  publishers  of  the  independent  pa¬ 
pers  say,  charities  associated  with  the  Council  of  Jewish 
Federations  are  publishing  their  newspapers  on  a  weekly 
basis  and  luring  advertisers  away  from  established  inde¬ 
pendents. 

According  to  the  independent  publishers,  the  federa¬ 
tions  aim  not  only  to  boost  lagging  fundraising  —  but  also 
to  supplant  the  often  feisty  traditional  Jewish  weeklies. 

“The  problem  is  a  federation  determination  to  put  the 
small  papers  out  of  business,”  said  Rabbi  Yale  Butler, 
executive  editor  of  the  B’nai  B’rith  Messenger,  an 
independent  weekly  in  Los  Angeles. 

“Why  do  I  think  they  are  doing  that?  First,  becausfe  they 
think  we  cost  them  money  by  promoting  individual  chari¬ 
ties  that  might  not  be  federation  members,”  Butler  con¬ 
tinued. 


“I  believe  American  Jews  will  not 
countenance  the  attempt  by  the 
federations  to  dominate  and  control 
Jewish  opinion  in  America.  ” 


“And  the  second  aspect  is  that  we  cover  news  they 
don’t  consider  beneficial  to  their  (fundraising)  drive.  We 
write  about  their  donors.  We  write  about  religous  or  social 
issues  which  may  show  them  in  a  less  than  favorable 
light,”  he  said. 

Right  now,  the  conflict  between  federation  and  private¬ 
ly  owned  papers  is  limited  to  Los  Angeles,  New  York  City 
and  northern  New  Jesey.  Independents  worry,  however, 
that  federations  throughout  the  country  may  soon  emulate 
the  big-city  charities. 

The  federation  papers  are  nothing  less  than  an  attempt  at 
“thought  control,”  according  to  Jerome  Lippman,  out¬ 
going  president  of  the  American  Jewish  Press  Association 
and  publisher  of  the  Long  Island  (N.Y.)  Jewish  World. 

“Will  control  of  the  organs  of  news  and  opinion  contin¬ 
ue  to  accumulate  in  the  hand  of  those  few  large  con¬ 
tributors  who  rule  Jewish  federations  across  the  country 
and  who  have  not  hesitated  to  spend  communal  funds  in  an 
attempt  to  silence  the  independent  Jewish  press  in  Los 
Angeles,  New  York  and  elsewhere?”  he  said. 

“I  believe  American  Jews  will  not  countenance  the 
attempt  by  the  federations  to  dominate  and  control  Jewish 
opinion  in  America.  For  our  part,  we  in  the  Long  Island 
Jewish  World  are  prepared  to  resist  this  attempt  at  thought 
control,”  Lippman  added. 

The  charge  that  federations  want  to  squelch  dissenting 


voices  comes  at  a  time  when  the  American  Jewish  com¬ 
munity  is  divided  over  a  number  of  issues  such  as  the 
wisdom  of  Israel's  invasion  of  Lebanon,  the  political 
ascendency  of  General  Ariel  Sharon  and  domestic  race 
relations. 

It  also  reflects  historic  feelings  by  the  privately  owned 
papers  that  federation  newspapers  cannot  fairly  cover 
their  own  activites. 


Increasingly,  some  publishers  of  the 
independent  papers  say,  charities 
associated  with  the  the  Council  of 
Jewish  Federations  are  publishing  their 
newspapers  on  a  weekly  basis  and 
luring  advertisers  away  from  established 
independents. 


Nearly  every  independent  publisher  contacted  by  EdeP, 
for  example,  recounted  recent  stories  in  the  Heritage,  a 
Los  Angeles  independent  paper,  which  disclosed  that 
Cedars-Sinai  Medical  Center,  a  federation-supported  hos¬ 
pital,  was  cutting  back  free  help  to  the  poor.  That  story 
would  not  be  printed  in  federation  papers,  the  publishers 
claimed. 

The  independent  papers  also  say  they  object  to  the  fact 
that  these  federation  papers  take  paid  advertising  while 
retaining  their  non  profit  status,  and  getting  a  subsidy  from 
the  charity. 

“It’s  as  if  the  city  of  Los  Angeles  were  to  go  into  the 
newspaper  business  and  send  out  free  newspapers  to  all 
taxpayers.  How  long  would  the  Los  Angeles  Times  last?” 
Heritage  publisher  Herb  Brin  said. 

Since  the  Jewish  Federation  Council  of  Los  Angeles  in 
February  began  to  print  its  newspaper,  the  Jewish  Com¬ 
munity  Bulletin,  on  a  bimonthly  oasis,  the  Heritage  has 
lost  more  than  $230,000  in  advertising,  Brin  told  E&P. 

The  story  is  the  same  at  the  Messenger,  Rabbi  Butler 
said. 

“Every  advertiser  we  have  gets  a  call  (from  Bulletin 
salespeople)  when  they  advertise  in  an  issue,”  he  said.  “1 
have  a  list  as  long  as  my  arm  of  advertisers  they  have  gone 
after.”  Right  now,  Rabbi  Butler  said,  he  is  processing  750 
stop  orders. 

In  terms  of  circulation,  the  federation  papers  are  gener¬ 
ally  far  bigger  than  the  independents.  In  Los  Angeles,  for 
example,  the  Bulletin  is  sent  free  to  some  75,000  house¬ 
holds,  while  the  Heritage  has  a  total  press  run  of  only 
14,000. 

(Continued  on  next  page) 
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Fight  for  survival 

(Continued  from  page  II) 


The  independent  publishers  have  fought  back  both  with 
litigation  and  with  increasingly  bitter  rhetorical  attacks. 

Feelings  are  strong  because  independents  regard  the 
federations’  full-fledged  moves  into  the  newspaper  busi- 


“It’s  an  ethical  question,  a  moral  and 
ethical  question:  Should  a  Jewish 
organization  put  another  Jewish 
business  out  of  business?” 


ness  as  a  moral  question  as  much  as  a  business  one,  said 
James  Janoff,  publisher  of  the  53-year-old  New  Jersey 
Jewish  Standard. 

“It’s  an  ethical  question,  a  moral  and  ethical  question: 
Should  a  Jewish  organization  put  another  Jewish  business 
out  of  business?’’  he  said  in  a  telephone  interview. 

When  the  Bulletin  began  publishing  on  a  bi-monthly 
basis,  the  independent  Jewish  weeklies  ran  stories  quoting 
numerous  rabbis  who  objected  to  the  move.  A  few  hinted 
that  the  move  might  be  contrary  to  Jewish  canonical  laws 
on  charity. 

“How  many  poor  Jews  have  been  denied  food  or  shelter 
because  the  leadership  of  the  Federation  in  its  all- 
encompassing  vanity  has  chosen  to  pour  money  into  a 
newspaper  to  compete  with  the  three  existing  Jewish  com¬ 
munity  papers?  Is  this  vanity  and  quest  for  power  worth 
the  price?’’  the  Messenger  editorialized  in  February. 

For  its  change  in  publication,  the  Bulletin  was  briefly 
suspended  from  the  American  Jewish  Press  Association  in 
May.  It  was  reinstated  last  month  when  it  agreed  not  to 
solicit  advertising  from  advertisers  in  the  private  papers. 

The  Los  Angeles  independents  also  recently  held  a  rally 
featuring  actor  Ed  Asner  and  Las  Vegas  Sun  owner  Hank 
Greenspun  as  speakers. 

A  more  serious  action  against  the  Bulletin  was  taken  by 
Heritage  publisher  Brin  who  has  filed  a  $1.5  million  suit 
against  the  Los  Angeles  JFC,  charging  unfair  competition, 
restraint  of  trade  and  breach  of  contract. 

Brin  and  other  Los  Angeles  Jewish  newspaper  publish¬ 
ers  claim  that  the  Bulletin  agreed  in  1977  to  continue 
publishing  only  on  a  monthly  basis,  to  limit  its  advertising 
linage  and  not  to  solicit  traditional  advertisers  in  the 
independents. 

For  its  part,  the  Bulletin  emphatically  denies  both  that 
there  was  a  contract  —  “No  one  has  been  able  to  come  up 
withacopy  of  it,’’  managing  editor  Manuel  Chait  told  E&P 

—  or  that  it  has  any  intention  of  hurting  the  independents. 

“We’re  not  trying  to  be  competitive  with  the  small 

papers,’’  Chait  said.  “Investigative  efforts,  opinion  pages 

—  we’re  not  in  that  ball  game.’’ 

Further,  he  said.  Bulletin  salesmen  are  under  strict  or¬ 
ders  not  to  solicit  traditional  advertisers  in  the  indepen¬ 
dents. 

“I  would  deny,  emphatically,  that  we  are  going  after 
their  advertisers.  In  the  rare  instance  when  that  happens, 
the  salesman  is  reprimanded,’’  Chait  said. 

Chait  and  editorial  executives  at  other  federation  papers 
say  they  are  publishing  more  frequently  because  it  is  more 
cost-efficient  —  and  because  the  smaller  independents 
can’t  reach  enough  of  the  Jewish  community. 

“Los  Angeles  is  the  second  largest  Jewish  community  in 


the  nation  —  perhaps  in  the  world,’’  Chait  said.  “The  (Los 
Angeles)  federation  made  a  decision  that  it  wants  to 
address  the  entire  community,  and  it  cannot  rely  on  the 
small-circulation  publications  to  get  the  message  out.’’ 

In  northern  New  Jersey,  where  the  United  Jewish  Com¬ 
munity  of  Bergen  County’s  decision  to  publish  a  weekly 
has  provoked  protests  from  the  New  Jersey  Jewish  Stan¬ 
dard,  the  situation  is  the  same,  UJCBC’s  Maxwell  Kaufer 
said. 

“With  a  monthly  we  cannot  react  in  time  to  address  the 
Jewish  community  on  Israel  and  other  issues.  Also  we 
have  a  young  Jewish  community  that  is  not  as  sophisti¬ 
cated  (about  Jewish  issues)  as  in  other  communities,  so 
there  is  a  need  for  a  high-quality  paper,’’  he  said. 

Federation  newspaper  officials  also  strongly  deny  that 
there  is  any  attempt  to  silence  dissident  voices  over  issues 
like  Israeli  politics. 

“It’s  the  old  joke — wherever  there  are  two  Jews,  you 
have  three  opinions.  You’ve  heard  it,  and  it’s  true,’’  Chait 
said.  (On  the  Bulletin)  we’ve  got  people  who  reflect  the 
entire  spectrum  of  Jewish  thought.” 

That  charge  is  “a  straw  man,”  added  Albert  Zecker  of 
the  Pittsburgh  Jewish  Chronicle. 

“Our  columns  are  open  to  people  who  are  critical  of 
what  the  federation  is  doing,  and  of  Israeli’s  (invasion  of 
Lebanon),”  he  said. 

Private  newspaper  publishers,  however,  voice  suspi¬ 
cions  about  federation  assurances. 

At  some  federation  papers,  the  independent  publishers 
say  privately,  an  individual’s  donation  levels  are  checked 


At  some  federation  papers,  the 
independent  publishers  say  privately,  an 
individual’s  donation  levels  are  checked 
before  his  name  is  published ...” 


before  his  name  is  published  and  stories  such  as  this 
spring’s  visit  to  the  U.S.  of  Sharon  are  edited  from  a 
political  point  of  view. 

Some  publishers  also  see  a  common  pattern  in  federa¬ 
tion  actions  throughout  the  country. 

“They  stress  the  fact  that  they  do  not  want  to  put  the 
papers  out  of  business.  Of  course,  that  would  offend  the 
liberal  Jewish  community,  which  wouldn’t  want  that  to 
happen,”  the  Messenger’s  Butler  said. 

“But  I  think  it  is  a  clever  ploy.  Publicly  they  are  using  as 
much  honey  and  sweetness  as  they  can,  but  the  truth  of  the 
matter  is  they  want  us  out  of  business.” 

Tucson  dailies  face  antitrust  suit 

The  Green  Valley  (Ariz.)  News,  a  semi-weekly  news¬ 
paper  owned  by  Walter  and  Robert  Wick,  has  filed  an 
antitrust  suit  against  the  Tucson  newspapers  and  their 
joint  operating  agency,  Tucson  Newspapers  Inc. 

The  suit  charges  the  morning  Arizona  Star,  a  Pulitzer 
newspaper,  and  Gannett’s  evening  Tucson  Citizen,  with 
predatory  pricing  under  the  Sherman  Antitrust  Act. 

The  Wicks  allege  that  the  two  dailies,  by  distributing 
free  advertising-only  shoppers  to  all  of  their  non¬ 
subscribers  in  the  Green  Valley  News’  circulation  area, 
are  engaged  in  “a  conspiracy  in  restraint  of  trade”  that  has 
resulted  in  a  loss  of  subscribers  and  advertising  revenues 
and  a  reduction  in  the  value  of  the  plaintiffs  business. 

Court  papers  state  the  semi-weekly  papers  has  7,279 
paid  circulation  in  its  market  while  the  Tucson  dailies  have 
a  combined  circulation  of  3,014  copies  in  Green  Valley. 
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Muscled  aside  in  San  Francisco 

Print  reporters  are  bitter  about  poor  seating  arrangements^ 
favoring  of  teievision  at  the  Democratic  Nationai  Convention 


By  M.  L.  Stein 

Walter  Mondale  may  have  patched 
up  his  differences  with  fellow 
Ekmocrats  but  his  party  came  under  a 
heavy  barrage  from  the  working  press 
when  the  Democratic  National  Con¬ 
vention  opened  July  16. 

The  gripes  were  mostly  over  the 
seating  arrangements  for  the  print 
press  in  San  Francisco’s  sprawling 
Moscone  Center.  Newspaper  report¬ 
ers  assigned  to  a  platform  press  gal¬ 
lery  flanking  the  main  podium  were, 
in  many  cases,  so  poorly  placed  that 
they  could  neither  see  speakers  nor 
the  activity  on  the  floor. 

“It’s  terrible,’’  said  Ben  Bradiee, 
executive  editor  of  the  Washinton 
Post,  which  had  41  reporters  and  edi¬ 
tors  covering  the  convention. 

Columnist  Art  Buchwald 
quipp^  that  “the  only  way 
the  print  people  can  cover 
this  is  to  watch  it  on  tv. 

Even  the  tv  people  have  to 
watch  television  to  know 
whaVs  going  on.  My  bunker 
is  four  miles  away,  but  I 
have  enough  food  and 
water.” 

Bradiee  noted  that  of  the  20  seats 
allocated  to  the  Post,  only  three  or 
four  were  good  and  10  “marginally 
acceptable.” 

He  also  criticized  the  configuration 
of  the  center,  the  size  of  six  football 
fields,  because  of  its  many  blind 
spots.  His  comments  were  echoed  by 
several  other  editors  and  reporters, 
who  observed  that  Moscone  was 
designed  as  a  trade  show  center  and  is 
ill-suited  for  a  national  political  con¬ 
vention. 

In  reference  to  the  seating,  Bradiee 
said,  “This  shows  the  insensitivity  of 
the  Democrats  toward  the  print 
press.” 

A  number  of  print  journalists 
interviewed  by  E&P  supported  an 
earlier  statement  by  Robert  E.  Peter¬ 
sen  Jr.,  superintendent  of  the  Senate 
Gallery,  who  complained  that  the 
broadcast  media  received  preference 


in  positioning  (E&P,  June  30,  p.  9). 

“I  learned  long  ago  that  these 
things  are  for  tv,”  commented  Ed 
Goodpaster,  Washington  deputy 
bureau  chief  for  the  Baltimore  Sun. 
“But  the  Democrats  are  to  be  criti¬ 
cized  more  for  picking  this  place 
(Moscone  Center)  than  for  their  han¬ 
dling  of  television.” 

Carl  Leubsdorf,  Washington 
bureau  chief  for  the  Dallas  Morning 
News,  which  has  23  staffers  at  the 
convention,  said,  “We’re  playing 
second  cousin  to  tv.” 

He  reported  that  the  podium  could 
not  be  seen  from  two  of  his  paper’s 
five  seats. 

Carolyn  Barta,  assistant  to  the 
Morning  News’  managing  editor, 
asserted  the  press  will  have  a  “better 
set  up”  at  the  Republican  Convention 
in  Dallas  next  month. 

An  estimated  15,000  media  were 
working  the  convention,  vastly  out¬ 
numbering  the  roughly  5,000 
delegates  and  guests. 

Thayer  V.  Illsley,  superintendent 
of  the  House  Gallery,  which  was 
responsible  for  press  credentials,  said 
daily  newspapers  accounted  for  4,500 
of  the  media  total,  including  about  200 
foreign  reporters. 

The  latter  were  helped  in  their 
arrangments  by  the  United  States 
Information  Agency’s  Foreign  Press 
Center  maintained  at  the  downtown 
Hilton  Hotel,  where  many  major 
newspaper  and  magazines  also  had 
offices. 

James  Pope,  managing  director  of 
the  USIA  facility,  said  several  of  the 
foreign  journalists  arrived  without 
having  applied  for  credentials,  a  prob¬ 
lem  with  which  he  assisted  them. 

“A  lot  of  Italian  newspeople  sud¬ 
denly  flew  in  here  after  Geraldine  Fer¬ 
raro  was  picked  as  Mondale’s  running 
mate,”  Pope  recalled. 

Generally,  the  credentialing  sys¬ 
tem  worked  well  at  the  convention 
site  but  there  was  some  confusion 
over  the  different  color  badges  re¬ 
quired  for  admittance  to  the  press 
gallery  and  the  floor.  In  various 
instances,  security  personnel 
apparently  got  conflicting  orders  on 
whom  to  admit  where,  with  the  result 
that  some  reporters  with  badges 
labeled  “Press”  could  not  get  to  their 


seats.  Chiefly  affected  were  per¬ 
iodical  correspondents. 

But  the  main  issue  was  the  Mos¬ 
cone  structure.  An  E&P  survey  on  its 
suitability  found  few  print  reporters 
who  rated  it  even  tolerable. 

Los  Angeles  Times  deputy  manag¬ 
ing  editor  Dennis  Britton  said:  “I’ve 
covered  conventions  since  1968  and 
these  are  the  worst  facilities  I  have 
ever  seen.  Moscone  was  never  meant 
to  have  this  kind  of  gathering.” 

Britton  added  that  the  Times, 
which  had  74  staffers  on  hand,  got 
only  seven  out  of  15  seats  that  were 
any  good. 

“We  couldn’t  see  the  floor  and 
could  barely  see  the  front  of  the  plat¬ 
form,”  he  stated. 

Britton  blamed  television  anchor 


Los  Angeles  Times 
deputy  managing  editor 
Dennis  Britton  said:  “I’ve 
covered  conventions  since 
1968  and  these  are  the 
worst  facilities  i  have  ever 
seen.  Moscone  was  never 
meant  to  have  this  kind  of 
gathering.” 

booths  for  blocking  sight  lines,  a  fail¬ 
ing  also  listed  by  other  print  repre¬ 
sentatives. 

Columnist  Art  Buchwald  quipped 
that  “the  only  way  the  print  people 
can  cover  this  is  to  watch  it  on  tv. 
Even  the  tv  people  have  to  watch 
television  to  know  what’s  going  on. 
My  bunker  is  four  miles  away,  but  I 
have  enough  food  and  water.” 

Indeed,  a  number  of  press  gallery 
reporters  brought  their  own  mini-tv 
sets  to  follow  the  proceedings. 

Cox  Newspapers  convention  bu¬ 
reau  chief  Andy  Glass  and  his  40- 
member  staff  wound  up  with  relative- 
iy  well-placed  seats,  a  fact  he 
attributed  to  “the  wheel  of  fortune.” 

Still,  Glass  complained  that  the 
Democratic  National  Committee 
should  have  installed  risers  to  enable 
reporters  to  see  better. 

(Continued  on  page  22) 
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Rallying  to  Lady  Liberty 

Like  Joseph  Pulitzer,  newspapers  ask  readers 
to  join  in  the  restoration  effort 


Newspapers  throughout  the  coun¬ 
try  have  joined  the  campaign  to  aid 
the  wasting  Statue  of  Liberty  ren¬ 
dered  unsound  and  dilapidated  from 
the  ravages  of  time  and  neglect. 

Like  Joseph"  Pulitzer,  who  pro¬ 
pelled  the  fund-raising  drive  in  1885 
with  $100,000  to  finance  the  construc¬ 
tion  of  the  statue’s  pedestal,  publish¬ 
ers  and  media  people  are  calling  upon 
their  readers  to  join  in  the  effort.  The 
following  is  a  sample  of  those  who 
have  contributed. 

Editorial 

#  New  York  Daily  News  publisher 
James  Hoge  last  week  handed  over  a 
check  worth  $500,000  in  public  contri¬ 
butions  to  Lee  lacocca  for  the  restora¬ 
tion  of  the  Statue  of  Liberty  and  Ellis 
Island. 

The  Daily  News  (daily  circulation 
1,395,504)  had  finished  last  week  the 
first  leg  of  the  nation's  first  full-scale 
program  by  a  major  daily  newspaper 
to  activate  its  community  support  in 
behalf  of  the  campaign  to  restore  and 
preserve  one  of  America’s  most  trea¬ 
sured  landmarks  of  freedom. 

The  Daily  News  effort  is  a  three- 
part  campaign  to  work  with  and  sup  ¬ 
port  the  Centennial  commission’s 
educational  and  fundraising  efforts. 

The  educational  phase  of  the  Daily 
News  program  was  conducted  in 
cooperation  with  the  New  York  City 
Board  of  Education,  which  has  cre¬ 
ated  teacher’s  guides  and  class  ma¬ 
terials  for  distribution  to  all 
elementary  and  secondary  schools  in 
the  City  system. 

Daily  News  spokeswoman  Dolli 
Holland  said  newspapers  nationwide 
have  contacted  the  News  about  the 
educational  program,  which  includes 
a  curriculum  guide  designed  by  the 
city  Board  of  Education.  The  materi¬ 
als  cover  a  broad  range  of  classroom 
activities  involving  reading,  writing 
and  artistic  creation  and  a  variety  of 
special  projects  requiring  student  ini¬ 
tiative. 

The  other  two  aspects  of  the  Daily 
News  program  involve  fund  raising 
from  the  public  at  large  and  through 


civic,  social  and  fraternal  organiza¬ 
tions  in  a  “Citizens  for  Liberty’’  cam¬ 
paign  that  was  promoted  continously 
in  the  pages  of  the  Daily  News  with 
various  activities  in  the  community. 

The  Daily  News  is  underwriting  all 
of  the  expenses  associated  with  its 
school  program  and  the  “Citizens  for 
Liberty’’  campaign  for  contributions 
from  individuals  and  organizations. 
The  paper  will  provide  continued  sup¬ 
port  for  the  restoration  program  until 
the  centennial  in  1986. 

#  The  Dubuque  (Iowa)  Telegraph 


Morning  Call  and  Sunday 
Call-Chronicle  employees 
and  retirees  donated 
$12,500  to  the  restoration 
campaign. 


Herald  earned  $750  for  Lady  Liberty 
in  a  six-month  campaign  that  also  pro¬ 
duced  3,000  new  subscribers.  Promo¬ 
tion  director  Jac  Tilton  said  the  paper 
made  a  donation  to  the  centennial 
commission  for  each  new  three- 
month  subscription  or  three-month 
increase  in  an  existing  subscription. 
Telegraph  Herald  carriers  partici¬ 
pated  in  the  drive.  The  paper  sent  one 
carrier  to  New  York  to  present  the 
commission  with  the  check  on  July  4. 

#  In  response  to  the  cry  for  aid  for 
the  deteriorating  Statue  of  Liberty 
and  Ellis  Island,  the  Allentown  (Pa.) 
Morning  Call  and  Sunday  Call- 
Chronicle  employees  and  retirees 
donated  $12,500  to  the  restoration 
campaign.  The  Call-Chronicle  (Sun¬ 
day  circulation  165,220)  matched 
each  employee  dollar,  making  the  tot¬ 
al  contribution  $25,000. 

According  to  the  national  campaign 
headquarters,  the  Call-Chronicle  is 
the  second  largest  corporate/ 
employee  contributor  in  the  nation. 
Co-chairman  Ed  Heist  of  the  Call  for 
Liberty  Committee  said  he  hopes 
other  local  firms  and  newspapers  will 


follow  the  Call’s  lead  and  get  involved 
in  the  worthy  cause. 

The  seed  for  the  Call-Chronicle 
campaign  was  planted  last  year  in  a 
challenge  from  Board,  chairman 
Donald  P.  Miller  who  said  the  com¬ 
pany  would  more  than  match  any 
amount  the  employees  donated 
toward  the  Statue  of  Liberty  Restora¬ 
tion  project. 

Every  active  and  retired  employee 
who  contributes  to  the  fund  will 
receive  a  Certificate  of  Recognition 
signed  by  Honorary  Chairman  Gerald 
Ford  and  National  Chairman  Lee 
lococca.  In  addition,  contributors’ 
names  will  be  officially  entered  in  the 
Register  of  Contributors  and 
deposited  into  the  permanent  arch¬ 
ives  of  the  Statue  of  Liberty  Museum. 

#  Gannett/USA  Today,  an  official 
sponsor  of  the  campaign  to  renovate 
and  restore  the  Statue  of  Liberty  and 
Ellis  Island,  has  launched  a  company¬ 
wide  fund-raising  effort  involving  all 
of  its  properties. 

“We  are  delighted  to  be  involved 
with  this  very  special  project  as  the 
centennial  of  the  Statue  of  Liberty 
approaches  in  1986,’’  said  chairman 
and  president  Allen  Neuharth.  “Both 
projects  symbolize  what  Gannett  sup¬ 
ports  and  defends  in  this  country:  a 
world  of  different  voices  where  free¬ 
dom  speaks.” 

In  May  1982,  President  Ronald 
Reagan  announced  the  formation  of 
the  Statue  of  Liberty-Ellis  Island 
Centennial  Commission. 

To  renovate  and  maintain  the  two 
facilities,  $230  million  will  have  to  be 
raised  from  the  private  sector.  Gan¬ 
nett/USA  Today  has  pledged  $4  mil¬ 
lion  toward  that  goal.  Activities 
planned  over  the  next  three  years  will 
culminate  with  the  centennial  cere¬ 
mony  on  Oct.  28,  1986. 

Advertising 

#  Advertising  agency  Kenyon  & 
Eckhardt,  Inc.  of  New  York  have 
unveiled  the  first  elements  of  a  total 
communications  program  targeted  at 
the  consumer  to  raise  $230  million  to 
help  restore  the  Statue  of  Liberty. 
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Kenyon  &  Eckhort's  ad  for  the  Statue  of  Liberty  campaign. 


cial  programs  of  the  New  York  Statue 
of  Liberty  Celebration  Foundation. 

Under  the  terms  of  its  sublicensing 
arrangement,  John  Blair  Marketing 
has  the  opportunity  to 
offer  advertisers  the  right  to  use  the 
official  foundation  logo  in  any  Blair 
newspaper  insert  of  Marriage  Mail”/ 
Network  Mail™  program. 

“In  exchange  for  a  surcharge  fee 
which  will  benefit  the  Foundation's 
restoration  project,  participants  will 
be  able  to  add  a  powerful  attention- 
getter  to  their  messages,  and  at  the 
same  time  promote  good  will  and  a 
renewed  sense  of  pride  in  America’s 
heritage,”  said  Philip  Gaines,  senior 
vice  president  of  John  Blair  Market¬ 
ing. 

(Continued  on  page  21) 


The  campaign,  created  by  the  agen¬ 
cy  for  the  Statue  of  Liberty-Ellis 
Island  Foundation  under  the  auspices 
of  the  Ad  Council,  includes  public 
service  spots,  consumer  print  and 
billboard  advertising. 

“The  program  is  designed  to  raise 
the  level  of  awareness  regarding  the 
deterioration  of  the  Statue  of  Liberty 
and  Ellis  Island  and  the  imminent 
need  to  repair  these  monuments,” 
said  Stephen  Frankfurt,  chief  creative 
officer  for  K&E. 

The  initial  advertising  will  focus 
primarily  on  the  Statue.  The  first  print 
ad  directed  to  the  consumer  appears 
on  the  back  cover  of  Life  magazine’s 
special  Olympic  issue.  The  first 
television  spot  was  released  three 
weeks  ago  to  stations  and  features 


aerial  close-ups  at  dawn  with  “The 
Lady’’  voicing  her  own  appeal  for 
help.  A  follow-up  commercial  is 
scheduled  for  release  in  September. 

Lending  their  creative  talents  for 
the  development  of  additional  televi¬ 
sion  spots  are  Charles  Schultz, 
creator  of  “Peanuts,”  and  songwriter 
Neil  Diamond.  A  commercial  featur¬ 
ing  Lee  lacocca,  chairman  of  The  Sta¬ 
tue  of  Liberty-Ellis  Island  Commis¬ 
sion,  is  also  planned. 

The  campaign's  account  manage¬ 
ment  team  is  headed  up  by  Jerry  En¬ 
ds,  senior  vice  president  and  manage¬ 
ment  representative,  and  Mitchell 
Glatt,  account  executive. 

#  John  Blair  Marketing’s  free 
standing  newspaper  inserts  and  direct 
mail  vehicles  have  been  named  offi¬ 
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THE  lakota  times 


Indian  journalists  unite 


Meeting  lays  groundwork  for  the  Native  American  Press 
Association,  which  hopes  to  improve  coverage  of  Indian  affairs 


By  John  Leonard 

Thirty  Indian  journalists  from  across  the  U.S.  and 
Canada  laid  the  groundwork  for  a  new  press  association 
during  a  conference  at  Penn  State  University  recently. 

The  conference  produced  a  long,  diverse  list  of  goals  for 
the  Native  American  Press  Association,  which  is  the 
group’s  working  name. 

Penn  State  Professor  William  Dulaney  said  the  con¬ 
ference,  funded  by  the  Gannett  Foundation,  was  held  at 
Penn  State  because  “we  don't  represent  any  tribe  or 
reservation.  We're  neutral  territory,  so  to  speak,  and  we 
thought  that  this  would  provide  a  good  setting  for  the 
association's  inaugural  meeting.” 

According  to  Bureau  of  Indian  Affairs  statistics,  1.5 
million  Indians  reside  within  U.S.  borders. 

Although  they  talked  about  everything  from  tribal  gov¬ 
ernment  to  computer  technology,  the  participants  focused 
on  two  major  goals:  to  improve  the  quality  of  Indian  jour¬ 
nalism  and  to  work  for  better  coverage  of  Indians  by  mass- 
market  media. 

Tim  Giago,  editor  of  the  Lakota  Times  on  the  Pine  Ridge 
Reservation  in  South  Dakota,  said  the  outside  media  per¬ 
petuate  negative  Indian  stereotypes  because  “no  strong 
voice  tells  them  otherwise.” 

“The  non-Indian  press  is  all  too  happy  to  write  about  the 
crime,  the  negative  things.  There  are  people  out  there  who 
are  capitalizing  on  Indians,”  he  said. 

He  said  newspapers  bordering  the  reservations,  for 
example,  have  easy  access  to  federal  court  criminal  pro¬ 
ceedings  involving  Indians.  Since  one  court  may  be 
responsible  for  nine  or  10  reservations,  the  white  commu¬ 
nity  gets  the  idea  that  ail  Indians  in  the  area  are  criminals. 

Giago  said  the  press  association,  by  fostering  the 
exchange  of  all  Indian  news,  including  positive  news, 
could  help  change  the  image  of  Indians  among  non- 
Indians. 


“There's  a  very  real  lack  of  knowledge  about  the  Indian. 
Either  he  is  romanticized  as  the  noble  red  man  or  he  is 
made  out  to  be  a  howling  savage,”  Giago  said. 

“We  want  people  to  understand  that  we  can  live  in 
houses,  drive  cars,  love  our  families  like  everyone  else.” 

Giago's  managing  editor,  Adrian  C.  Louis,  said,  “We’re 
here  to  talk  about  retaining  our  culture.  The  best  way  to  do 
this  is  through  retaining  our  land.  And  one  of  the  good 
ways  of  retaining  our  culture  and  our  land  is  to  publish  a 
newspaper,  and  not  depend  on  the  outside  media  which 
tend  to  distort  things. 

“Too  often  we're  lumped  in  with  members  of  minority 
groups,  and  there's  no  recognition  that,  for  the  most  part, 
we're  members  of  sovereign  nations.” 

But  when  outside  media  report  well  on  Indians,  the 
effort  is  recognized.  Several  participants  said  a  November 
1983  Denver  Post  series,  “The  New  Indian  Wars,”  was  an 
example  of  sensitive,  accurate  reporting. 

“It  did  not  deal  in  the  ‘Hiawatha  complex',  but  was  a 
realistic  report,”  said  George  Gorospe,  co-editor  of  the 
Piiehio  News  in  Albuquerque.  “It  was  a  realistic  look  at 
Indians  by  non-Indians,  for  all  to  see.” 

The  participants  represented  Indian  media  ranging  from 
Giago's  weekly  6,000-circulation  Lakota  Times  to  a  Na¬ 
tive  American  broadcasting  operation. 

Despite  the  diversity  in  media  products  and  tribes,  some 
of  the  participants  saw  a  membership  rainbow  as  an  oppor¬ 
tunity  for  broader  impact. 

Debra  Smith,  a  broadcaster  for  Migizi  Communications 
in  Minneapolis,  said,  “It's  important  for  us  to  be  a  watch¬ 
dog  on  the  press  .  .  .  and  to  clear  the  record.  It  does  no 
good  to  go  back  to  our  own  publications  and  broadcast 
stations  and  write  or  say  nasty  things  about  outside  media 
coverage  of  Indians.  That  still  doesn't  get  accurate  reports 
into  the  mainstream  press.” 

Jose  Barreiro,  editor  of  Indian  Studies  at  Cornell  Uni- 
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versity  in  Ithaca,  N.Y.,  said  the  press  association  should 
educate  Indians  and  non-Indian  journalists  about  Indian 
issues. 

Barreiro  is  a  former  managing  editor  of  the  bimonthly 
Akwesasne  Notes,  a  nationally  distributed  publication  of 
the  Mohawk  Nation  in  upper  New  York  State. 


‘The  non-Indian  press  is  all  too  happy 
to  write  about  the  crime,  the  negative 
things.  There  are  people  out  there  who 
are  capitalizing  on  Indians,”  he  said. 


“A  group  like  this  could  eventually  open  up  an  office  in 
the  National  Press  Building  in  Washington,  for  example, 
and  bring  in  other,  traditional  media  to  learn  about  Native 
American  life,”  he  said. 

Gorospe  added,  ‘‘1  would  eventually  like  to  have  the 
pull  to  invite  the  1988  presidential  candidates  to  address  us 
just  like  they  do  for  the  National  Press  Club.” 

Another  way  of  discouraging  stereotypes,  said  long¬ 
time  journalist  Richard  LaCourse,  would  be  to  develop  a 
stylebook  of  “no-no’s”  and  usage  recommendations  for 
Indian  journalists,  and  for  inclusion  in  mass-market  media 
stylebooks. 

But  other  participants  said  that  the  association's  pri¬ 
mary  focus  should  be  on  improving  Indian  publications 
and  communications  among  tribes. 

LaCourse,  a  Yakima-Umatilla  from  Washington  state 
and  editor  of  a  new  publication,  Indian  Finance  Digest, 
said  an  April  1984  survey  identified  526  publications,  13 
Indian-owned  radio  stations,  and  17  weekly  television 
shows  aimed  at  Indian  audiences. 

The  publications  range  from  broadsheet  and  tabloid 
newspapers  to  offset  and  memo  newsletters,  he  said. 

Presently,  none  of  the  newspapers  are  dailies.  But 
Loren  Tapahe,  publisher  of  the  Navajo  Times  in  Window 
Rock,  Ariz.,  said  his  paper  plans  to  resume  daily  publica¬ 
tion  in  mid-July,  once  its  new  press  routine  is  ironed  out. 

The  Times  expects  to  circulate  about  8,000  papers  daily. 
Recent  weekly  circulation  has  averaged  11,000  (E&P, 
Sept.  17,  1983). 

While  a  strong  Indian  press  association  presence  is 
needed,  Tapahe  said,  talk  of  an  association  editorial  poli¬ 
cy,  news  policy  and  news  wire  service  is  presumptuous  — 


“There’s  a  very  real  lack  of  knowledge 
about  the  Indian.  Either  he  is 
romanticized  as  the  noble  red  man  or  he 
is  made  out  to  be  a  howling  savage,” 
Giago  said. 


first  the  publications  themselves  must  be  strengthened  in 
circulation,  layout,  printing,  and  business  practices. 

Lenore  Keeshig-Tobias,  an  Ojibway  who  is  editor  of 
Sweetgrass,  a  slick  new  Canadian  magazine,  said  the 
association  should  not  get  bogged  down  in  tribal  and  tech¬ 
nological  disputes. 

She  said  that  during  the  two-and-a-half  years  it  took  to 
launch  Sweetgrass,  “we  went  out  into  the  commerical 
media,  and  got  the  technical  information  we  needed 
.  .  .  but  we  couldn't  find  Native  American  journalists  out 
there.  That’s  what  we  came  here  for.  But  now  we're 


getting  cluttered  with  all  of  these  other  things.” 

But  Minnie  Two  Shoes,  assistant  editor  of  Wotanin 
Wowapi  at  the  Fort  Peck  Reservation,  Poplar,  Mont.,  said 
the  association  could  help  improve  news  journals  by 
improving  advertising  and  business  skills. 

“Right  now  the  costs  of  putting  out  our  twice-m.onthly 
newspaper  are  basically  covered  by  sales  and  ads,  but  staff 
salaries  are  paid  by  the  tribe,”  she  said. 

“We’re  trying  to  be  self-sufficient,  and  we  could  use 
help  to  accomplish  that.” 

One  of  the  goals  proposed  for  the  organization  is  to 
foster  freedom  of  press  on  the  reservation,  a  matter  of 
frequent  tribal  debate.  The  Supreme  Court  has  ruled  that 
tribes  must  develop  their  own  rules  for  reservation  land, 
and  many  tribal  councils  have  failed  to  ensure  freedom  of 
the  press. 

LaCourse  said  that  only  about  50  of  280  tribes  have 
documents  with  free  press  provisions.  Many  Indian  pub¬ 
lications  are  supported  by  tribal  or  federal  government 
funding,  which  affects  news  content. 

The  Lakotas  are  one  of  those  without  a  press  freedom 
law.  But  Giago  said  his  Lakota  Times  can  speak  out 
because  it  is  a  self-supporting  publication. 

The  Times  must  run  50%  advertising  to  stay  afloat,  he 
said.  Without  ad  revenue,  he  would  have  to  look  for  some 
other  sort  of  support,  which  could  infringe  on  his  paper's 
content. 


“A  group  iike  this  could  eventually 
open  up  an  office  in  the  National  Press 
Building  in  Washington,  for  exampie, 
and  bring  in  other,  traditional  media  to 
learn  about  Native  American  iife,”  he 
said. 


Giago  said  no  reservation  newspaper  was  published  for 
the  25  years  prior  to  the  establishment  of  the  Lakota  Times 
in  1981.  He  said  the  advertising  is  well-received  both  off 
and  on  the  17,000-population  reservation. 

“Businesses  bordering  on  the  reservation  want  those 
Indian  dollars.  Those  merchants  know  they've  never  had 
anything  like  this  before,”  he  said. 

He  also  sees  successful  advertising  campaigns  as  a  way 
to  win  the  most  —  in  the  advertising  pocket.” 

He  said  a  big  problem  in  most  Indian  papers  is  “the  lack 
of  a  strong  editorial  page.  Often,  those  who  speak  out  do  so 
at  great  risk.” 

“The  Lakota  Times'  independence  allows  us  to  be  cri¬ 
tical  of  any  organization  on  our  reservation  which  we  feel 
is  not  serving  the  reservation  well,”  he  said. 

“You  can  help  change  tribal  policies  .  .  .  newspapers 
are  a  very  powerful  tool  in  Indian  country.” 

He  said  that  free  speech  sometimes  is  costly.  He  fre¬ 
quently  finds  himself  at  odds  with  the  tribal  government. 
And  he  said  his  editorial  pleas  for  nonviolence  have  pro¬ 
voked  some  activists  to  violence. 

His  car  windshield  was  shot  out  with  a  high-powered 
rifle,  he  said,  and  his  office  windows  were  shattered  three 
times  in  four  years.  The  last  time,  he  replaced  the  glass 
with  plywood. 

“It  was  like  working  in  a  cave,”  he  said,  “but  it  seemed 
to  make  more  sense  than  putting  in  new  glass.” 

Giago,  whose  newspaper  has  won  awards  from  the 
South  Dakota  Press  Association,  suggested  a  similar  com¬ 
petition  under  NAPA  auspices.  Professional  journalists 
(Continued  on  page  18) 
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Indian  journalists 

(Continued  from  page  17) 

would  evaluate  Indian  newspapers  and  make  suggestions 
for  layout,  photography,  and  writing  “and  it  would  also 
give  us  a  way  to  honor  our  own.” 

As  are  many  mainstream  journalists,  the  participants 
were  divided  over  the  role  of  advocacy  journalism  in  their 
publications.  Some  said  a  reliance  on  funding  from  tribes 
or  federal  government  reduced  their  options. 

Although  all  participants  felt  a  responsibility  to  report 
on  community  and  Indian  issues,  many  felt  slanted  news 

One  of  the  goals  proposed  for  the 
organization  is  to  foster  freedom  of 
press  on  the  reservation,  a  matter  of 
frequent  tribal  debate. 

reports  would  damage  their  credibility  both  on  and  off  the 
reservation. 

“We're  talking  about  quality,  about  integrity,  about 
professional  standards,”  said  the  Pueblo  News’  Gorospe. 
“As  a  professional  journalists,  I  want  to  be  able  to  write 
news,  straight  news,  and  to  come  out  strong  on  the  edi¬ 
torial  page. 

“I  don’t  want  to  be  treated  as  an  Indian  writer,  l  want  to 
be  treated  as  a  journalist.” 

The  only  way  to  insure  strong,  factual  reporting  is 
through  a  commitment  to  Indian  journalism,  LaCourse 
noted. 

“I  want  to  work  on  the  inside  globe  of  our  world,  not  for 
outside  media,”  he  said. 

“All  of  us  are  getting  more  sophisticated,  and  we’re  all 
starting  to  move  at  the  same  pace  as  the  rest  of  the  country. 

“And  this  means  non-ideological  journalism.  We’re  not 
here  to  tell  people  what  to  think.  They  are  capable  of 
making  up  their  own  minds.” 

He  said  a  big  problem  in  most  Indian 
papers  is  “the  lack  of  a  strong  editorial 
page.  Often,  those  who  speak  out  do  so 
at  great  risk.” 

But  Alex  Jacobs,  of  the  Akwesasne  Notes,  said  “I  don’t 
think  we’ll  ever  get  over  our  bias  to  promote  our¬ 
selves  ....  We  want  to  get  the  respect  of  the  outside 
professional  organizations,  but  how  much  respect  have 
they  ever  given  us? 

“I  think  the  argument  for  straight  news  may  be  over¬ 
stated.  This  group  is  not  going  to  be  a  radical  group.  This 
group  is  not  going  to  be  conservative,  if  anything,  it  will  be 
moderate.” 

Though  the  conference  initiators  conceived  of  the 
association  as  a  U.S.  association,  several  participants  ad¬ 
vocated  a  wider  membership. 

Barreiro  said  the  association  “would  plain  miss  the  boat 
if  it  didn’t  include  other  countries.” 

Louis,  managing  editor  of  the  Lakota  Times,  said, 
“We’re  all  in  this  together,  whether  we’re  in  Peru  or 
Toronto  or  Pine  Ridge  .  .  .  but  then  again,  1  know  how  the 
community  feels,  and  the  community  may  be  less  con¬ 
cerned  about  what  happens  in  international  areas  than 
what  happens  on  their  own  reservation.” 

LaCourse  said,  “If  we’re  looking  at  a  truly  hemispheric 
organization  then  we  have  a  lot  to  learn  .  .  .  and  are  we 


able  to  do  it?  That  kind  of  awareness  must  be  present  for 
this  multi-national  concept  to  work  properly.” 

He  said  an  initial  step  might  be  to  publish  a  directory  of 
the  indigenous  press  of  the  Western  Hemisphere. 

Several  mass-market  media,  including  the  Milwaukee 
Sentinel,  have  asked  about  membership  in  the  association. 

Their  interest,  and  the  potential  inclusion  of  non-U. S. 
Indians,  caused  some  controversy  over  the  organization’s 
scope  and  even  its  name.  Several  participants  suggested 
that  “indigenous”  or  “native”  be  substituted  for  the  term 
“Indian,”  which  some  consider  offensive  and  misleading. 

But  Burgess  and  several  others  counseled  against 
changing  the  Native  American  Press  Association  name. 
“If  we’re  going  to  communicate  with  non-Native  Amer¬ 
icans,  then  let’s  give  them  what  they  can  understand.” 

A  12-member  steering  committee  hopes  to  meet  in  Tus- 
kahoma,  Okla.  (Choctaw  Nation)  in  late  August,  if  funding 
is  available  for  the  follow-up  session.  The  committee  will 
work  on  bylaws,  membership  rules,  a  code  of  ethics,  and 
refinement  of  the  association’s  purposes. 

(The  Penn  State  School  of  Journalism  is  serving  as  interim 
clearinghouse  for  the  Native  American  Press  Association. 
For  more  information,  contact  Dr.  William  Dulaney,  School 
of  Journalism,  Carnegie  Building,  Penn  State  University, 
University  Park,  Pa.  1(>802;  814/865-1503.) 

Whelan 

(Continued  from  page  10) 

excellence.” 

Rothenberg,  speaking  from  the  business  side,  said: 
“The  question  is  not  one  of  editorial  autonomy.  The  real 
issue  was  that  Jim  Whelan  wanted  a  new  employment 
contract  and  did  not  get  it.  Jim  Whelan  was  making  more 
problems  than  solutions. 

“Another  reason  Jim  left  was  the  atmosphere  that  he 
was  creating,”  Rothenberg  continued.  “It  was  Jim’s  style 
that  denied  the  owners  all  access  to  information  about  the 
newspaper.  1  think  the  owners  who  poured  in  $150  million 
were  entitled  to  some  information.” 

Under  questioning,  he  said  the  Tjmes  is  owned  by  News 
World  Communications  which  in  turn  is  owned  by  a  group 
of  individuals  called  One  Up.  He  said  he  did  not  know  who 
the  owners  were  and  he  was  not  bothered  by  that.  A 
reporter  described  One  Up  as  a  Moonie  organization  and 
asked  whether  Rothenburg  and  Hempstone  had  read  a 
1977  congressional  report  stating  that  the  Unification 
Church  was  a  monolithic  organization  that  tightly  con¬ 
trolled  all  of  its  enterprises. 

Rothenburg  replied  that  he  had  not  read  the  report  but 
that  he  and  Hempstone  controlled  the  Times.  Hempstone 
said  he  had  not  read  the  report  but  challenged  the  question¬ 
er:  “Have  you  read  the  Washington  Times?” 

The  “manifesto”  requesting  the  ouster  of  Whelan  was 
signed  by  deputy  managing  editor  Wesley  Pruden  and 
assistant  general  manager  Phil  Evans  in  addition  to  the 
four  executives  attending  the  news  conference. 

In  material  distributed  at  the  news  conference,  rebel 
executives  said  Whelan  sought  a  contract  that  would  raise 
his  salary  to  $125,(X)0  next  year,  $140,000  in  1986,  $150,000 
in  1987,  $165,000  in  1988  and  $185,000  in  1989.  If  he  were 
fired  without  cause,  he  would  get  severance  pay  of  five 
times  his  annual  rate  of  pay  at  the  time  of  the  dismissal. 

His  fringe  benefits  would  include  a  company-provided 
car  of  the  Cadillac  or  Lincoln  level,  first  class  air  travel, 
company-paid  memberships  in  five  clubs,  and  free  rent  in  a 
company-provided  house  which  the  rebel  editors  said  was 
worth  $8()0,000.  At  the  end  of  the  contract  period,  he 
would  get  title  to  the  house  “as  a  recognition  of  the  ser¬ 
vices  performed  on  behalf  of  the  company.” 
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A  few  minutes  after  you 
have  the  final  details  of  a  late- 
breaking  story  (or  classified  ad), 
w)u  can  have  a  printing  plate. 
Ready  to  go  to  press. 

Editors  can  make  last 
minute  changes  on-screen,  literally 
at  the  last  minute.  Recompose 
stories  to  fit  without  going  back 
through  the  front  end  system— or 
down  to  the  composing  room.  Our 
terminal  shows  you  exactly  what 
you’re  going  to  get,  including 
graphics. 

All  set?  Autologic’s  APPS-1 
will  image  your  made-up  page, 
with  graphics,  directly  onto  paper, 
film,  or  printing  plate.  Completely 
paginated  and  typeset,  in  minutes. 
It  will  either  output  to  Autologic’s 
APS-5  G  typesetter,  or  our  new 
laser  imaging  system. 

Autologic’s  APPS-1 
Paginating  and  Photoimaging 
^stem  is  advanced.  But  it’s 
flexible  enough  to  work  with 
your  exisiting  equipment. 


Feed  it  area- 

composed  text  from  your  front  end.  Or,  let  it  flow  raw  text  into  an  “elec- 

ihics  and  store  them  in  your 


tronic  dummy”  on  the  terminal.  Scan 
^  central  data  base,  where  they  are  avaifable  whenever 
you  need  them. 

Let  us  show  you  how  the  APPS-1  can  help  make 
you  make  the  news  faster.  Contact  Autologic,  Inc.,  ^ 

Product  Marketing,  1050  Rancho  Conejo  Blvd.,  Newbury 
Park,  CA  91320.  (S)5)  498-%ll.  A  subsidiary  of  Volt  Information 

Sciences  APPS-1  BY  AUTOLOGIC  ^  7® 

Paginating  and  Photoimaging^^stem 
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Dow  Jones  expands  minorities  program 


The  Dow  Jones  Newspaper  Fund  is 
earmarking  $275 ,000  this  year  for  pro¬ 
grams  aimed  at  getting  more  minorit¬ 
ies  into  newsrooms,  the  compamy 
announced. 

This  sum,  which  represents  a  new 
high  for  the  Fund,  accounts  for  57%  of 
expenditures  on  all  Newspaper  Fund 
projects  in  1984.  Financing  for  these 
programs  comes  both  from  the  Fund 
and  from  more  than  100  newspapers 
that  participate  in  various  fund 
activities. 


“We’ve  been  steadily  increasing 
our  emphasis  on  minority  programs  in 
recent  years,”  said  Ed  Cony,  presi¬ 
dent  of  the  Dow  Jones  Fund.  “As  re¬ 
cently  as  1981,  spending  on  minority 
projects  constituted  only  40%  of  the 
Newspaper  Fund’s  budget.” 

The  Fund  gives  minority  students  a 
taste  of  newspaper  journalism  while 
they’re  still  in  high  school  through 
summer  workshops  co-sponsored  by 
the  Fund  and  local  newspapers. 

Each  workshop  produces  a  news¬ 


paper,  reported  and  edited  by  the  stu¬ 
dents  under  the  guidance  of  pro¬ 
fessionals. 

This  summer  some  350  minority 
students  will  attend  23  workshops  all 
over  the  country — from  Boston  to 
San  Diego,  from  Tuscaloosa,  Ala.,  to 
Chicago. 

During  the  past  16  years,  about 
3,500  students  have  attended  these 
workshops.  A  recent  Newspaper 
Fund  survey  shows  that  at  least  10% 
of  workshop  graduates  are  employed 
by  newspapers,  most  of  them  in  news¬ 
rooms,  noted  Tom  Engleman,  the 
Fund’s  executive  director. 

Since  1979,  The  Dow  Jones  News¬ 
paper  Fund  also  has  been  recruiting 
minority  college  students  during  their 
senior  year  for  summer  jobs  as  copy¬ 
editing  interns.  After  two  weeks  of 
crash  courses  in  editing,  these  interns 
go  to  work  on  copy  desks  of  large  and 
small  papers  all  over  the  U.S.  at  salar¬ 
ies  ranging  from  $200  to  $350  a  week. 

In  five  years,  48  minorities  have 
filled  these  summer  intern  jobs.  Right 
now  26  of  them  have  full-time  editing 
or  reporting  jobs  on  newspapers, 
among  them  the  Miami  Herald,  the 
Raleigh  News  &  Observer,  USA 
Today,  Wall  Street  Journal  and  the 
San  Jose  Mercury  News. 

The  Dow  Jones  Newspaper  Fund 
also  sponsors  a  copy  editing  intern 
program  for  college  juniors,  open  to 
all  students.  Since  the  program  began 
in  1%9,  about  50  minorities  have  won 
summer  internships.  Twenty  of  them 
are  working  in  newsrooms  today. 

The  15  minority  interns  of  this 
year’s  class  are  working  for  these 
sponsoring  newspapers: 

Atlanta  Journal,  Boston  Globe 
(two  interns),  Des  Moines  Register, 
Detroit  Free  Press,  Hartford 
Courant,  Long  Beach  Press- 
Telegram,  Minneapolis  Star  &  Tri¬ 
bune,  and  Newsday. 

Also  participating  are  Providence 
Bulletin  and  Journal,  San  Diego  Tri¬ 
bune,  Wilmington  News  Journal, 
Westchester  Rockland  Newspapers, 
and  Dow  Jones  Wall  Street  Journal. 

D.C.  bar  wants 
courts  opened 

A  committee  of  the  District  of 
Columbia  bar  has  recommended  that 
the  D.C.  Superior  Courts  and  the 
D.C.  Court  of  Appeals  be  opened  to 
radio  and  television  coverage  under 
restricted  conditions  for  a  one-year 
trial. 
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You  and  Your  Readers  Profit  Each  Week 
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U.S.  REP.  FERRARO: 

BEING  CONSIDERED 
FOR  VICE  PRESIDENT 

HOW  TO  HANDLE  THE 
VISrriNG  STEPCHILD 

LAWS  PROTECT  THE 
RIGHTS  OF  PREGNANT 
WOMEN  ON  THE  JOB 

ARE  YOU  A  GRUNTER, 
GROWLER  OR  SNORER? 

GARDEN  VARIETY 
COOKBOOKS  OFFER 
VEGGIE  RECIPES 
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Before  Ferraro  accepted  the  VP  challenge,  SUNDAY 
WOMAN  readers  knew  all  about  her..  We  report  each  week 
on  those  who  are  and  those  who  will  be  newsmakers... 

*  Dianne  Feinstein  *  Joanne  Woodward  *Diahann  Carroll 

•  *  Danielle  Steel  *  Julia  Child  *  Dolly  Parton 

SUNDAY  WOMAN...  On  Sundays,  or  any  day.  Call  Dennis 
Danko  for  rates.  Boost  your  ad  revenues  and  readership! 


1-800-223-7383  »-  1-212-682-5600 


■Cincp  Features 

235  East  45th  Street,  New  York,  N  Y  10017 
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Liberty 

(Continued  from  page  15) 


The  logo  specifications  are:  the 
silhouette  of  the  Statue  must  be  in 
dark  blue  and  the  background  in  red; 
the  logo  shall  be  prominently  dis¬ 
played  and  shall  not  be  smaller  than 
any  logo  used  in  the  same  com¬ 
position;  the  logo  shall  be  used  as  it 
appears  on  the  logo/art  sheet  —  a  cir¬ 
cle  with  the  torch  coming  through  on 
the  upper  left;  and  depending  upon  its 
specific  use  in  anything  other  than  an 
insert,  somewhere  in  the  composition 
there  should  be  a  legal  legend  which 
reads  “The  Statue  of  Liberty  outlined 
in  a  circle  is  a  service  mark  of  the  New 
York  Statue  of  Liberty  Celebration 
Foundation. 

To  call  attention  to  their  promotion 
in  Blair  inserts  and  Network  Mail/ 
Marriage  Mail,  program  participants 
may  also  wish  to  create  their  own 
themed  tie-ins  —  available  at  addi¬ 
tional  cost  and  subject  to  approval  by 
the  Foundation.  These  options 
include:  shelf  talkers  and  other  point- 
of-purchase  materials;  sweepstakes 
and  contests;  trade/sales  force 
incentives;  dealer/distribution  pro¬ 
grams;  Centennial-identified  pre¬ 
miums;  souvenir  publications;  tv  and 


radio  advertising  and  special  public 
relations  programs. 

Unlike  most  themed  events,  which 
offer  participants  the  opportunity  to 
tie  in  with  one  particular  program 
date,  the  Foundation  program  will 
continue  its  fundraising  efforts  for  a 
I'/i  year  period.  Blair  advertisers  can 
tie  in  with  any  of  approximately  100 
Blair  programs  which  will  run  from 
August  1984  through  December  1986. 

Other  Centennial  events  planned  to 
generate  consumer  attention  or  raise 
money  include  a  prime-time  Statue  of 
Liberty  tv  special,  a  Liberty  Kids 
children’s  athletic  program,  an 
international  basketball  tour,  a  con¬ 
cert  series  and  a  Triathlon. 

The  Foundation  was  formed  in 
November  1982  to  encourage  corpo¬ 
rate  sponsors  and  licensees  to  fund  a 
substantial  portion  of  the  Statue  of 
Liberty  restoration  project.  The 
Foundation,  which  hopes  to  raise 
over  $300  million  by  1986,  is  also  com¬ 
mitted  to  helping  America  renew  its 
sense  of  pride  in  its  heritage,  increase 
appreciation  for  liberty  and  promote 
tourism  and  good  will. 

#  Promotion  of  the  Statue  of  Liber- 
ty-Ellis  Island  restoration  project 
prior  to  advertising  was  the  role  of 
publicity  and  public  relations  pro¬ 
grams  by  Carl  Byoir.  These  are  on¬ 


going.  Byoir  was  retained  in  Novem¬ 
ber  1982  and  is  the  only  agency  of 
record  for  public  relations. 

During  1983,  some  12,000  news¬ 
papers  and  magazine  stories  were 
generated  on  behalf  of  the  Founda¬ 
tion.  Television  and  radio  air  time 
included  multiple  broadcasts  on  the 
Today  Show  and  Good  Morning 
America.  More  than  3,200  school 
campaigns  were  begun  in  1983.  Trade 
union,  cultural,  fraternal,  ethnic  and 
senior  citizen  group  programs  were 
similarly  initiated  by  Foundation 
publicity. 

Gluck  sells 
Saturday  Review 

St.  Louis  Glohe-Democrat  pub¬ 
lisher  Jeffrey  Gluck  has  sold  Saturday 
Review  to  a  group  of  Kansas  City, 
Mo.  investors  headed  by  Paul 
Dietrich. 

The  announced  price  was  $300,000. 
The  new  owners  assumed  $150,000  in 
debts  and  accounts. 

Saturday  Review  had  been  up  for 
sale  for  several  weeks.  Gluck  said  the 
operation  of  the  Globe-Democrat, 
which  he  purchased  Feb.  25,  left  him 
with  no  time  for  Saturday  Review  or 
two  other  regional  magazines,  which 
are  also  on  the  auction  block. 


YOU  HAVE  BEEN  MISLED! 

Suppose  we  told  you  that  the  term  "political  campaign  consultant"  is  now 
a  registered  trademark,  and  that  you  can  no  longer  use  the  term  when 
describing  these  professional  consultants. 

Sounds  silly,  doesn't  it?  We  think  so,  too. 

And  that  is  just  the  reaction  we  had  to  the  ad  that  appeared  in  Editor  and 
Publisher  June  23rd  about  the  term  "corporate  campaign".  That  ad.  sponsored 
hy  Corporate  Campaign.  Inc.,  claimed  that  it  is  improper,  if  not  unlawful, 
to  use  that  term  to  describe  corporate  campaigns  conducted  by  any 
other  organization. 

That  is  misleading. 

IN  FACT,  the  United  States  TVademark  and  Patent  Office  has 
not  approved  the  term  “corporate  campaign"  as  a  registered 
trademark  for  any  organization. 

The  Kamber  Group,  which  conducts  corporate  campaigns  for 
the  International  T^^xigraphical  Union,  The  United  Steelworkers  of 
America,  and  the  Air  Line  Pilots  Association,  amoi^  others,  has  filed 
an  opposition  to  trademark  application.  The  case  is  still  pending. 

We  are  confident  that  the  TVademark  Office  will  find  that  corporate  campaign 
is  a  descriptive,  generic  term  much  like  the  term  “political  campEiign",  a  term  that 
rightfully  belongs  to  the  public. 

There  are  no  legal  restrictions  on  your  use  of  the  term  to  describe  the  efforts  of 
many  organizations  presently  conducting  corporate  campaigns  without  the 
assistance  of  Corporate  Campaign,  Inc. 

DONTBE  MISLED! 


THE  KAMBER  GROUP 

1899  L  Street,  N.W.,  Washington.  D.C.  20036 
202-223-8700 
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Carroll  Abbott,  57,  a  former 
newsman  and  political  aide  who  orga¬ 
nized  the  Democratic  Party  luncheon 
in  Dallas  to  which  President  John 
Kennedy  was  going  when  he  was 
assassinated  Nov.  22,  l%3,  died  July 
5  of  cancer. 

Abbott  had  worked  at  the  Houston 
Post  and  other  Texas  newspapers.  He 
gave  up  his  political  career  14  years 
ago  to  promote  Texas  wildflowers 
and  wrote  a  book ,“  How  to  K now  and 
Grow  Texas  Wildflowers,”  and  pub¬ 
lished  a  wildflower  newsletter. 

*  ♦  * 

Lord  Astor  of  Hever,  66,  former 
chairman  of  The  Times  of  London, 
died  June  28  of  cancer  at  his  home  at 
Tillypronie,  near  Tarland  in  Aber¬ 
deenshire,  Scotland. 

Lord  Astor,  born  Gavin  Astor,  had 
a  lifelong  association  with  Times 
Newspapers  of  London,  becoming  a 
director  of  the  company  in  1952  and 
president  for  life  in  l%7. 

He  was  a  descendant  of  John  Jacob 
Astor,  founder  of  the  Astor  Dynasty. 
His  grandfather,  William  Waldorf 
Astor,  moved  to  England  in  1 890  from 
the  United  States  and  bought  Hever 
Castle.  He  was  given  the  title  of  vis¬ 
count  for  services  to  the  public.  His 
son,  John  Jacob  Astor  5th,  owned  the 
Times,  was  a  Member  of  Parliament 
and  was  made  Baron  Astor  of  Hever 
in  1956. 

Gavin  Astor  inherited  the  castle 
and  title  of  Second  Baron  of  Hever  in 
1971.  The  castle  was  sold  recently  to  a 
British  property  company  and  re¬ 
mains  open  to  the  public. 

Gavin  Astor’s  son,  John  Jacob,  38, 
oldest  of  his  five  children,  is  heir  to 
the  title. 

♦  *  * 

Allen  William  Benway,  54,  man¬ 
ager  of  co-operative  advertising  sales 
for  the  Burlington  (Vt.)  Free  Press, 
died  July  4. 

♦  *  ♦ 

Edward  J.  Burns,  72,  retired 
news/court  reporter  for  the  old  Bos¬ 
ton  Record- American,  died  July  12. 
He  had  been  with  the  Hearst  News¬ 
papers  in  Boston  for  38  years  before 
retiring  in  1974. 

♦  ♦  * 

James  W.  Cargile,  circulation 
director  of  the  Newspaper  Agency 
Corporation  in  Salt  Lake  City  from  its 
formation  in  1952  until  he  retired  in 
1966,  died  May  29  in  Charlottesville, 
Va. 

Cargile  went  to  Salt  Lake  City  in 
1948  as  circulation  manager  of  the 
Deseret  News  and  had  worked  for  a 
number  of  newspapers  previously. 
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William  Deith,  74,  former  chief  of 
communicatons  for  the  Associated 
Press  in  Pennsylvania,  died  July  7  at 
Our  Lady  of  Lourdes  Hospital  in 
Camden.  N.J.  In  1964  he  supervised 
all  communications  at  the  Democratic 
National  Convention  in  Atlantic  City. 

♦  ♦  ♦ 

Robert  Thompson  De  Vore,  78,  a 
former  Washington  Post  reporter  and 
editor  and  retired  government  and 
industry  public  relations  specialist, 
died  July  1  in  Ventura,  Calif.,  of 
Alzheimer’s  disease. 

He  spent  10  years  with  the  Post 
beginning  in  1933  and  left  to  join  Colli¬ 
er’s  Magazine.  He  later  worked  for 
various  companies  and  governmental 
agencies,  retiring  in  1973. 

*  * 

Peter  Karas,  39,  a  staff  photo¬ 
grapher  for  The  Record,  Hackensack, 
N.J.,  died  May  28  of  cancer.  He  had 
worked  for  the  Newark  Star-Ledger 
and  Matzner  Publications  in  Wayne, 
N.J.,  before  joining  The  Record  in 
1973. 

Karas  had  earned  a  number  of 
awards  for  his  photographs  and  was 
particularly  known  for  picture  page 
series  on  a  single  subject.  He  taught 
photography  at  Fairleigh  Dickinson 


University,  Rutherford,  N.J.,  in  his 
free  time. 

♦  ♦  ♦ 

David  B.  Osborne,  67,  retired 
managing  editor  of  the  Grand  Rapids 
(Mich.)  Press,  died  June  18  after  a 
brief  illness.  He  joined  the  newspaper 
in  1949  as  a  copyreader  and  later 
worked  in  reptirting  and  editing  posts 
before  becoming  managing  editor  in 
1966. 

*  *  * 

Harvey  Eugene  Smith,  76,  a  form¬ 
er  photographer  for  the  Associated 
Press,  died  June  19.  He  worked  for 
the  Lexington  (Ky.)  Herald  and  the 
Cincinnati  Post  before  joining  the  AP 
in  1945.  He  retired  in  1973. 

*  *  * 


♦  ♦  * 

Katherine  B.  Werner,  84,  former 
society  editor  of  the  Pottsville  (Pa.) 
Journal,  died  June  30  at  the  Villa  Ter¬ 
esa  Nursing  Home  in  Harrisburg,  Pa. 
She  also  worked  as  a  reporter  for  the 
Centre  Daily  Times,  State  College. 


ForBetier 
jfrForWorse' 

One  of  the  most  read  comic 
stn^  in  over  500  newspiqiers 

No.  1  in  the  Denver  Rocky  Mountain  News 

(77%  “always  read”) 

No.  1  with  women  in  Chicago  Tribune 
(77.4%  readership) 

No.  1  in  the  Omaha  World  Herald 

(beats  “Blondie”) 

Give  all  your  readers  something 
to  read,  give  them 

For  Better 
or  For  Worse 


For  samples  and  rates: 
Universal  Press  S3mdicate 
4400  Johnson  Drive 
Fairway.  Kansas  66205 

800-255-6734 
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•  IBM  Qewsrsii  Press  SyndicaH 


Chuck  Thurston,  72,  who 
covered  Detroit  city  night  life  from 
1%5  to  1983  for  the  Detroit  Free  Press 
died  May  8  in  William  Beaumont  Hos¬ 
pital,  Royal  Oak. 
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Stick  with  a 
project  that  big, 
You’ve  got  to 
be  smart  to 
make  it  work. 

And  you’ve 
j|got  to  have 
■^behind  you 
the  resources 


We  get  stubborn 
when  it  comes  to 
good  ideas. 

Like  the  complete 
publishing  system 
for  newspapers, 
magazines,  and 
pre-press  opera¬ 
tions  ...  an  idea 


we’re  tackling  with  tenacity. 

But  it’s  more  than  an  idea 
with  us. 

It’s  a  commitment. 

A  commitment  to  deliver  the 
integrated  system  publishers 
repeatedly  tell  us  they  want. 

A  system  that  builds  on  the 
excellence  of  Atex  Editorial 


and  Advertising  front-end 
systems  and  provides  small, 
medium  and  lai^e  publishers 
with  a  hardware  and  software 
path  to  the  future. 

A  system  that  ensures  each 
publisher’s  investment  against 
equipment  obsolescence. 

You’ve  got  to  be  stubborn  to 


of  a  company  like  Eastman  Kodak. 

Today,  Atex  is  delivering  on 
that  commitment  to  a  total 
publishing  system. 

Atex  ^itorial.  Classified, 

News  Layout,  Classified 
Pagination,  and  Integrated  Adver¬ 
tising  systems  are  working  hard  in 
newspapers,  magazines,  and 


Offices:  Bedford,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  D,C,,  Gipenhagen,  Diisseldorf,  Frankfurt, 
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WithTPE, 
Jf  1  ^  deliv- 

£  »  j  ering  the  next 

m  iV  I  generation 
W  1  of  electronic 

’  publishing 

to  tell 

you  more.  Just  write  us. 
Sure,  we’re  stubborn, 
but  we’re  smart. 


service  bureaus 

around  the  world.  j 

Meanwhile,  in  ^  j 
our  R&D  labs,  wk  I 
we’re  working  hard  1 

on  the  rest.  1 

This  is  all  part  of  "i 

an  exciting  new 
Atex  concept 
called  the  lotal 

Publishing  Environment  (TPE). 

TTE  is  the  total  integration 
of  the  editorial,  advertising  and 
production  functions. 

It  is  the  ability  to  create 
and  manage  all  page  elements . . 
and  to  output  full  pages  with 
all  those  elements  in  place. 

Hamhurg,  Helsinki,  Johannesbur);,  London,  Madrid,  MclKxime,  Milan,  Munich,  Oslo,  Paris,  Rome,  Roctenlam,  Sio  Paulo,  Stockholm. 


Atex,  Inc. 

32Wia{imAvc.  MSI92E 
BcdkifiJ.MA  01730 
(617)27W300 


A  KODAK  COMPANY 


NEWSPEOPLE  IN  THE  NEWS 


Robert  A.  Kahlor,  president  of 
Newspaper  Inc.,  has  been  elected 
executive  vice  president  of  The  Jour¬ 
nal  Company,  parent  company  of  the 
Milwaukee  Journal  and  the  Mil¬ 
waukee  Sentinel.  Newspaper  Inc.  is 
the  newspaper  publishing  division  of 
The  Journal  Co.,  ^ 

Elected  senior  vice  presidents  were 
Roger  L.  Perry,  chairman  of  the 
board  of  Perry  Printing  Co.,  Water¬ 
loo,  Wis.,  and  D.  Michael  McCor¬ 
mick,  president  of  WTMJ  Inc. 

Frank  A.Twiss,  president  of  Perry 
Printing,  Inc.  and  Thomas  M.  Kara- 
VAKIS,  president  of  ADD  Inc.  of 
Waupaca,  Wis.,  were  elected  vice 
presidents  and  directors. 

*  ♦  * 

Warren  L.  Smith  has  assumed 
duties  as  advertising  director  for  the 
Corpus  Christi  (Texas)  Caller  and 
Times.  He  was  marketing  manager  of 
the  San  Diego  Urban  Newspaper 
Group  of  Harte-Hanks  Com¬ 
munications,  Inc.,  and  earlier  had 
been  in  sales  management  posts  at  the 
Seattle  Post-Intelligencer  and 
KTVW-TV  in  Seattle. 

♦  ♦  ♦ 

Milt  Schwartz  was  appointed 
director  of  advertising  for  Columbia 
University’s  rotogravure  monthly 


STATE  &  LOCAL 
REPORTING  IN 
WASHINGTON 


We’ve  had  ten  years  of  uninterrupted 
coverage  of  some  of  the  best  state  and 
city-specific  stories. 

Now  we’re  adding: 

□  Fulltime  coverage  of  local  cor¬ 
porate  filings  with  the  SEC; 

□  Upgraded  business  reporting  af¬ 
fecting  your  local  industries;  and 

□  A  dial-in  electronic  morgue  for 
your  desk  or  your  Washington  bureau 
filled  with  state-specific  government  in¬ 
formation. 

Plug  your  desk  into  ours; 

We’re  still: 

States  News  Service 
202-628-3100 

1333  F  Street,  N.W. 
Washington,  D.C.  20004 


magazine  Broadway.  He  retains  his 
duties  as  director  of  advertising  for 
the  Spectator,  campus  daily  news¬ 
paper. 

Schwartz  earlier  was  with  the  New 
York  Herald  Tribune,  the  Newark 
News,  and  El  Diario  La  Prensa. 

*  *  * 

John  W.  Splaine  has  been  named 
assistant  to  the  publisher,  a  newly  cre¬ 
ated  position  at  the  Salem  News 
Publishing  Company,  Salem,  Mass. 
Splaine  is  succeeded  in  his  advertis¬ 
ing  director  post  by  Robert  E.  Bab¬ 
cock,  advertising  manager. 

Also,  in  the  realignment  of  the 
newspaper’s  marketing  efforts,  Mar¬ 
jorie  Burt,  classified  advertising 
director,  was  promoted  to  retail 
advertising  manager. 

*  *  ♦ 

The  new  president  of  the  Georgia 
Press  Association  is  Robert  W. 
Chambers  Jr.,  publisher  of  the 
Athens  Banner-Herald  and  the 
Athens  Daily  News.  He  succeeded 
Neely  Young,  publisher  of  the  Dal¬ 
ton  Daily  Citizen-News,  and  was 
elected  during  the  98th  annual  con¬ 
vention  at  Jekyll  Island. 

Serving  with  Chambers  are:  Mil¬ 
lard  Grimes,  publisher  of  the  Rock¬ 
dale  Citizen  Conyers,  and  the  Clayton 
NewsIDaily,  Jonesboro,  as  vice  presi¬ 
dent;  and  Quimby  Melton  111,  pub¬ 
lisher  of  the  Jackson  Progress- Argus 
and  the  Monroe  County  Reporter, 
Forsyth,  as  treasurer. 

♦  *  * 

Betty  Liddick  has  been  named 
editor  of  the  Southeast/Long  Beach 
suburban  section  of  the  Los  Angeles 
Times.  She  replaces  Merle  Harpe, 
who  was  appointed  assistant  sub¬ 
urban  editor.  Liddick  joined  the 
Times  from  the  Santa  Ana  Register, 
where  she  was  news  editor.  She  pre¬ 
viously  had  worked  for  the  Los 
Angeles  Times  and  several  other 
newspapers. 


New  positions 
at  Houston  Post 

Donald  F.  Hunt  formally  assumed 
the  title  of  publisher  of  the  Houston 
Post  on  July  1,  and  at  the  same  time 
Robert  M.  Jelenic  became  the  Post’s 
general  manager. 

Hunt,  a  founder  of  the  Toronto  Sun 
Publishing  Corp.,  had  served  as 
general  manager  of  the  Post  since  the 
newspaper  was  acquired  by  the  Tor¬ 
onto  Sun  last  December.  He  had  been 
general  manager  of  the  Sun  since  the 
Canadian  newspaper  was  launched  in 
November  of  1971.  His  appointment 
as  publisher  of  the  Houston  Post  first 
was  announced  June  1. 

Jelenic,  with  the  Sun  organization 
since  1976  in  a  number  of  manage¬ 
ment  positions,  served  as  acting 
general  manager  of  the  Sun  in  the  ab¬ 
sence  of  Hunt. 


William  P.  Day  will  join  the  Uni¬ 
versity  of  Toledo’s  department  of 
communication  in  September. 

Day  has  been  assistant  to  the 
publishers  of  the  Blade,  assistant 
managing  editor  for  administration 
and  held  other  editorial  positions  at 
the  paper. 

A  visiting  lecturer  at  the  university 
since  1970,  he  also  has  been  a  visiting 
lecturer  at  Bowling  Green  State  Uni¬ 
versity  since  1%3. 

His  duties  will  include  teaching  and 
advising  in  the  public  relations  area 
and  teaching  in  journalism  related 
courses. 

♦  ♦  * 

Sandra  L.  Simmons  has  been 
named  director  of  community  rela¬ 
tions,  a  newly  created  position  at  the 
Chicago  Sun-Times,  and  will  be  the 
newspaper’s  representative  to  area 
social  and  ethnic  groups.  She  pre¬ 
viously  was  employment  supervisor. 


50  YEARS  OF  DESIGN  EXPERIENCE 
Exclusively  for  the  Newspaper  Industry 

consultation,  planning  and  design 
for  buildings  and  process  systems 


WILLIAM  GINSBERG  ASSOCIATES 

.  ENGINEERS 

Robert  K  Ginsberg  Herman  Hy'  Brandes 

331  MADISON  AVENUE.  NEW  YORK,  N.Y.  10017  •  212  MU  7-6693 
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Neil  Skene  has  been  named  to  re¬ 
place  Robert  M.  Stiff  as  editor  of 
the  St.  Petersburg  Evening 
Independent. 

Skene  has  been  Tallahassee  bureau 
chief  of  the  St.  Petersburg  Times 
since  October  of  1980. 

Stiff,  52,  who  had  been  editor  of  the 
Evening  Independent  for  17  years, 
took  early  retirement  as  of  July  6  (E  & 
P,  July  7). 

Both  St.  Petersburg  newspapers 
are  owned  by  the  Times  Publishing 
Co. 

Eugene  C.  Patterson,  chairman 
of  the  board  and  chief  executive  offi¬ 
cer,  told  newsroom  staffers  in 
announcing  the  appointment,  “We 
hope  this  sends  you  a  signal  that  we 
intend  to  keep  and  build  this  news¬ 
paper.” 

Skene,  32,  a  native  of  Jackson, 
Miss.,  received  a  law  degree  from 
Mercer  University  Law  School  in 
1977,  magna  cum  laude,  and  is  cur¬ 
rently  a  member  of  both  the  Georgia 
and  Florida  bars. 

The  newly  named  editor  began  his 
journalism  career  while  attending 
high  school  in  Macon,  Ga.,  working 
as  a  sports  correspondent  for  the 
Macon  Telegraph.  He  later  wrote  for 
the  Macon  News  and  the  Hawkinsville 
(Ga.)  Dispatch  and  News.  Follow¬ 
ing  graduation  from  Vanderbilt  Uni¬ 


versity,  Skene  spent  a  year  as  a  busi¬ 
ness  writer  and  copy  editor  at  the 
Tampa  Times. 

During  the  summer  of  1976,  he  had 
worked  as  an  intern  with  the  St. 
Petersburg  Times,  joining  the  news¬ 
paper  as  a  general  assignment  repor¬ 
ter  in  1977.  In  March  of  1978,  he 
became  assistant  city  editor  and  in 
October  of  1980  was  named  bureau 
chief  in  Tallahassee. 

*  *  * 

Sharen  M.  Abbott  has  been 
named  director  of  the  newly 
established  research  department  at 
the  Worcester  (Mass.)  Telegram  & 
Gazette,  Inc. 

The  research  director  will  coordin¬ 
ate  research,  except  for  equipment 
research  and  development,  for  all 
departments  of  the  newspapers  and 
Radio  Station  WTAG.  The 
department  will  develop  research  for 
marketing,  sales,  promotion,  product 
planning  and  program  planning  for  the 
newspapers,  radio  station  and  News- 
Watch  25. 

Abbott,  who  joined  the  newspapers 
as  a  reporter  in  1%9  has  worked  as 
fashion  editor,  Family  Today  editor, 
acting  regional  editor,  planning  and 
systems  editor,  and  most  recently, 
telecommunications  coordinator. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-245-4198  (office);  518-671-3653  (home) 

In  Washington,  D.C.: 

Walter  Bussewitz  202-862-4064  (office);  301-770-2190  (home) 

Marlene  Z.  Bloom  202-862-4062  (office);  703-243-2450  (home) 
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Stephen  Young,  a  recent  graduate 
of  the  University  of  Kansas  School  of 
Law,  has  joined  the  Illinois  Press 
Association  staff  as  general  counsel 
and  begins  full-time  duties  August  1. 

Young  holds  a  bachelor  of  science 
degree  in  journalism  from  the  William 
Allen  White  School  of  Journalism, 
University  of  Kansas,  and  before  law 
school  was  a  general  assignment 
reporter  for  the  Junction  City  (Kan.) 
Daily  Union,  an  intern  with  the  Idaho 
Statesman,  Boise;  and  editor  of  The 
Bulletin  at  Emporia  (Kan.)  State  Uni¬ 
versity. 

During  law  school  days  he  clerked 
for  a  Topeka  law  firm  and  worked  for 
the  Kansas  Press  Association.  His 
father,  the  late  Lyle  A.  Young,  was 
executive  director  of  state  press  asso¬ 
ciations  in  Idaho  and  Nebraska. 

♦  *  ♦ 

Robert  S.  Gallagher  will  join  the 
Detroit  News  in  early  September  as 
assistant  managing  editor/graphics. 

He  currecntly  is  editor  of  the  Green 
Bay  (Wis.)  Press-Gazette  and  pre¬ 
viously  edited  the  LaCross  (Wis.)  Tri¬ 
bune.  He  directed  the  re-design  of 
both  dailies.  At  the  News,  Gallagher 
will  supervise  the  photo  and  art 
department  editors  and  focus  on 
newspaper  layout  and  design. 


McNAUGHT 


Paternity 

Ward 

By  D.L.  Stewart 

“D.L.  Stewart  details  many 
of  the  Joys  arxl  frustrations 
of  taking  fatherhood  seri¬ 
ously.  Don’t  wait  'til  ‘some 
day’  to  look  back  and  laugh 
at  all  of  this . . .  Read  Stewart 
and  laugh  now.  I  did.” 

—  Phil  Donahue 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  C6830 
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NEWSPEOPLE  IN  THE  NEWS 


Porter  Leoth  Woodlief 

NEW  APPOINTMENTS  IN  RICHMOND— 

Joseph  M.  Porter  has  been  named  vice  president  and  general  manager  of 
Richmond  Newspapers,  Inc.  He  has  been  business  manager  of  the  newspapers 
since  1977  and  succeeds  the  late  John  C.  Goode  Jr.,  who  died  April  29. 

H.  Graham  Woodlief,  controller  since  1 973,  was  named  to  succeed  Porter 
as  vice  president  and  business  manoger. 

O.  Scott  Leath  moved  up  from  assistant  controller  to  controller. 

Porter  joined  Media  General  Inc.  in  1968  at  the  Tribune  Company  in 
Tampa  and  served  as  production  director  before  moving  to  Richmond  seven 
years  ago.  Woodlief  began  working  for  Richmond  Newspapers  while  a 
college  student  and  joined  the  business  office  after  graduation,  becoming 
assistant  controller  in  1971  and  controller  less  than  two  years  later. 

Leath,  like  Woodlief  a  Richmond  native  and  a  graduate  of  Virginia  Com¬ 
monwealth  University,  worked  in  circulation  during  college  and  joined  the 
accounting  department  after  graduation.  He  served  in  Media  General's 
corporate  accounting  department  until  becoming  assistant  controller  for  the 
newspapers  in  1975. 


Scott  Ring  has  been  named  nation¬ 
al  advertising  manager  of  the  Chicago 
Sun-Times.  Ring,  a  12-year  veteran  of 
the  advertising  department,  has  been 
assistant  to  the  vice  president  of 
advertising  since  1982. 

In  other  changes  in  the  advertising 
department,  Joseph  Sherman,  form¬ 
er  north  division  manager,  was  named 
downtown  division  manager  and 
John  M.  Meyer,  former  associate 
retail  manager,  north  division  mana¬ 
ger. 

John  P.  Lonergan  has  been 


named  advertising  services  and 
planning  manager,  from  associate 
retail  advertising  manager. 

4c  4c  Hi 

Dick  Kwartler  has  been  named 
editor  of  Business  Worcester,  the 
monthly  business  magazine  for  Cen¬ 
tral  Massachusetts.  He  is  the  founder 
and  former  editor  of  Corrections 
Magazine  and  founder  of  Police 
Magazine  and  was  an  education  writ¬ 
er  for  the  Cleveland  Plain  Dealer  and 
a  reporter  with  Newsday,  Long 
Island. 


An  expert  source  for  stories  on  ... 

Pollution  and  Underground  Storage  Tanks 

Death,  cancer,  birth  defects  and  miscarriages  have  been  blamed  on  underground 
tanks  leaking  petroleum  and  other  chemicals  into  soil  and  water  supplies.  Facts  about 
dangers  and  damages  usually  are  available. 

But  WHY  a  tank  falls  Is  Important,  too. 

The  number  of  stories  about  pollution  from  underground  tanks  is  growing.  If  you’re 
covering  one,  get  authoritative,  straightforward  information  by  calling: 

/Fii?*  STEEL  TANK  INSTITUTE 


312/498-1980 


or  write  tor  a  news  media  information  kit: 

Steel  Tank  Institute 

666  Dundee  Rd. .  Suite  705.  Northbrook  IL  60062 


Ken  Franckling  has  been  named 
manager  of  United  Press 
International’s  bureau  in  Providence 
and  Rhode  Island  state  news  editor. 

With  UPI  since  1971,  he  had  served 
in  the  Buffalo,  N.Y.  bureau,  as  Balti¬ 
more  bureau  manager,  and  as  Pro¬ 
vidence  bureau  manager  and  state 
news  editor  first  in  1973.  He  took  a 
leave  of  absence  in  August  of  1983  to 
accept  a  National  Endowment  for  the 
Humanities  Journalism  Fellowship. 

Franckling  is  immediate  past  presi¬ 
dent  of  the  Rhode  Island  Press  Club 
and  edited  its  media  guide  to  courts 
and  open  government. 

♦  *  * 

Three  new  editors  at  The  Patriot 
Ledger,  Quincy,  Mass.,  are  John  P. 
Hoey  business  editor;  Irene  Dris¬ 
coll,  features  editor;  and  Bill  Cun¬ 
ningham  ,  graphics  design  editor. 

Hoey  was  managing  editor  of  the 
Waltham  (Mass.)  News-Tribune 
before  joining  Quincy  newspaper  and 
previously  worked  almost  10  years  at 
the  Transcript  Newspapers  in 
Dedham,  Mass. 

Driscoll  previously  was  assistant 
managing  editor  of  the  Hartford 
(Conn.)  Courant  and  during  25  years 
with  the  newspaper  had  held  several 
positions  including  State  House 
bureau  chief  and  editor  of  the  Sunday 
Connecticut  section. 

Cunningham,  with  the  Patriot  Led¬ 
ger  since  1981,  had  worked  at  the 
Memphis  Commercial  Appeal  and 
earlier  at  the  Jackson  (Miss.)  Clarion 
Ledger  and  the  Dedham  Daily  Trans¬ 
cript;  and  was  co-founder  of  a  Boston 
community  newspaper.  The  Post. 

*  ♦  * 

Susan  Kannapell  was  named  pro¬ 
motion  manager  for  the  Courier- 
Journal  and  Louisville  Times  Co.  She 
was  senior  marketing  manager  for 
Humana,  Inc. 

*  4t  ♦ 

William  V.  Shannon,  president  of 
Gannett  Newspapers  Advertising 
Sales,  is  the  new  national  president  of 
the  Newspaper  Advertising  Sales 
Association. 

Other  national  officers  include: 
Roy  G.  Blackfield,  Sawyer- 
Ferguson-Walker,  executive  vice 
president;  Donald  Waddington, 
Branham  iNewspapers,  vice  pre¬ 
sident;  Richard  Matula,  Newhouse 
Newspapers,  secretary;  and  Norman 
S.  SiPPEL,  Hearst  Advertising  Serv¬ 
ice,  treasurer. 


—NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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EXECUTIVE  EDITOR— 

Hal  Foster  Jr.  was  named  execu¬ 
tive  editor  of  Pacific  Stars  and 
Stripes,  the  Tokyo-based  daily 
newspaper  for  United  States  military 
and  diplomatic  personnel  in  the  Far 
East. 

Foster,  who  moved  up  from  senior 
news  editor,  has  held  reporting, 
editing  and  supervisory  positions  at 
the  OnKiha  World-Herald,  Portland 
Oregonian,  Akron  Beacon  Journal 
and  Seattle  Post-Intelligencer. 

During  the  Vietnam  era,  he  served 
as  an  officer  in  the  Air  Force  for  four 
years. 


New  titles  announced  for  pre¬ 
sidents  and  vice  presidents  and  other 
publishers  have  been  announced  by 
Gannett  Co.,  Inc.,  as  follows: 

The  presidents  and  vice  presidents 
are: 

Vincent  E.  Spezzano,  senior  vice 
president/communications,  was 
named  president  and  publisher  of  the 
Gannett  Rochester  Newspapers  and 
president  of  the  Gannett  Northeast 
Newspaper  Group. 

Charles  L.  Overby,  special  assis¬ 
tant  to  the  chairman  of  Gannett  and 
executive  editor  of  the  company's 
two  Jackson,  Miss.,  newspapers,  has 
been  named  vice  president/ 
communications. 

Richard  M.  Bottorf,  publisher  of 
the  Burlington  (Vt.)  Free  Press,  was 
named  a  vice  president  of  the  north¬ 
east  group. 

Sue  Clark-Jackson,  president 
and  publisher  of  the  Binghamton 
(N.Y.)  Sun  Bulletin  and  the  Evening 
Press,  also  was  named  a  vice  presi¬ 
dent  of  the  northeast  group. 

The  other  publishers  are: 

Frank  J.  Vega,  general  manager  of 
El  Diario-La  Prensa  in  New  York 
City  and  assistant  to  the  president  for 
the  Mid-Atlantic  Newspaper  Group, 
was  named  president  and  publisher  of 
Cape  Publications,  Inc. 

Terry  G.  Hopkins,  president  and 


John  A.  Park  Jr. 

Expertise  end  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

3V  Ymti  Nation-Will.  Pononol  Sorvico 


publisher  of  the  Norwich  (Conn.) 
Bulletin,  was  promoted  to  president 
and  publisher  of  the  Fort  Myers  (Fla.) 
News-Press. 

Ricki  W.  Smith,  advertising 
director  of  the  Lansdale  (Pa.)  Repor¬ 
ter,  and  general  manager  of  Town  and 
Country,  Pennsburg,  Pa.,  was  named 
president  and  publisher  of  the  Nor¬ 
wich  Bulletin. 

Spezzano  continues  as  chairman  of 
Cape  Publications,  Inc.,  Cocoa,  Fla.; 


and  as  president  of  USA  Todayl 
International,  member  of  the  Gannett 
management  committee  and  the  USA 
Today  management  committee. 

♦  *  ♦ 

George  Bulgaris  was  promoted 
to  director  of  business  development 
for  the  St.  Louis  Post-Dispatch.  He 
was  manager  of  suburban  operations 
for  the  newspaper  and  general  mana¬ 
ger  of  Sports  Stats,  a  subsidiary  of  the 
Pulitzer  Publishing  Co. 

Prior  to  joining  the  Post-Dispatch 
three  years  ago,  Bulgaris  was  a 
circulation  and  advertising  executive 
at  the  late  Washington  Star. 

*  *  * 

Tom  Nickell  has  been  appointed 
editor  of  the  Odessa  (Texas)  Amer¬ 
ican  and  Olaf  Frandsen,  managing 
editor.  Nickell  and  Frandsen  have 
served  as  managing  editor  and  city 
editor  respectively  for  the  past  two 
years. 

*  *  * 

David  H.  Reiley  has  been  named 
publisher  of  Somerset  Newspapers, 
Inc.,  Somerset,  Pa.,  which  publishes 
the  Somerset  Daily  American  and  five 
weeklies.  He  succeeds  Henry  B. 
Reiley  Jr.,  who  died  on  June  9. 

With  Somerset  since  1970,  Reiley 
became  business  manager  in  1972  and 
in  1978,  chief  operating  officer. 


When  the  subject  is 
rail  freight,  call  ‘ 
this  line  before  you 
write  one. ;  r 

■  2()2«35-955S  ‘ 


This  press  hotline  is  presented  by  the  rail  supply  aimpanies  of  the  American  Railroad  Foundation. 

^American  Railroad  Foundation 
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On  ttm  supMf  sUe . 


XEROX  SYSTEMS  GROUP.  El  Segundo,  Calif,  has 
developed  a  software  system  that  will  allow  office 
machines  from  different  manufactuers  to  work  together. 

Called  Interpress  Printing  Architecture,  the  system  is 
a  set  of  protocols  and  formats  that  allow  different 
brands  of  office  eqiupment  to  produce  and  distribute 
complex,  high  quality  business  documents  on  electronic 
printers.  Incorporating  Xerox  Network  systems 
protocols,  the  Ethernet  local  area  network  and 
directory  and  security  protocols,  the  architecture 
provides  a  way  for  different  manufacturers  to  use 
common  programs  to  link  their  products  with  each 
other  and  with  a  wide  variety  of  electronic  printers.  It 
allows  users  to  create  documents  in  any  layout  and 
containing  any  combination  of  line  graphics,  halftones, 
scanned  images  and  text  in  as  many  font  sizes  and 
styles  as  the  user  wishes. 

A  key  element  of  the  Interpress  Printing 
Architecture  is  the  interpress  document  format,  a 
computer  language  for  describing  the  appearance  of 
pages  in  a  document.  Interpress  masters  are  created 
electronically  by  workstations,  word  processors, 
personal  computers  and  mainframes.  The  master  is  sent 
to  electronic  printers,  and  the  same  master  can  be 
printed  on  different  printers  having  a  wide  range  of 
capabilities  and  resolutions. 

The  Network  Systems  protocols  include  the  printing 
protocol  used  to  transmit  interpress  masters  to 
electronic  printers,  the  clearinghouse  directory  protocol 
for  locating  printers,  workstations  and  other  network 
resources,  and  the  authentication  protocol  for 
information  security.  The  set  of  documents  specifying 
the  Interpress  Printing  Architecture  is  available  from 
Xerox  fro  $250. 

*  *  * 

CHEMCO  EUROPE  and  Deltagraph  D/S,  Chemco's 
dealer  in  Denmark,  announced  the  sale  of  a  Chemco 
News-Scan  flatbed  laser  facsimile  system  to  the  Danish 
newspaper  “Aktuelt”  in  Hillerod. 

The  News-Scan  1000  reader/sender  and  the 
News-Scan  1500  receiver/exposer  will  be  installed  this 
summer  for  local  transmission  from  the  newspaper’s 
composing  room  to  its  platemaking  department.  In 
early  1985,  the  editorial  and  composing  operations  will 
be  moved  to  central  Copenhagen.  They  will  be 
connected  to  the  platemaking  and  printing  plant  in 
Hillerod  by  a  cable  link  with  a  2,048  megabit  per 
second  data  rate  capacity  over  a  distance  of  about  22 
miles. 

The  system  will  be  used  to  transmit  process  color 
illustrations.  It  has  been  designed  to  incorporate 
computer  controf  of  the  exposure  plate  and  a  precise 
!pin  register  system  to  ensure  accurate  color 
registration. 

“Aktuelt”  publishes  six  days  a  week  and  on  Sunday, 
with  a  daily  circulation  of  about  60,000  and  a  Sunday 
circulation  of  about  150,000. 

*  * 

IBM,  Ryebrook,  N.Y.  has  introduced  a  cabling 
system  for  permanently  wiring  an  entire  building  for 
connecting  computer  devices  within  a  business. 

The  system,  much  the  same  as  a  building  telephone 
wiring  system,  will  allow  inter-connection  of  computer 
equipment  and  allow  movement  of  that  equipment 


within  a  building  without  re-wiring  each  device. 

IBM  also  announced  its  intent  to  implement  in  two  to 
three  years  a  local  area  network  based  on  token-ring 
architecture  that  will  allow  different  types  of 
computers,  workstations  and  devices. 

*  *  * 

GOSS  COMMERCIAL  PRODUCTS  of  the  Graphic 
Systems  Division,  Rockwell  International,  has  designed 
a  new  commercial  web  offset  press  designed  for 
production  of  inserts,  flyers,  books  and  general 
commercial  work. 

Called  the  C-150,  the  press  provides  high 
productivity  with  low  waste  through  automation  and 
'user  friendly'  controls  positioned  for  ease  of  operation 
and  accessibility.  The  C-150  has  heatset  color  capability 
with  product  format  flexibility  and  unit  arrangement 
versatility. 

The  standard  heatset  arrangement  includes 
narrow-gap  plate  and  blanket  lock-ups,  blanket  cylinder 
bearers,  lever-style  keys  with  calibration  dials  to 
control  the  ink  fountains,  motorized  ink  fountains, 
pnuematic  throw-offs,  sequential  start-up,  spiral  brush 
dampening,  and  a  folder  capable  of  half-page, 
quarter-page  or  double-parallel  folds.  Both  a  vertical 
dryer  is  also  available  for  heatset  production. 

The  press  was  formerly  unveiled  at  the  AN  PA 
Operations  Management  Conference  and  Exposition  in 
Atlanta. 

*  *  * 

El  Nuevo  Dill,  a  190,000  circulation,  Spanish 
language  tabloid  newspaper  in  San  Juan,  P.R.,  has 
ordered  two  Goss  Headliner  Offset  presses  from  the 
GRAPHIC  SYSTEMS  DIVISION  OF  ROCKWELL 
INTERNATIONAL. 

The  new  presses,  each  with  six  units  and  two 
halfdecks,  will  feed  Imperial  double-delivery  3:2 
folders.  With  the  presses,  Nuevo  Dia  ordered  12  Goss 
Rell-Tension-Pasters  and  a  Protocol  Color  Registration 
system. 

The  new  presses,  with  production  speeds  of  up  to 
60,000  IPH,  will  replace  two  Goss  Urbanites. 

*  *  * 

Stillwater  Publishing  Co.,  publisher  of  the  Stillwater 
(Okla.)  News  Press,  has  purchased  a  dual  HS52 
front-end  system  from  HASTECH,  INC.,  Manchester, 
N.H. 

The  system  configuration  includes  two  LSI  1 1  /  23 
central  processing  units  linded  together  supporting  a 
total  of  22  terminals;  a  combination  of  eight  intelligent 
Magician  terminals  and  14  Edit  Vlll  terminals.  Data 
storage  will  be  hendled  by  four  80  MB  Winchester 
drives  configured  for  dual  recording. 

Installation  is  scheduled  for  July,  with  live  production 
slated  to  begin  in  mid-August. 

The  newspaper  also  purchased  an  AUTOLOGIC 
APS-Micro  5  typesetter  to  handle  output  from  the 
front-end  system. 

*  *  * 

NAPP  SYSTEMS,  INC.,  has  added  the  NAPP-LIGHT 
850,  a  new  processor  capable  of  processing 
NAPP-LIGHT  film  up  to  33"  wide,  to  its  processor  line. 

The  new  processor  uses  an  inexpensive,  water-based 
solution  to  process  NAPP-LIGHT,  a  silver-free  contact 
and  duplicating  film  system. 
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Craftsmen  at  work 

A  Gannett  USA  Today  plant  relies  on  the  skill  and  pride 
of  its  back  shops  to  maintain  production  quality 


By  Lloyd  Carver 

This  is  a  printing  story  of  craftman- 
ship  and  care  in  the  back  shops  of 
Gannett’s  Bridgewater  Courier-News 

New  Jersey  is  the  corridor  state. 
Everybody  passes  through  here  to  get 
somewhere  else.  For  the  people  who 
live  here  —  Bridgewater,  Somerville 
and  the  surrounding  towns  —  heavy 
traffic  is  a  fact  of  life.  So  when  the  fast 
presses  that  print  USA  TODA  Y  gear 
up  about  midnight,  there’s  just  a  little 
more  savvy  about  what  lies  down  the 
pike. 

The  HOE  Lithomatic  presses  that 
are  called  on  to  print  the  Courier- 
News,  afternoon  inserts,  and  the 
South  Jersey-Philadelphia  editions  of 
USA  TODAY  are  12  years  old.  They 
are  the  last  of  the  line  for  that  New 
York  company.  Parts  are  occasional¬ 
ly  hard  to  get. 

The  pressmen,  platemakers,  and 
mailers  are  young.  On  this  night  (July 
13),  the  press  crew  has  only  two  jour- 


There’s  also 

“crosstraining”  at  this  plant. 
A  mailer  is  trained  to  be  a 
color  stripper.  A  pressman 
might  learn  to  be  a 
technician. 


neymen.  The  other  10  are  trainees. 
The  platemaker  is  a  strong,  young 
woman  named  Jenny  Sicard. 

Time  and  again,  Ted  Dentzer,  the 
production  director  who  was  brought 
in  by  the  Gannett  Co.  Inc.  from  Dow 
Jones’  printing  plant  for  the  Wall 
Street  Journal  in  South  Brunswick, 
voices  his  pressroom  pride. 

“A  press  is  iron  and  bolts,” 
Dentzer  says,  but  it’s  people  who  get 
the  paper  out.  While  the  make-ready 
is  going  on  next  door,  Dentzer  defines 
a  quality  paper  as  pride  in  product. 

There  are  quality  control  circles, 
common  throughout  Gannett,  and 
competition  with  the  other  Today 
printing  sites  across  the  nation. 

“What  makes  your  production 
worker  special?’’  Dentzer  is  asked. 

No  hesitation““He’s  a  craftsman 
who  fine  tunes  his  product.’’ 

There’s  also  “crosstraining’’  at  this 


plant  A  mailer  is  trained  to  be  a  color 
stripper.  A  pressman  might  learn  to  be 
a  technician.  When  that  night  arrives 
when  the  crew  comes  up  short,  this 
newspaper  will  get  out. 

Newsroom  people  tell  their  stories 
about  the  Saturday  night  shooting, 
the  rush  to  edition,  the  late  shout  of: 
“We’re  in.” 

That’s  not  the  way  it  is. 

And  at  this  paper,  factor  in  these 
extras.  Outside  the  Courier-News 
stands  a  satellite  dish,  about  three 
meters  across.  As  the  orange  sun 
sinks  into  the  New  Jersey  haze  and 
hot-air  balloons  brush  the  horizon, 
thousands  of  words  fly  through  space. 

A  short  while  ago,  the  weather 
map  in  USA  Today  is  a  spurt  of 
particles  flying  between  Northern 
Virginia,  to  satellite  transponder, 
then  to  the  earthstation  in  Bridge- 
water. 

Twice  in  the  last  two  years,  Gannett 
technicians  going  down  a  checklist  for 
the  night’s  run  discovered  static  in  the 
dish.  A  colony  of  New  Jersey  bees 
had  nested  there.  So  a  Today  produc¬ 
tion  staff  member  was  dispatched 
with  a  bugbomb.  The  paper  rolled  that 
night,  too. 

There  were  no  bees  the  night  of  July 
13. 

A  current  complication  is  the 
amount  of  process  color  used.  But 
that’s  why  Ted  Dentzer  says  he  likes 
this  job  over  the  Journal.  There’s 
more  satisfaction  in  seeing  fine  color 
work  than  fine  black  and  white. 

When  a  press  is  threaded,  a  black 
and  white  web  can  be  easy.  A  zigzag 
across  the  top  of  one  unit. 

The  four-color  page  web  is  both  ele¬ 
gant  and  complex.  It  moves  across  the 
plates,  up,  across  and  down  through 
the  pressroom.  Unit  six  carries  the 
most  complicated  webbing  of  the 
night — four  all  color  fronts  and  back . 

But  color  printing  wasn’t  the  tough 
problem.  Traditional  press  problems 
were. 

“We’re  in,”  the  newsroom  says 
after  the  last  piece  of  copy  clears  a 
VDT  screen.  The  pressroom  and  pub¬ 
lisher  know  differently. 

No  paper  is  “in”  until  the  edition  is 
bundled,  loaded  onto  a  truck  and  sped 
off  to  a  drop  point  in  time  to  be  read. 

Tom  Curley,  the  publisher  of  the 


Courier-News,  arrives  before  the 
presses  start  and  stays  until  the  last 
trucks  move  out.  Curley,  who  grew 
up  near  Bridgewater,  also  has  a 
background  as  demographer  for 
Gannett.  His  responsibilities  include 
quality  control  and  off  time  for  the 
paper.  Additionally,  he  is  the 
publisher  of  the  Courier-News, 
whose  staff  is  already  at  work  at  4 
a.m. 

The  press  operation  here  before 
start-up  looks  clean,  professional. 
Checklists  are  filled  out  by  the  young 
trainees.  A  paster  pattern  on  one  of 
the  rolls  of  Kruger  newsprint  resem¬ 
bles  a  museum  piece  of  graphic  art. 

It’s  1 1 :5S  and  the  first  test  run  of  the 
six  units  gears  up. 


By  3:15  a.m.,  just  before 
the  12-year-old  press 
begins  to  purr,  each 
Gannett  person  on  the 
scene  can  pinpoint  why  the 
breaks  happened. 


Across  the  color  presses,  standards 
of  full  page  ads  have  been  taped  and 
all  night  long  densitometers  are  used 
to  check  the  quality. 

Curley  talks  about  internal  stan¬ 
dards  among  the  Today  printing  sites. 
He  himself  arrived  in  Bridgewater  in 
August,  1983,  several  months  after 
production  began  there. 

“We  went  from  last  to  third,  up 
from  24.  Then,  we  slipped  back  to 
14.”  This  printing  plant  is  striving  to 
regain  a  high  rating.  “You  cannot  vio¬ 
late  quality,”  Curley  says. 

And  to  that  end  Ted  Dentzer  points 
out  Tom  Croteau,  the  eyes  and  ears  of 
Gannett  on  the  scene  at  the  Bridgewa¬ 
ter  operation. 

Tom  is  also  young  and,  with  his 
clipboard,  resembles  a  high  school 
science  teacher. 

It’s  12:10  a.m. 

Color  on  the  outside  front  is  Rep. 
Geraldine  Ferraro,  Walter  Mondale’s 
choice  as  his  running  mate.  Her  face 
is  a  pale  shade  of  white  in  the  ear¬ 
ly  run.  Before  the  night  is  over. 
Rep.  Ferraro’s  photo  will  take 

(Continued  on  page  32) 
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Eyeing  the  Apple 

Newsday  opens  midtown  news  bureau  to  challenge 
New  York’s  dailies  for  city  readers 


By  Lloyd  Carver 

Newsday,  the  Long  Island  tabloid, 
made  a  beachhead  in  Manhattan  July 
15  in  an  effort  to  build  circulation  in 
New  York  City. 

The  newspaper,  owned  by  the 
Times  Mirror  Co.,  opened  a  10,000 
square  foot  bureau  in  midtown  Man¬ 
hattan.  The  first  circulation  goal  is 
Queens. 

The  new  bureau  at  780  Third  Ave. 
has  45  reporters  who  file  on  ATEX 
terminals  to  Newsday’s  main  office. 
There  are  also  sophisticated  copiers. 
The  wires  of  the  Associated  Press, 
United  Press  International  and  the 
Los  Angeles  Times-Washington  Post 
feed  into  the  39th  floor  bureau,  which 
consolidates  two  smaller  outposts. 

The  floors  above  and  below  the 
bureau  are  empty,  and  Lou  Schwartz, 
executive  editor  of  Newsday  who  is  in 
charge  of  the  New  York  edition,  says 
there  is  room  to  expand. 

Schwartz  says  that  the  paper’s 
“principal  marketing  strategy”  is  to 
sell  more  papers  in  Queens.  Newsday 
editors  remove  20  pages  of  Long 
Island  news  and  replace  them  with 
New  York  City  coverage. 


Schwartz  says  that  the 
paper  distributes  50,000 
copies  in  Queens,  and 
expects  to  catch  the  New 
York  Times  circulation  there 
soon. 


Schwartz  says  the  newspaper  plans 
a  Discovery  section,  on  the  sciences, 
this  September,  Financial  tables 
appear  on  3  '/:  pages  of  the  edition. 
There  are  plans  for  extensive  cover¬ 
age  on  the  New  York  City  mayoralty 
race.  As  for  Queens: 

“We  don’t  give  them  the  so-called 
chicken  dinner  community  news.” 

He  says  that  the  paper  distributes 
50,000  copies  in  Queens,  and  expects 
to  catch  the  New  York  Times  circula¬ 
tion  there  soon.  He  notes  that  the 
New  York  Daily  News  and  the  New 
York  Post  are  far  ahead  in  that 
borough. 

There  are  two  wall  maps  of  Queens, 
a  Queens  Blvd.  street  sign  and  a  Man¬ 
hattan  map  in  the  bureau.  The  New 
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Mondale 
Gives  In 


To  Calm  Storm,  He  Lets  Manatt 
Keep  Party  Job  (but  Not  Clout) 


Front  page  of  Newsdoy's  New  York 
edition. 


York  edition  has  been  up  and  going 
since  February  1983. 

“It’s  wrong  to  say  we  have  any 
plans  for  Manhattan,”  Schwartz 
says.  But,  “Life  will  unfold,” 

“We  would  like  people  in  New 
York  to  see  and  read  our  paper,”  he 
says,  and,  “We  are  taking  a  good  look 
at  Brooklyn.” 

“We’re  a  paper  with  lots  of  finan¬ 
cial  support,”  and  characterizes  the 
News  and  the  Post  as  “uncertain” 
dailies  which  are  “losing  money.” 

In  Lower  Manhattan.  Post  execu¬ 
tive  editor  Roger  Wood  shot  back: 
“We’re  not  uncertain.  These  guys 
have  been  moving  into  Queens”  to  get 
into  Manhattan.  “They’ve  made  no 
progress.” 

In  Chicago,  a  spokesman  for  the 
Tribune  Co.,  owner  of  the  News,  said 
there  is  a  turnaround  in  New  York,  and 
that  in  1983  the  News  reached  “rec¬ 
ord  operating  profit  levels”  after  los¬ 
ses  in  1981  and  1982.  The  News  lost 
$14.4  million  in  1982. 


TVP 


They  say  that  imitation  is  the  sincerest  form 
of  flattery. . . 

Only  a  decade  a^o,  Archer  Daniels  Midland  intro¬ 
duced  the  idea  of  structured  soy  proteins.  While  there 
are  now  many  textured  vegetable  proteins,  there  is 
still  only  one  TVP®  brand. 

Please  don’t  use  our  trademark  as  a  generic  term 
or  abbreviation.  Keep  our  brand  name  intact  by  imi¬ 
tating  our  letters  down  to  the  ® . 


ADM 

ARCHER  DANIELS  MIDLAND  COMPANf 

World  Headquarters -Decatur.  Illinois  62525 
Telephone -21 7-424-5200  Telex  250121 


Using  America^  abimdance  to  solve  the  worlds  needs. 
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1984 

MAY 

Linage 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

State  News-S .  409^48  S27.1QQ 

Grand  Total .  1,634,164  1,526,406 

NOTE;  Inserts  not  included. 

EDMONTON,  ALTA. 

Joumol-e .  4,951,822  4,875,832 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ORLANDO,  FLA. 

Sentinel  a/d .  5,850,712  2,296,336  5,729,164  1.516,536 

OTTAWA,  ONT. 

LeOroit-e .  1,867,390  1,803,688 


MAY  1984/1983 
LINAGE  FIGURES 
SUPPLiEb  BY  PUBLISHER 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ALBANY,  N.Y. 

Times-Unkxi-d .  1,382,458  1,237,922 

Times-Unioo-S .  668,038  598,556 

Knickerbccker  News-e  ...  838.124  777.980 

Grand  Total .  2,888,620  2,614,458 

NOTE;  Heorst  newspaper  period  runs  to  Mor  26,  1984  to  Apr.  22,  1984 

ALTOONA,PA. 

Mirror., .  2,255,060  1,784,639 

ANAHEIM,  CALIF. 

8ulletin, .  2,127,188  1,682,310 

ATLANTA,  GA. 

Constitution-m .  3,772,781  221,004  3,111,331  146,986 

Joumol, .  3,713,533  221,004  3,090,276  146,986 

Joumol  li  Constitution-S  1.990.954  139.412  2.064.748  159.040 

Grand  Total .  9,477,268  581,420  8,266,355  453,012 

NOTE;  Constitution-m  and  Joumol-e  published  5  days  o  week  only. 

BANGOR,  ME. 

Doily  News-m .  1 ,552,31 5  1 ,394,426 

Doily  News-S .  490.134  369.275 

Grond  Totol .  2,042,449  1,763,701 

BIRMINGHAM,  ALA. 

News-e .  2,237,368  418,404  2,023,784  302,120 

News-S .  1,847,552  1,823,612 

Post-Herold-m .  1.743.070  1.425.228  _ 

Grond  Total .  5,827,990  418,404  5,272,624  302,120 

BOSTON,  MASS. 

Herold-m .  880,691  688,797 

Herold-S .  272.987  419.470  301.751  454.796 

Grand  Total .  1,153,678  419,470  990,548  454,796 

BRANTFORD,ONT. 

Expositor-e .  2,435,429  2,033,661 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,611,660  1,497,941 

Post-e .  1,816,441  1,549,783 

Post-S .  764  424  839.293 

Grand  Total .  4,192,525  3,887,017 

NOTE;  Single  edition  published  Sot  with  linage  reported  in  Post-e  figures. 

BURLINGTON,  VT. 

Free  Press-m .  1,771,448  1,748,558 

FreePress-S .  451.276  345.646 

Grond  Totol .  2,222,724  2,094,204 

CALGARY,  ALTA. 

Herold-e .  4,757,495  5,020,043 

CASPER,  WYO. 

Stor-Tribune-mS .  2,600,920  2,267,188 

NOTE:  Includes  inserts — 848,974  lines  in  1984;  472,780  lines  in  1983. 
Family  Weekly  not  included — 42,439  lines  in  1984,  63,437  lines  in  1983. 

CHICAGO,  IL. 

Herold-m .  1,058,724  399,573  1,061,560  394,626 

HeroW-S .  148,363  55,994  154,679  57,501 

Tribune-d .  5,049,000  5.630,000 

Tribune-S .  3.726.000  _  2.795.000  _ 

Grond  Totol .  9,982,087  455,567  9,641,239  452,127 

NOTE;  Tribune  Co.  period  runs  Apr.  23  to  May  20,  1984 

DES  MOINES,  IOWA. 

Register-m .  831,592  958,478  676,859  644,523 

Register-S .  346.247  71.842  955.830  57653 

Grand  Total .  1,677,839  1,030,320  1,632,689  702,176 

DETROIT,  MICH. 

Free  Press-m .  1,867,892  1,139,738  1,864,771  1,238,134 

FreePress-S .  658.091  423.996  781.035  378.956 

Grond  Totol .  2,525,983  1,563,734  2,645,806  1,617,090 

NOTE;  Includes  preprints.  Linoge  is  bosed  on  9-column  formot 

DOVER,  DEL. 

State  News-m .  1,224,916  999,306 


FT.  LAUDERDALE,  FLA. 

News&SunSentinel-m.e.S  6,572.605  1.294,122  6,038,036  1,382,665 


n.WORTH.TEX. 

Stor-Telegrom-m .  5,174,894  1,467,240  3,977,452  607,931 

Stor-Telegrom-e .  4,098,115  1,115,032  3,206,220  915,476 

Stor-Telegrom-S .  2.616.543  794.224  2.671.150  292.636 

Grond  Total . 11,889,552  3,376,496  9,854,822  1,816,043 

GREENSBURG,  PA. 

Tribune-Review-m .  1,887,116  1,721,566 

Tribune-Review-S .  1.240.554  1.429.358 

Grond  Total .  3,127,670  3,150,924 

HOUSTON.  TEX. 

Chronicle-o/d,  S . 11,316,337  10,572,846 

NOTE;  Includes  preprints. 

INDIANAPOLIS,  IND. 

Stor-m .  1,862,362  1,838,002 

News-e .  1,407,238  1,407,587 

Stor-S .  1.114.165  1.085.102 

Grond  Totol .  4,383,765  4,330,691 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,951,375  2,594,420 

LINCOLN,  NEB. 

Joumol-Stor-d/S .  1,825,250  1,591,142 

NOTE:  Includes  inserts— 699,566  lines  in  1984;  568,372  lines  in  1983 

LOS  ANGELES/TORRANCE,  CALIF. 

Doily  8reere-e .  3,132,584  2,397,500 

Doily  8reeze-S . .  1.010.884  1.104.992 

Grond  Total .  4,143,468  3,502,492 

LOUISVILLE,  KY. 

Courier-Joumol-m .  1,892,008  354,804  1,696,616  238,176 

Times-e .  2,002,395  672,382  1,776,072  480,845 

Courier  Joumol-S .  1.607  848  3.935  1.773.064  7.529 

Grond  Total .  5,502,251  1,031,121  5,245,752  726,550 

NOTE;  Figures  ore  bosed  on  6-column  format  ond  10-column  classified. 

MERIDEN,  CONN. 

Record-Joumol-mS .  1.440,26-1  1,078,406 

MONTREAL,  QUE. 

Gozette-m .  4,794,157  4,136.420 

LeOevoir-m .  464  502  358.375 

Grand  Total .  5,258,659  4,494,795 

NOTE:  Gazette  incudes  T.V.  Times — 37,195  lines  in  1984;  34,428  lines  in 
1983 

NASHUA,  N.H. 

Telegroph-e .  2,098,369  1,749,853 

NASHVILLE,  TENN. 

Tennesseon-m .  2,397,941  1,964,106 

8onner-e .  2,399,045  1,953,299 

Tennesseon-S .  1.544.701  1.665.393 

Grond  Total .  6  341 ,687  7,536,097 

NEW  BRUNSWICK,  N  J. 

Home  News-e .  1,610,799  1,350,794 

Home  News-S .  875.168  990.614 

Grand  Total .  2,485,967  2,341,408 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1 ,839,51 6  1 ,490,440 

Times  Herold-e .  1,670,998  1,370,404 

Doily  Press-S .  1.098.622  1.167.446 

Grand  Totol .  4,609,136  4,028,290 

NORFOLK,  VA. 

Virginion-Pilot-m .  2,323,411  142,110  1,982,560  125,369 

Ledger-Stor  e .  2,556,882  841,716  1,805,064  845,863 

Virginia-Pilot 

&  Ledger  Stor-S .  1.137.308  350.762  1.151.416  378938 

Grand  Total .  6,017,6011,334,588  4,939,040  1,350,170 

NORTH  BAY,  ONT. 

Nugget-e .  975,979  831,959 

OGDEN,  UTAH 

Stondord-Exominer-e .  1,918,166  1,729,188 

Slondord-Exominer-S .  754.908  771  476 

Grand  Total .  2,673,074  2,500,664 


NOTE;  Includes  Fomily  Weekly  —  42,042  lines  in  1984;  63.364  lines  in  1983 


PALM  SPRINGS-PALM  DESERT-INDIO,  CALIF. 


Desert  Sun-e .  2,240,253  1,941,230 

Doily  News-e .  618.796  491.676 

Grand  Total .  2,859,049  2,432,906 


PALO  ALTO,  CALIF. 

Pensinsulo  Times  Tribune-e  1,618,092  296,604  1,584,716  260,740 


PHOENIX,  ARIZ. 

Republic-m  3,823,414  172,998  3,348,795  158,231 

Republics  2,425,458  1,784,839 

Gozette-e  3  695.300  175.098  3.222.556  161.344 

Grand  Totol  9,944,172  348,096  8,356,190  319,575 

NOTE:  1983  figures  odjusted  to  6-column  conversion. 

PORTLAND,  MAINE 

Press-Herold-m .  1,372,937  1,578,384 

Express-e .  1,303,913  1,461,441 

Telegrom-S .  1.120.143  1.176.697 

Grond  Totol .  3,796,993  4,216.522 

NOTE;  Linoge  runs  through  June  2,  1984 

PROVIDENCE,  R.l. 

Journal  m  2,073,470  1,873,445 

Bulletin  e  1,777,079  1,623,621 

Journal  S  1.172.325  1  127915 

Grand  Total .  5,022,874  4  6’" ’’I 

QUEBEC,  QUE. 

Le-Soleil-e .  2,450,000  2,116.3/-v 

NOTE;  Inserts  not  included-753,600  lines  in  1984;  720,220  lines  in  1983. 

READING,  PA. 

Times-m/Eogle-e .  1,548,245  1,402,179 

Eogle-S .  837.058  984.832 

Grond  Totol .  1 ,385,303  2,387,01 1 

NOTE:  Includes  preprints.  Converted  from  8-column  formot  to  6-column  on 
March  1,  1984  The  1983  figures  ore  odiusted  for  o  proper  comparison. 

RENO,  NEV. 

Gozette-Journol-m .  992,852  1,040,186 

Gazette  Journol-S .  277.438  276.008 

Grond  Total .  1,070,290  1,316,194 

RICHMOND,  VA. 

Times-Dispotch-m .  2,489,971  192,083  2,028  565  99,844 

Times  Dispotch-S .  1,682,155  127,695  1,735,017  178,521 

NewsLeoder-e .  2.020.094  112.471  1.536.124  81.941 

Grand  Totol .  6,192,220  432,249  5,299,706  360,306 

NOTE:  Comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS .  4,790,786  4,145,540 


NOTE;  Porode  linage  not  included 

ROCHESTER,  NY. 

Democrat  &  Chronicle-m  1,789,240  83,669  1,728,442  65,278 

Democrat  &  Chronicle-S  1,299,523  169,911  1,186,576  82,495 

Times-Union-e .  1.540.275  135.794  1.571.742  109.724 

Grond  Total .  4,629,038  389,374  4,476,760  257,497 

NOTE;  Includes  preprints 

ST.  PETERSBURG,  FLA. 

Times-m .  3,624,978  2,697,940  3,498,376  2,183,776 

Times-S...  1,604,399  669,438  1,576,582  587,678 

Independent-e .  2.326.086  _  2.024.680  _ 

Grand  Total  7,555.463  3,367,378  7,099,638  2,711,454 

NOTE  Inclines  Comics,  TV  Dial,  Preprints  &  Porode  linage 


SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,279,192  2,926,322 

NOTE:  Porode  linage  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  3,242,955  30,156  2,967,671  6,867 

NOTE:  Parade  linoge  not  included. 


SCOnSBLUFF,  NEB. 

Stor-Herold-mS .  1,792,050  930,226 

NOTE  Includes  Fomily  Weekly  —  42,745  lines  in  1984, 61 .360  lines  in  1983 


SEAHLE,  WASH. 

Post-Intelligencer-d .  1,274,840  1,107,078 

Times-d .  3,136,770  3,050,866 

Times/Post- 

Intelligencer-S .  836.756  1.194.724 

Grond  Totol .  5,248,366  5,352,668 
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SHREVIPORT,  LA. 

Joumol-e .  1,219,010  118,132  999,071  58,473 

Times-mS . 2.A29.82;  379.148  2.122.930  139.48A 

Grand  Total .  3,848,837  497,280  3,122,001  197,959 

SPOKANE,  WASH. 

Spokesman-Rcview-ni .  1,295.532  1,522,136 

Sftolwsman  Rniew-S .  603,260  939,148 

Chronicle-e .  1.289.904  1.541.106 

Grand  Totol .  3,188,696  4,002,390 

NOTE:  6-colun)n  linoge  in  1984;  9'Column  linage  in  1983. 

TACOINA,  WASH. 

NewS'Tribune-c  & 

Tribune  ledger-S . 2,206,400  2.200.982 


NOTE:  Linoge  based  on  6-colurnn  and  lO-column  clossified. 


TAMPA,  PIA. 

Tribune-m .  4,230,965  1,426,629  3,403,661  1,022,453 

Tribune  s .  2.149.632  _  2.351.590  _ 

Grand  Totol .  6,380,597  1,426,629  5,755,251  1,022,453 

NOTE:  Comics  not  included. 

TOLEDO,  OHIO 

Bktde-e .  1,577,662  1,341,901 

Blade  S .  1.142.806  1.098.554 

Grand  Totol .  2,720,468  2,440.455 


NOTE:  All  figures  converted  to  6-column  format 
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TOPEKA,  KAN. 

Copitol-Journol-m .  1,370,057  1,321,600 

Copitol-Journol-S .  823.165  700.147 

Grand  Totol .  2,193,222  2,021,747 

TORONTO,  ONT. 

Stor-o/d .  5.925,853  5,445.822 

Sun-m .  2.575.879  2.469.907 

Grand  Total .  8,501,732  7.915,729 

TULSA,  OKLA. 

Workf-m .  1,937,634  1,712,575 

Tribut»-« .  1,943,651  1,716,962 

INorld-S .  1.062.569  1.171.024 

Grand  Total .  4,943,854  4,600,568 

NOTE:  Figures  ore  based  on  6-column  format  ond  9-column  clossified 

WAUKEGAN,  ILL. 

News-Sun-e .  2,110,472  1,763,594 

WEST  PALM  REACH,  FLA. 

Post-m .  3,273,984  469,560  2,767,758  264,4fe 

Times-e...  2,751,574  8,750  2,293,382  2,926 

Post-S .  1.650.586  149.066  2.032.184  187  712 

Grand  Totol  7,676,144  627.396  7,093,324  455,126 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Oispotch-e .  1,751,498  1,626,884 

Reporter  Dispotch-S .  1.284.780  1  143  576 

Grand  Total .  3,036,278  2.770,460 


NOTE:  Includes  preprints. 
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WILKES  RARRE,  PA. 

Times-Leoder-a/d .  1,451,896  1,306.202 

WILMINGTON,  DSL. 

Nevrs  Journol  m,e .  2.515,872  2,197,547 

Ne«w-Journa1-S .  1.191.582  1.152.171 

Grxmd  Totol . . .  3,707,454  3J49,718 

WILMINGTON,  N.C 

Storm .  1,081,416  1,059,254 

Slor-News-S  395.472  434.910 

Grand  Totol .  1,476,888  1,494,164 

WINDSOR,  ONT. 

Slor-e .  3,229,280  2.772,549 

WINSTON-SALEM.  N.C. 

JountolHn. .  1,914,570  479,178  1,622880  326850 

Journol-S .  838,376  199.542  911,456  221 J92 

Sentinel-e .  1.575.630  269.892  1.524.110  241388 

Grand  Total  .  4.328.576  948,622  4.058,446  7898X 

NOTE:  Comics  not  included. 

WORCESTER,  MASS. 

Goiette^ .  1,701301  1344392 

Telegram-m .  1,747,158  1,383,499 

Telegrams  1.709.900  1.761384 

Grand  Total  5,158,359  4.489335 


Morris  newspaper  wins  marathon  anti- trust  suit 


Morris  Newspaper  Corp.  was 
awarded  $6.3  million  in  a  marathon 
antitrust  suit  brought  by  one  of  its 
dailies,  the  Manteca  (Calif.)  Bulletin, 
against  the  rival  Manteca  News. 

In  a  unanimous  decision  (June  18) 
after  an  eight-month  long  trial,  a  San 
Joaquin  County  jury  said  News  own¬ 
er  and  publisher  Antone  Raymus  vio¬ 
lated  California  antitrust  law  by  sell¬ 
ing  advertising  below  cost  and  offer¬ 
ing  “secret,  discriminatory  dis¬ 
counts”  to  some  businesses. 

During  the  trial,  in  which  8?  people 
testified,  it  was  revealed  that  the 
News  had  lost  at  least  $3  million  over 
the  past  six  years. 

On  a  10-2  vote,  the  jury  awarded 
Savannah,  Ga. -based  Morris  dam¬ 
ages  of  $2. 1  million,  which  under  Cali¬ 
fornia  law  are  automatically  tripled  to 
$6.3  million. 

Superior  Court  Judge  Frank  Kim 
was  scheduled  July  20  to  rule  on 
whether  further  sanctions  will  be 
imposed  on  the  News,  a  voluntary 
paid  twice-weekly  that  is  distributed 
to  about  18,000  households. 

The  Bulletin,  which  publishes 
seven  days  a  week  and  has  a  circula¬ 
tion  of  about  5,600,  has  asked  that  the 
News  be  required  to  raise  its  ad  rates 
substantially  and  be  required  to  make 
a  profit  by  a  certain  time. 

”lt’s  kind  of  an  unusual  antitrust 
case  in  that  it’s  a  chain  which  is  suing 
the  independent  —  but  then  that’s 
some  independent  which  can  afford  to 
lose  $6  million  in  four  years,”  said 
Bulletin  publisher  Darell  Phillips.  The 
two  papers  disagree  on  the  extent  of 
the  News’  losses. 

News  General  Manger  Dean  Davy 
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said  the  paper  would  probably 
announce  ^ter  Judge  Kim’s  decision 
whether  it  plans  to  appeal. 

The  trial  jury  also  rejected  a  coun¬ 
tersuit  filed  by  the  News,  charging  the 
Bulletin  with  unfair  competition  by 
conspiring  to  hire  away  key  personnel 
—  particularly  Phillips  who  started 
the  News. 

Davy  said  the  News  lost  in  court 
because  the  jury  simply  did  not 
believe  that  Raymus,  a  very  wealthy 
real  estate  developer,  operated  his 
paper  for  altruistic  reasons. 

“The  jury,  after  almost  nine 
months  of  testimony,  never  really 
looked  at  the  evidence ,  ”  he  told  E«&P. 

“They  just  simply  didn’t  believe  a 
man  would  lose  $3  million  over  six 
years  because  he  wanted  a  good  paper 
for  Manteca.  They  didn’t  buy  that 
even  though  this  is  a  man  who  has 
donated  millions  —  literally  —  into 
the  community  over  the  years,”  Davy 
added. 

The  News  has  not  raised  its 
advertising  rates,  and  “will  just  con¬ 
tinue  to  publish”  pending  the  court’s 
ruling,  Davy  said.  He  added  that  los¬ 
ses  have  been  cut  considerably  in  re¬ 
cent  months. 

“We  have  made  huge  gains  on  cut¬ 
ting  costs,  and  we  are  continuing  to 
make  gains,”  he  said.  “When  I  came 
here  (14  months  ago)  I  said  that  in 
two-and-a-half  years  we  will  be  at  a 
break-even  point.  There  is  no  doubt  in 
my  mind  we  can  make  that  goal.” 

There  have  been  no  layoffs  as  yet, 
Davy  added. 

The  New’s  competitve  methods 
hurt  the  Bulletin  badly,  publisher 
Phillips  said. 


“We  went  from  making  $2(X),000  to 
$250,000  to  losing  $250,000  a  year,” 
he  said.  The  daily  has  lost  money  for 
the  last  five  years,  he  added. 

Begun  in  1908,  the  Bulletin  was 
Manteca’s  only  newspaper  until  the 
News  began  publishing  in  1977  from 
an  office  directly  across  Yosemite 
Avenue  from  the  daily. 

Both  competed  fiercely  for 
advertising  and  readers  in  the  town  of 
about  28,000,  and  each  offered  to  buy 
out  the  other  at  various  times. 

The  Bulletin’s  antitrust  suit  was 
filed  in  1980,  and  followed  a  month 
later  by  the  News  countersuit. 

The  trial  was  apparently  almost  as 
expensive  to  Raymus  as  newspaper 
operation. 

Philips  said  the  Bulletin’s  attorneys 
fees  alone  amounted  to  $2. 1  million. 
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The  Museum  of  Cartoon  Art  at  age  ten 

More  than  1 7,500  people  a  year  now  view  the  institution’s  many 
exhibits,  some  of  which  contain  drawings  from  the  1800s 


By  David  Astor 

When  driving  into  the  Museum  of 
Cartoon  Art’s  parking  lot,  one  first 
notices  a  mammoth  painting  on  the 
ground.  It  is  the  Yellow  Kid — 
Richard  Outcault’s  comic  strip  char¬ 
acter  that  dates  back  to  the  1890s. 

Then  one  looks  up  at  the  museum 
building,  located  near  the  Con¬ 
necticut  border  in  Rye  Brook,  N.Y. 
The  castle-like  structure  looks  like  it 
might  have  come  out  of  a  cartoon — 
maybe  Hal  Foster’s  “Prince  Val¬ 
iant.” 

Once  inside,  a  quick  trip  to  the  rest¬ 
room  may  be  in  order.  There,  one  can 
look  at  the  walls  and  see  impromptu 
sketches  made  by  cartoonists  such  as 
Dik  Browne  of  “Hagar  the  Horrible” 
and  Bil  Keane  of  “The  Family 
Circus.” 

Many  other  things  catch  one’s  eye 
in  the  first  floor  exhibit  rooms  of  the 
museum,  which  will  be  ten  years  old 
next  month.  There  is  a  full-color  car¬ 
pet  with  numerous  cartoon  characters 
as  part  of  its  very  fabric.  There  are 
droll  Joni  Johnson  sculptures  of  Moil 
Walker’s  Beetle  Bailey  slouched 
against  the  wall  an-  Chic  Young’s 
Dagwood  in  a  bathtub.  The  latter 
creation  is  in  the  Hall  of  Fame  area, 
where  over  20  cartoonists  are  en¬ 
shrined. 

Then  there  are  permanent  and 
special  exhibits  drawn  from  the 
museum’s  collection  of  60,000  com¬ 
ics,  editorial  cartoons,  magazine  car¬ 
toons,  caricatures,  illustrations,  com¬ 
ic  books,  and  animated  cartoons. 
Walker  said  the  collection  is  worth 
well  over  $1  million. 

The  current  special  exhibit  show¬ 
cases  the  work  of  women  cartoonists 
such  as  Cathy  Guisewite  of  “Cathy,” 
Lynn  Johnston  of  “For  Better  or  For 
Worse,”  Nicole  Hollander  of  “Syl¬ 
via,”  Dale  Messick  of  “Brenda 
Starr,”  and  others  who  drew  much 
earlier  in  the  century.  It  will  run 
through  August  19.  Then  there  will  be 
an  exhibit  on  “The  Cartoon  History 
of  Presidential  Elections”  starting  a 
week  later. 

Permanent  displays  feature  the 


The  Museum  of  Cartoon  Art's  landmark  building  in  Rye  Brook,  N.Y. 


work  of  currently  practicing  cartoon¬ 
ists  such  as  Charles  Schulz  of 
“Peanuts”  as  well  as  old-time  mast¬ 
ers  such  as  Sidney  Smith  of  “The 
Gumps”  and  Harry  Hershfield  of 
“Abie  the  Agent.” 

Since  most  of  the  museum’s  collec¬ 
tion  consists  of  original  art,  the  draw¬ 
ings  often  bear  interesting  markings. 
Museum  president  Mort  Walker  told 
E&P,  for  instance,  that  Chester 
Gould  would  meet  his  deadlines  by 
holding  “Dick  Tracy”  strips  over  a 
burner  to  make  the  ink  dry  faster, 
which  sometimes  left  scorch  marks. 
Walt  Kelly  would  put  little  notes  on 
his  “Pogo”  originals  asking,  say,  an 
engraver  to  pay  up  on  a  small  baseball 
game  bet.  Among  the  museum’s  earli¬ 
est  originals  are  a  Puck  magazine  car¬ 
toon  from  1879  and  Thomas  Nast 
drawings  from  the  1880s. 

Also  offered  by  the  museum  are 
film  and  video  programs,  ten  lectures 
a  year  (the  next  newspaper  cartoonist 
speaking  will  be  Jules  Feiffer  on 
November  4),  a  gift  shop,  and  a 
library  for  researchers.  Walker  noted 
that  the  museum  receives  numerous 
requests  for  information  from  people 
doing  stories,  shooting  movies,  etc. 
The  makers  of  the  “Trivial  Pursuit” 


Cartoonist  Harry  Hershfield  (left)  with 
Mort  Walker  at  the  party  celebrating  the 
opening  of  the  museum  in  1974.  Hersh¬ 
field  died  later  that  year, 
game  have  contacted  the  museum,  as 
have  members  of  the  general  public 
trying  to  settle  an  argument  over  some 
arcane  cartoon  fact.  One  piece  of  tri¬ 
via:  Who  is  Beetle  Bailey’s  sister? 
Lois  of  “Hi  and  Lois.” 

The  museum  is  run  by  a  small  staff 
of  three  full-time  people — executive 
director  Charles  Green,  manager 
Ashley  Hunt,  and  curator  Sherman 
Krisher — and  part-timers  such  as 
exhibit  director  Brian  Walker.  Green 
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said  the  nonprofit  institution  manages 
to  operate  on  a  yearly  budget  some¬ 
where  in  the  neighborhood  of 
$150,000,  with  proceeds  from  admis¬ 
sions  ($  1 .50  for  adults  and  75  cents  for 
children  and  senior  citizens)  “barely 
keeping  the  lights  on.”  Over  17,500 
people,  including  some  from  as  far 
away  as  Sweden  and  Japan,  visit  the 
museum  each  year. 

Green  said  the  rest  of  the  money 
needed  to  keep  the  museum  open  is 
obtained  in  various  ways  (often,  he 
noted,  with  the  help  of  King  Features 
Syndicate  president  Joseph  D’Ange¬ 
lo).  The  executive  director  reported 
that  one  fund-raising  method  involves 
cartoonists  donating  originals  with 
the  specific  intent  that  they  be  resold 
to  help  the  museum. 

A  10th  anniversary  party  attended 


by  about  175  people  July  15  raised 
over  $4,000  for  the  continued  restora¬ 
tion  of  the  museum’s  building. 
Known  as  “Ward’s  Castle,”  the 
structure  became  the  museum’s 
second  home  in  late  1977.  The 
institution’s  first  home — which  offi¬ 
cially  opened  August  11,  1974  after  a 
decade  of  efforts  spearheaded  by 
Mort  Walker  (and  with  “Amy”  car¬ 
toonist  Jack  Tippit  as  the  first 
museum  director)  —  was  a  rented 
Greenwich,  Conn.,  mansion. 

“Ward’s  Castle”  was  reportedly 
the  first  reinforced  concrete  house  in 
America  when  it  was  completed 
around  110  years  ago.  Industrialist/ 
inventor  William  Ward  and  his 
descendants  lived  in  the  building  until 
the  early  1970s,  after  which  it  lay  emp¬ 
ty  for  several  years.  With  the  help  of 


money  from  such  sources  as  govern¬ 
ment  grants  (the  building  is  on  the 
National  Register  of  Historic  Places), 
“Ward’s  Castle”  was  purchased  by 
the  museum  for  $70,000. 

But  a  huge  amount  of  work  needed 
to  be  done.  Green  recalled  that  the 
building  seven  years  ago  was  full  of 
cobwebs,  dead  animals,  fallen  plas¬ 
ter,  and  water  from  a  leaky  roof.  He, 
Brian  Walker  (who  formerly  worked 
full-time  for  the  museum),  and  others 
spent  countless  hours  doing  cleanup 
and  restoration  work.  Now,  the  build¬ 
ing’s  elaborate  ceilings,  fancy  wood¬ 
work,  and  other  features  are  plainly 
visible. 

The  address  and  phone  number  of 
the  museum,  which  is  open  Tuesday- 
Friday  from  10-4  and  Sunday  from 
1-5,  is  Comly  Ave.,  Rye  Brook,  N.Y. 
10573,  (914)  939-0234. 


It’s  official:  ‘Doonesbury’  coming  back  in  September 


Universal  Press  Syndicate  has 
announced  that  “Doonesbury”  will 
be  returning  to  newspapers  beginning 
September  30. 

The  only  comic  strip  ever  to  win  the 
Pulitzer  Prize  was  running  in  726  pap¬ 
ers  when  Garry  Trudeau  began  his 
leave  of  absence  in  January  1983.  Uni¬ 
versal  vice  president  and  editorial 
director  Lee  Salem  told  E&P  that  it 
was  too  early  to  tell  how  many  clients 
“Doonesbury”  would  have  come 
September,  but  said  it  was  possible 
the  726  total  could  be  surpassed. 

The  syndicate  is  not  revealing  what 
“Doonesbury”  will  be  like  when  it 
resumes,  and  Trudeau  is  not  available 
for  interviews.  What  the  cartoonist 


Garry  Trudeau 

did  say  when  announcing  his  sabba- 


sorts.  It’s  time  to  give  them  some  $20 
haircuts,  graduate  them  and  move 
them  out  to  the  larger  world  of  grown¬ 
up  concerns.”  And  Universal  presi¬ 
dent  John  P.  McMeel  said,  “Garry 
felt  his  characters  needed  some  time 
to  make  the  journey  from  ‘draft  beer 
and  mixers  to  cocaine  and  herpes.’” 

During  his  leave  of  absence, 
Trudeau  wrote  the  book  and  lyrics  for 
the  “Doonesbury”  musical  that  ran 
on  Broadway  from  November  1983 
through  February  1984.  A  nationwide 
tour  of  the  play  is  expected  to  begin 
this  fall. 

Trudeau,  35,  began  “Doonesbury” 


tical  was:  “My  characters  are  j  for  syndication  in  1970  with  a  client 
understandably  confused  and  out  of  |  list  of  28  papers. 


Dershowitz  feature  covers  law  from  consumer  perspective 


Harvard  professor  of  law  Alan 
Dershowitz  has  begun  a  weekly 
United  Feature  Syndicate  column  that 
discusses  judicial  decisions  from  a 
consumer  rather  than  legal 
establishment  perspective. 

Over  40  papers  have  already  signed 
Dershowitz,  who  will  also  be  writing 
26  special  columns  a  year  as  notewor¬ 
thy  events  occur.  Clients  include  the 
Los  Angeles  Times,  Chicago  Sun- 
Times,  Boston  Herald,  Detroit  Free 
Press,  Dallas  Times  Herald  and 
Atlanta  Journal  and  Constitution. 

Dershowitz  writes  about  the 
decision  to  break  up  AT&T,  the 
Supreme  Court  ruling  that  nativity 
scenes  may  be  maintained  by  cities 
and  towns  as  part  of  seasonal  Christ¬ 
mas  celebrations,  the  grilling  of  the 
victim  during  the  highly  publicized 
New  Bedford  rape  trial,  and  the  Flor¬ 
ida  legal  secretary  who  was  sentenced 


to  jail  for  violating  a  court  order  pro-  stated:  “Ms.  (Rosemary)  Furman’s 
hibiting  her  from  selling  inexpensive  customers  loved  her  for  making  their 


“kits”  for  simple  legal  matters. 

In  this  last  column,  Dershowitz 


rights  affordable.  And  she  never  mis- 
(Continued  on  page  38) 


Stockworth:  m  Col  the  Bottom-Line  Punch 


5P[]Cm  pmRES-sifim/iT^ 

To  order  call  Chuck  Weiss,  Joe  Vallely  212-972-1070/Paul  Finch  213-852-1579 
200  Park  Avenue  Nev/Vbrk,  NY  10166 


EDITOR  &  PUBLISHER  for  July  21.  1984 


37 


SYNDICATES 


(Continued  from  page  37) 
led  them  into  thinking  she  was  a 
lawyer.  Nor  did  she  offer  legal  advice . 
She  merely  provided  forms  and 
instruction  for  self-filers  .... 

“In  the  end,  Ms.  Furman  and  oth¬ 
ers  who  are  following  her  path  are  not 
taking  business  away  from  lawyers. 
They  are  filling  an  important  void  left 
by  a  profession  unwilling  to  service 
the  poor.” 

Dershowitz’s  commentaries  have 


appeared  in  the  New  York  Times  and 
other  dailies  as  well  as  on  broadcasts 
such  as  ABC  News.  He  is  the  author 
of  several  books,  including  Best 
Defense  (Random  House,  1982).  He 
was  selected  by  Time  in  1979  as  one  of 
its  “50  Faces  for  the  Future.”  The 
columnist,  who  graduated  from 
Brooklyn  College  and  Yale  Law 
School,  has  served  on  the  National 
Board  of  Directors  of  the  American 
Civil  Liberties  Union. 


‘The  Peter  Principle’  comic  panel  introduced  by  UFS 


“The  Peter  Principle,”  a  comic  that 
follows  “the  misadventures  of  Dr. 
Peter  and  his  faithful  (bespectacled) 
dog  Principle  as  they  romp  through 
the  land  of  the  inept,”  was  introduced 
by  United  Feature  Syndicate  July  16. 

The  new  panel  features  such  lines 
as  “I  never  wavered  during  the  elec¬ 
tion  ...  I  was  staunchly  undecided 
throughout,”  “Cleaning  anything 
makes  something  else  dirty,”  “The 
secret  of  clarity  is  to  use  short,  simple 
words  in  contiguous,  designative, 
juxtaposition,”  and  “Editors  aren’t 
always  right,  but  if  you  disagree 
you’re  always  wrong.” 

“The  Peter  Principle”  is  written  by 
Dr.  Laurence  J.  Peter,  author  of  a 
book  by  the  same  name  that  has  sold 
millions  of  copies  in  37  languages.  He 
has  also  written  The  Peter  Prescrip¬ 
tion,  The  Peter  Plan,  Peter's  Quota- 


The  I^cr  PrinciplQ”' 
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tions,  Peter’s  People,  Peter’s  Alma¬ 
nac,  and  The  Laughter  Prescription 
(with  Bill  Dana).  His  latest  book.  Why 
Things  Go  Wrong,  is  scheduled  to 


come  out  in  October. 

Born  and  educated  in  British 
Columbia,  Canada,  Dr.  Peter 
obtained  bachelor  and  master  degrees 
in  psychology  from  Western  Wash¬ 
ington  State  University  and  a  docto¬ 
rate  in  education  from  Washington 
State  University.  He  has  been  a 
teacher,  counselor,  psychologist, 
mental  health  coordinator,  prison 
instructor,  and  professor  at  the  Uni¬ 
versity  of  British  Columbia  and  Uni¬ 
versity  of  Southern  California.  He 
established  the  Evelyn  Frieden  Cen¬ 
ter,  an  on-campus  clinic  for  the  educa¬ 
tion  of  handicapped  children.  And  Dr. 
Peter  has  written  five  educational 
textbooks. 

“The  Peter  Principle”  artist  Matt 
Wuerker  has  illustrated  two  of  Dr. 
Peter’s  books. 


‘Mister  Rogers’  of  television  to  write  weekly  column 


A  weekly  column  by  Mister  Rog¬ 
ers’  Neighborhood  tv  show  host  Fred 
Rogers  will  be  introduced  by  Family 
Syndications  in  late  August. 

Rogers’  two-decade-old  program  is 
carried  by  over  280  PBS  stations  and 
has  a  weekly  viewing  audience  of 
more  than  seven  million  households. 
He  is  the  author  of  two  books  (with  a 
third  one  scheduled  for  1985  release) 
and  a  series  of  booklets.  And  Rogers 
has  received  13  honorary  doctoral 
degrees  and  hundreds  of  other 
awards. 

His  column  will  be  called  “Mister 
Rogers’  Insights  Into  Childhood.”  It 
is  designed  for  parents,  educators. 


policy-makers,  and  others  whose  ac¬ 
tions  or  decisions  affect  the  lives  of 
the  32  million  American  children  age 
six  and  under. 

Rogers  in  the  column  discusses 
such  topics  as  children’s  attention 
spans  and  how  reverting  to  earlier 
behavior  can  be  necessary  for 
growth.  In  the  latter  column,  he 
wrote:  “Under  stress,  children  some¬ 
times  need  to  let  go  of  the  struggles  of 
their  actual  age  and  go  back  to  an 
earlier  time  to  gather  their  strength 
and  inner  resources.  Many  parents 
have  noted  that  these  ‘backward’ 
times  are  followed  by  a  sudden  surge 
of  growth  that  takes  their  children 


Fred  Rogers 

even  beyond  where  they  were  .  .  .  .” 

Family  Syndications  is  a  new  syn¬ 
dicate  based  at  P.O.  Box  2(X)7,  Oak 
Park,  Ill.  60303. 


Book  profiling  12  renowned  syndicated  columnists  is  published 


Wits  &.  Sages,  a  book  profiling  12 
renowned  syndicated  columnists,  has 
been  published  by  John  Hopkins  Uni¬ 
versity  Press. 

Featured  in  the  book  are  Jack 
Anderson,  Russell  Baker,  Erma 
Bombeck,  Jimmy  Breslin,  David 
Broder,  Art  Buchwald,  William  F. 


Buckley,  Jr.,  Ellen  Goodman,  James 
J.  Kilpatrick,  Carl  T.  Rowan,  Mike 
Royko  and  George  F.  Will.  The  work 
also  offers  a  history  of  column-writing 
in  America  as  well  as  a  look  at  the 
future  of  syndicated  columns. 

The  book  was  written  and  illus¬ 
trated  by  Neil  A.  Grauer,  who  worked 


as  a  reporter  and  cartoonist  for  the 
Baltimore  News  American  from  1970 
to  1980.  His  free-lance  articles  have 
appeared  in  the  Washington  Post, 
London  Times,  Cleveland  Plain  Deal¬ 
er,  San  Francisco  Chronicle,  and 
other  papers.  He  is  a  contributing  edi¬ 
tor  to  Baltimore  magazine. 
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Shop  talk 

(Continued  from  page  48) 


being  Zuccolillo’s  resignation  as  edi¬ 
tor  and  publisher. 

Ten  minutes  into  the  conversation 
an  aide  invited  us  into  the  president’s 
office,  which  was  lined  on  one  side  by 
still  and  television  photojournalists. 
The  shutters  popped  and  we  shook 
hands  with  Don  Alfredo  Stroessner, 
one  of  the  world’s  most  hated,  yet 
misunderstood,  chiefs  of  state. 


Our  experience,  later 
recounted  with 
front-page  color  photos 
and  stories  in  all  three 
government-oriented 
dailies,  began  with  a 
flourish. 


The  president  then  ushered  us  into 
a  huge  conference  room,  probably  the 
cabinet  chamber,  adjoining  his  office. 

We  asked  the  information  secre¬ 
tary,  who  joined  us  at  the  end  of  the 
mammoth  table  as  the  only  other  par¬ 
ticipant,  how  long  we  would  have 
with  the  president. 

He  did  not  answer. 

We  hoped  for  the  best  and  began 
the  discussion  of  the  re-opening  of  a 
newspaper. 

The  conversation  was  cordial  and 
without  acrimony. 

At  71,  Stroessner  is  a  husky  six- 
footer  who  appears  the  picture  of 
health.  He  lives  unostentatiously  and 
is  known  to  rise  before  dawn  for  a 
workday  that  often  runs  from  4:30 
a.m.  to  midnight. 

Despite  his  reputation  abroad,  in 
Paraguay  he  appears  genuinely  pop¬ 
ular  and  apparently  often  can  be  seen 
driving  about  unaccompanied  by 
bodyguards. 

There  are  reasons  for  this,  of 
course.  Growth  the  past  decade  has 
averaged  nearly  10%  per  year,  due 
largely  to  a  massive  hydroelectric 
dam  project  financed  by  Brazil. 
Asuncion  is  more  prosperous  than 
Managua  or  Port-au-Prince,  Haiti. 
The  tragic  poverty  so  evident  to 
travelers  to  Mexico,  for  example,  is 
not  seen  even  in  the  countryside. 

Interestingly,  the  most  miserable 
housing  on  the  900  miles  of  roadway 
between  Asuncion  and  Montevideo, 
Uruguay,  is  just  across  the  border  in 
Argentina,  Latin  America’s  most 
developed  country. 

But  while  to  many  of  his  country¬ 
men  Stroessner  is  a  benevolent 


dictator  and  author  of  prosperity,  oth¬ 
ers  —  like  Zuccolillo  and  Gonzalez 
Delvalle  —  have  seen  the  dark  side, 
which  can  include  widespread  arrests 
without  charge,  exile,  torture  and 
even  death. 

Since  seizing  power  in  a  coup  d’etat 
in  1954,  General  Stroessner  has  main¬ 
tained  a  balance  between  coercion 
and  tolerance. 

So  long  as  it  does  not  become 
unruly  or  threatening,  opposition  is 
tolerated  within  the  facade  of  a  repub¬ 
lican  system  with  an  elected  congress 
and  re-election  every  fifth  year  of 
Stroessner  himself  as  president.  Mar¬ 
tial  law  persists,  however,  through 
periods  of  relative  liberalization  that 
alternate  unpredictably  with  crack¬ 
downs. 

The  closing  March  22  of  ABC  Color 
seems  to  mark  such  a  reversal.  Earlier 
this  year,  at  the  urging  of  the  new, 
popular  president  of  Argentina,  Raul 
Alfonsin,  Stroessner  permitted  most 
of  the  exiled  opposition  living  in  Ar¬ 
gentina  to  return  home. 

It  was  ABC’s  coverage  of  their 
activities  and  comments,  he  told  us, 
that  led  him  to  close  the  newspaper. 
The  “irregular  opposition’’  have  a 
right  to  their  own  newspaper,  he  said, 
but  Zuccolillo  was  providing  them 
one  free. 

We  countered  these  statements 
with  responses  about  the  value  of  a 
independent  source  of  news  for  eco- 
nomic,  political  and  social 
development.  We  pointed  out  that  in  a 
democracy  information  and  criticism 
should  not  be  confused  with  subver¬ 
sion. 

We  also  spoke  of  Paraguay’s  image 
in  the  Western  democracies  and 
explained  that  many  foreign  gov¬ 
ernments  had  hoped  the  return  of  the 
opposition  signalled  a  permanent 
liberalization. 

We  alluded  to  aid  that  would  come 
to  Paraguay  if  world  opinion  of  his 
regime  improved.  This  point,  we 
believe,  may  be  especially  significant 
in  view  of  the  end  of  the  construction 
phase  of  the  hydroelectric  project 
with  Brazil.  Storessner  now  has 
hopes  of  a  similar  project  with  Argen¬ 
tina. 

The  president  spoke  with  pride  of 
Paraguay’s  prosperity.  He  described 
the  stability  he’d  brought  to  the  coun¬ 
try  after  decades  of  a  revolving-door 
presidency.  He  talked  of  Nicaragua, 
where  his  friend  Anastasio  Somoza 
fell  to  the  Sandinista  revolution. 
Somoza  later  took  refuge  in  Paraguay 
but  was  assassinated  on  an  Asuncion 
street  by  Sandinista-hired  gunmen. 
The  attitude  of  our  Nicaraguan  col¬ 
leagues,  who  now  oppose  the  Sandi- 
nistas,  interested  him. 

Our  conversations  evolved  to  near¬ 


ly  an  hour’s  length,  so  finally  we 
asked  the  general  what  we  could  tell 
our  1,200  member  publications 
throughout  the  hemisphere  about  the 
future  of  ABC  Color. 

He  hedged. 

He  alluded  to  the  obstacle  of  the 
consitutional  suit  brought  by  Zucco¬ 
lillo  despite  his  earlier  agreeing  with 
us  that,  regardless  of  how  the  suit 
came  about,  re-opening  the  paper 
rests  in  the  hands  of  the  executive. 

In  the  end,  he  said  neither  yes  nor 
no.  He  left  the  door  open  to  a  re¬ 
appearance. 

We  were  not  satisfied,  but  we  were 
encouraged.  We  resolved  to  continue 
the  campaign. 

Since  returning  home,  we  have  soli¬ 
cited  editorials  of  support  from  many 
of  America’s  major  dailies,  which  will 
be  appearing  in  the  next  few  weeks. 

We  arranged  for  more  pressure 
from  Argentina,  and  we  are  mailing  a 


It  was  ABC’s  coverage 
of  their  activities  and 
comments,  he  told  us, 
that  led  him  to  close  the 
newspaper. 


request  for  support  to  all  our  1,200 
member  publications  in  both  North 
and  South  America. 

Stroessner  has  the  power,  we  have 
only  principle.  We  marshall  our 
forces  in  the  court  of  international 
opinion,  which  is  our  only  battlefield. 
Our  only  weapon  is  public  arousal. 

We  look  forward  to  the  next  issue  of 
ABC  Color.  We  know  only  one  thing 
it  will  contain.  Zuccolillo  told  a  Uni¬ 
versity  audience  of  more  than  a 
thousand  persons  the  evening  of  our 
interview  he’d  already  written  the 
lead  editorial  for  the  next  edition.  He 
said  it  was  too  long  to  read,  so  he’d 
just  give  the  title: 

“Como  sempre’’ 

(“As  always.’’) 

USA  Today  to  raise 
newsstand  price 

USA  Today  is  increasing  its  single 
copy  price  to  35?  from  25?  and  its 
weekly  delivered  subscription  price 
to  $1.75  from  $1 .50,  effective  Aug.  27, 
Gannett  Co.  announced. 

The  publisher’s  statement  said 
unaudited  first  quarter  daily  average 
paid  circulation  in  the  first  quarter  this 
year  was  1 ,332,974,  compared  with  an 
Audit  Bureau  of  Circulations  figure  of 
1 , 179,834  for  the  final  quarter  of  1983. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

HUMOR 

1  NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

' 

SYNDICATION  WANTED  for  new, 
upbeat  feature  by  radio  personality  Zsuz- 
sanna  E.  Budapest.  "Everyday  is  a  Holi¬ 
day...  somewhere  in  the  world.”  Promote 
international  awareness  and  unusual 
celebrations.  A  fun  short  feature  for  your 
paper.  PO  Box  11363,  Oakland  CA 
94611. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

CENTURY  OLD  MIDWESTERN  weekly  in 
rural  area,  yet  easily  accessible  to  Detroit 
and  other  major  cities.  Priced  at  annual 
gross  of  $165,000,  with  long  payout. 
W.B.  Grimes  &  Co.,  1511  K  Street, 
N.W.,  Washington,  D.C.  20005 

COMPUTERS 

DEEP  SOUTH  family  weekly  for  sale. 
Owner  has  other  interests.  Asking 
$925,000,  butalloffers considered.  For 
details,  call  or  write  Jim  Hall  at  Jim  Hall 
Media  Services  Inc,  408  Elm  St,  Troy  AL 
36081.  (205)  566-7198. 

COMPUTER  Q&A:  Proven  column  focus¬ 
ing  on  questions  from  small  to  medium- 
sized  businesses  about  computer  hard¬ 
ware  and  software  acquisition  and 
implementation.  400  words.  Computer 
Solutions,  478  Thurston  Rd,  Rochester 
NY  14619.  (716)  235-1407. 

MONEY 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
Sl3th,  Temple  TX  76501. 

FOR  SALE:  Business  publication.  Sun¬ 
belt.  Profitable.  Box  7766,  Editor  & 
Publisher. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 

MUST  SELL  small  six-day  daily  in 
Southwest.  Good  county  seat  town, 
strong  economy,  growing.  Sales  $500K 
in  1983,  up  6%  first  five  months  1984. 
Box  7776,  Editor  &  Publisher. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

TAP  ROMANCE  fiction’s  25  million 
readership  with  PleasuRead.  Viqui  Lit- 
man's  weekly  500-word  review  covers 
the  best  of  each  month’s  100  new  titles. 
Free  month’s  trial.  PleasuRead,  PO  Box 
11616,  Fort  Worth  TX  76109.  (817) 
921-6800. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

PACKAGE  of  2  Mississippi  weekly  news¬ 
papers,  including  well-equipped  plant 
and  real  estate,  for  sale.  Excellent  terms 
with  owner  financing  available.  Call  or 
write  Jim  Hall  at  Jim  Hall  Media  Services 
Inc,  408  Elm  St,  Troy  AL  36081.  (205) 
566-7198. 

REAL  ESTATE 

GENERAL 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  “concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

THREE  CONTROLLED  circulation 
weeklies,  north  central  Texas.  1984 
gross  expected-$800K.  All  three  for 
$100K  down,  owner  carry  $450K  bal¬ 
ance  for  ten  years.  Associated  Texas 
Newspapers,  Inc,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd,  Austin  TX 
78703.  (512)  476-3950. 

"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 

HEALTH 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

"SENIOR  CLINIC."  Specialist  treats 
medical  problems  past  middle  life. 
Warm,  Witty,  Authorative.  Samples. 
HFM  Enterprises  INC.  Box  307,  Edmon¬ 
ton,  Alberta,  Canada,  T5J  2J7:  (403) 
973-2361. 

E&P 

CLASSIFIEDS 
(212)  752-7050 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

150-YEAR-OLD  Ohio  county  seat  week¬ 
ly,  5,000  paid  circulation.  Contact: 
James  A.  Martin  Associates,  Box  798, 
Columbus  OH  43017.  (614)  889- 
9747. 

WE  HAVE  BUYERS  looking  for  newspap¬ 
ers  and  shoppers.  Potential  first  time 
owners  to  large  national  groups.  If  you 
are  thinking  of  selling  call  or  write  Dick 
Briggs,  no  obligation.  (912)  236-1596. 
Confidential,  professional  service. 
RICHARD  BRIGGS  &  ASSOCIATES,  Box 
8225,  Savannah  GA  31412. 

ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

COMMUNITY  newspaper  group  wishes 
to  expand  by  adding  weekly  in 
$200,000-$600,000  level  of 
advertising/circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 

NEWSPAPERS  FOR  SALE 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

BOSTON — young  growing  established 
tabloid  shopper  serving  affluent 
bedrooms  of  the  Big  Bean— Ready  for 
absorption.  Excellent  tax  carry  over- 
$150,000  firm.  Owner  financing.  Box 
73,  Hardwick  MA  01037. 

DON’T  JUST  SELL  YOUR  NEWS¬ 
PAPER.  .  .LET  IT  BECOME  PART  OF  A 
PROGRESSIVE  NEWSPAPER 
GROUP.  .  . 

Newspapers  in  our  newspaper  group  are 
usually  stand-alone  publications.  .  .  We 
believe  in  and  practice  local  publishing 
autonomy.  .  .  (Jur  papers  are  not  in  the 
metro  areas.  .  .  We  are  in  the  heartland 
of  community  publishing.  .  .  We  know 
the  inportance  of  good  community  news¬ 
papers  and  win  many,  many  awards  for 
excellence.  .  . 

Write  us,  we  will  be  pleased  to  talk  with 
you  about  yqur  newspaper  becoming  part 
of  our  most  successful  group.  Write  t&P 
Box  7774. 

ESTABLISHED  15-year-old  Zone  3  sub¬ 
urban  weekly  in  booming  area  seeks 
working  investor/partner  to  serve  as 
general  manager.  Must  be  strong  in  busi¬ 
ness,  finance,  sales  -nanagement.  Box 
7773,  Editor  &  Publisher. 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications:  Suite  359,  Box  9002, 
Boulder  CO  80301. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

IF  YOU  ARE  considering  starting  or 
expanding  a  shopper  or  specialty  tabloid 
within  150  miles  of  Columbus,  Ohio,  or 
Detroit,  and  need  financial  support, 
we’d  like  to  meet  with  you.  Write  Box 
7757,  Editor  &  Publisher. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

NEW  TV  magazine  concept  seeks  limited 
partner  investors.  Sapphire.  2674  E 
Main  St  C-107,  Ventura  CA  93003.  i 

COLORADO  Mountain  Weekly  in  pro 
gressive  energy  town.  At  least  $25,0OO 
down.  Priced  below  gross.  Illness  forces 
sale.  James  Brodetl,  broker,  712  N  7th 
St,  Grand  Junction  (10  81501.  (303) 
242-5035. 

PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gains  and  key  positions  on  small  daily  or 
large  weekly  with  near  term  daily  poten¬ 
tial.  Box  7581,  Editor  &  Publisher. 

Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 

Call  Day  or  Night:  (614)  889-9747 

PO  Box  798,  Columbus  OH  43017 

PUBLISHER  with  heavy  experience  all 
phases  wants  small  weekly  in  fast  growth 
community  in  California,  Arizona,  Col¬ 
orado,  Hawaii.  Pay  top  $  for  prosperous 
computeroperated  business.  Box  7583, 
Editor  &  Publisher. 

IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  York  state.  I’ll  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 

NEWSPAPER  APPRAISERS 

EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

OUTSTANDING  opportunity  for  owner/ 
operator.  Weekly  newspaper  northwest 
location.  Gross  150M-165M.  Price  lx 
gross.  Generous  terms.  Price  includes 
real  estate.  Box  7792,  Editor  &  Pub¬ 
lisher. 

TWO  YOUNG  publishers  seek  daily  or 
large  profitable  weekly.  Strong  record  of 
community  involvement  and  substantial 
financing  available.  Brokers  welcome. 
Reply  Box  7779,  Editor  &  Publisher. 

JEPSON  &  ASSOCIATES 

CRIBB  MEDIA  SERVICES 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WE  HAVE  qualified  buyers  for  quality 
newspapers  throughout  the  U.S.  Contact 
us  in  confidence,  day  or  evening:  James 
A.  Martin  Associates,  Box  798, 
Columbus  OH  43017.  (614)  889- 
9747. 


EDUCATIONAL  OPPORTUNtTY 


EXCHANGE  PROGRAM  FOR 
YOUNG  AMERICAN  AND 
WEST  GERMAN  JOURNALISTS 
15  American  print  and  broadcast  jour¬ 
nalists  aged  20-35  will  be  selected  to 
spend  7-28  Sept.  1984  in  West  Ger¬ 
many  in  an  internship  and  study  tour 
program  conducted  by  the  Konrad  Ade¬ 
nauer  Foundation,  Bonn.  Parallel  pro¬ 
gram  for  15  German  journalists,  20  Oct. 
-11  Nov.,  will  be  conducted  in  U.S.  by 
University  Center  for  International  Stud¬ 
ies  (University  of  Pittsburgh),  which  is 
also  overseeing  selection  of  American 
participants.  Americans'  program  covers 
travel  costs  and  maintenance  and 
includes  high  level  briefings  in  Bonn  and 
Berlin,  visit  to  East  Germany,  and 
internship  with  experience  in 
international  and  especially  European 
affairs  are  invited  to  call  or  write  at  once 
for  application.  German  language  ability 
helpful  but  not  required.  Organizational 
sponsorship  is  preferred  to  permit  recip¬ 
rocal,  paired  exchanges,  but  any  quali¬ 
fied  individual  may  apply.  $200 
participation  fee  payable  upon  accept¬ 
ance.  Applications  due  August  3rd; 
selections  announced  August  15th. 
Papers  and  broadcast  organizations  will¬ 
ing  to  host  German  journalists  and 
interested  individual  applicants  should 
contact  Martin  A.  Greenwald,  UCIS, 
Univ.  of  Pittsburgh,  PA  15260;  (412) 
624-3581. 


PUBUCATIONS  FOR  SALE 


AIR  TRAVEL  GUIDE 
Annual  directory  to  airport  ground  trans¬ 
portation.  Authoritative.  Used  as  promo 
Item  by  travel  agents.  1984  sales 
$100, 000-plus.  Includes  type  on  floppy 
disk,  1985  revisions  (as  of  9-30),  cus¬ 
tomer  list.  Printed  web.  Outright  sale  or 
royalty  agreement.  Box  1214,  Home- 
wood.  IL  60430. 


ESTABLISHED  15-year-old  Zone  3  sub¬ 
urban  weekly  in  booming  area  seeks 
working  investor/partner  to  serve  as 
general  manager.  Must  be  strong  in  busi¬ 
ness,  finance,  sales  management.  Box 
7772,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


WEEKLY  NEWSPAPERS 

25  Free  Subscriptions 
Circulation  Climbers  is  offering  25  paid 
subscriptions  to  the  first  10  customers 
who  mention  this  ad. 

Why  go  anywhere  else?  We  do  the  billing, 
the  telemarketing,  we  pay  for  the  per¬ 
sonnel  and  we  pay  for  the  office  space. 
As  a  matter  of  fact  we  send  you  your 
weekly  remits. 

Why  gc  to  an  imitator  when  you  can  stay 
with  the  originator?  Call  James  M. 
Scutellaro  (617)  938-1416. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


CONSULTANTS 


DOES  YOUR  ORGANIZATION  NEED 
i  SALES  AND  MANAGEMENT  TRAIN- 
I  ING? 

I  OBSERVE  your  personnel.  Look  and  lis¬ 
ten.  Do  all  of  your  sales  people 
understand  how  to  achieve  their  goals? 
Do  they  spend  more  time  out  in  the  field 
selling  than  the  office?  Are  they  planning 
their  time  effectively?  Do  they  know  how 
:  to  find  their  customers'  needs  and  sell 
based  on  those  needs?  Is  your  sales  man- 
.  ager  developing  a  clim>ate  for  high 
achievers?  Are  they  coaching  for 
^  improved  work  performance?  If  the 
answer  to  any  of  these  questions  is  “no” 
and  your  work  involves  managing, 
training, developing,  influencing  or 
supporting  a  sales  staff,  call  SALES 
TRAININ(f  CONSULTANTS  305-432- 
4534,  specializing  in  print  advertising. 


MARKETING  i 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 


PUBLICATIONS  AVAILABLE 


DUE  TO  OUR  MISTAKE  IN  OUR  AD 
SCHEDULE,  we  will  sell  "How  to  Pur¬ 
chase  a  Newspaper  and  Succeed"  for 
$12.50  (a  savings  of  $10)  to  anyone 
placing  an  order  by  Aug.  5.  Mountain 
West  Publishing  Co.,  Box  1841,  Grand 
Junction,  CO  81502. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  20817. 


START  a  real  estate  or  photo  shopper 
guide.  Complete  computerized  publish¬ 
ing  system  and  low  cost  printing. 

Mr.  Allen  (214)  438-4111 


SHOPPING  GUIDES 


ESTIL  CRADICK  | 

950  Parkwood  Drive  ; 

Dunedin  FL  33528;  (813)  733-1678  j 

- j 

PUBUSHERS  CONSULTANTS  j 

ELECTRONIC  PUBLISHING  Consultant 
will  help  you  put  your  publication  on 
national  databases.  Boost  readership/ 
profits.  Write  Box  7800,  Editor  &  Pub¬ 
lisher. 


The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3331 

OMNI-RESEARCH 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 
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EQUIPMENT 
&  SUPPLIES 

j 

i 

1  CAMERA  S  DARKROOM 

CHEMCO  Marathon  with  Pulse  Xenon 
Lights  roll  down  screen  attachment  and 
new  Gam  3  exposure  control  with  digital 
reflection  densitometer.  Berkshire  Litho 
Supply,  PO  Box  5085,  Holyoke  MA 
01041.  (413)  532-1735. 

1 

lECRM  Autokon  8400  laser  camera.  1 
New  lasers  in  excellent  condition. 
$27,500.  Berkshire  Litho  Supply,  PO  : 
Box  5085,  Holyoke  MA  01041.  (413)  1 
532-1735.  1 

NU-ARC  SST  20  X  24  with  vacuum  copy  1 
board.  Berkshire  Litho  Supply,  PO  Box  I 
5085,  Holyoke  MA  01041.  (413)  532- 
j  *^35.  1 

1  SQUeeze  Lenses,  new  and  trade  ! 

1  ins.  1 

1  Manufacturer/Specialists  since  1968  j 

1  New,  super  designs  surpass  all 

1  VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

1 

i  COMPUTER  SOFTWARE  \ 

1  AOMANAGER  ! 

1  (formerly  ADmaster)  j 

1  Established,  powerful,  versatile,  user  | 

1  friendly,  ADmanager  is  a  newspaper  1 

1  advertising  scheduling,  billing,  and  i 
sales  reporting  software  system  for  ! 
microcomputers.  It  runs  on  Apple  or  CP'  | 
M.  Complete  hardware/software  package  1 
available.  Write  or  call  for  brochure  and  | 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestviile  (Ta  95436;  (707) 
887-7141.  1 

CIRCULATION-$1195 
j  Software  for  TRS80III  &  4.  Does  it  all.  1 

I  Demo  disk,  $50,  refundable.  500  to  \ 

1  30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box  68.  Grid- 
ley  CA  95948.  (AM ICO  software  dis¬ 
tributors);  (916)  846-3661. 

PROBLEM  WITH  your  billing?  Our  pub-  | 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  availabie  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill- 
j  ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
i  6547. 

;  SYSTEM  390 

j  Display  ad  scheduling  and  billing. 

{  Classified  ad  typesetting  and  billing. 

1  Circulation  management, 
j  Typesetting  interface  and  editing  soft- 
1  ware. 

!  Software  for  TeleVideo  multi-user  sys- 
1  terns.  IBM,  DEC  and  most  other 

1  microcomputers.  Demo  disks  available. 

1  Free  brochures  and  sample  reports. 

Pacific  Sun  Computer  Systems,  Box 

1  5553,  Mill  Valley  CA  94942;  (415) 

1  383-4500. 

1 

1  USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each; 

!  add$15perlTCTrack.BobWeber(216) 

,  831-0480. 

i  MAILROOM 

!  GOOD  RECONDITIONED  Cheshire  and  1 
j  Magnacraftlabelingmachineswithsing-  [ 

1  le  and  multiwide  label  heads  and  quarter 
i  folders.  Call  Scott  or  Ed  Heisley;  (800)  | 

1  527-1668  or  (214)  357-0196. 

EQUIPMENT  &  SUPPLIES 
MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $80(X)  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,CXj1  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Cunres 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERIDAN  72-P  inserter,  factory  re- 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 

SHERIDAN  72Pand  48P  Inserters,  fac¬ 
tory  rebuilt,  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hoppers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES.  INC. 

Newspaper  Mailroom  Systems  Division 
1 1  Main  St 

Southboro  MA  01 772:  (617)  481-8562 

MISCELLANEOUS 


ERECTOWELD  E-60  Vacuum  Clamp 
Pads.  Arms,  and  Vacuum  pump.  For 
information  Call  (413)  447-7311  Ext. 
195. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 


BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM.  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips.  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


rnp 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit.  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 

728- 4131. _ 

CHEMCO  EZ  color  enlarger  with  compu¬ 
ter,  screens,  etc.  Excellent,  fast  process 
color  (we've  upgraded  our  scanner).  Call 
Tom  Connolly,  Daily  Record.  Morristown 
NJ  (201)  538-2000. 

CG  MDT-350,  $3300.  With  com¬ 
municator  interface,  $3550.  Terminals 
are  reconditioned  with  warranty.  Graphic 
Systems  Exchange  Inc,  (716)  385- 

3027. _ 

CG  TYPESETTERS.  Execuwriter  II 
$1250,  Comp  I  Jr.  $2150,  Comp  II 
$2150,  Comp  IV  HR  $5750,  CG  ICI 
$1950,  Permakwik  $2250,  RCP  101 
$1250,  30  Day  Warranty.  WSI  (216) 

729- 2858. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText.  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

TYPESETTERS.  Preview  505  $3000, 
Unified  Composer  $2500,  MDR$1250, 
FDR  $1250,  Uniscan  $1250.  Uniterm 
$950,  Unisetter  Spare  Parts  Kit  $500, 
30  Day  Warranty.  WSI  (216)  729-2858. 

'TELERAM-64K 

Available  immediately.  Like  new.  Carl 

Vinson,  (601)842-2611 _ 

TWO  UNISETTERS,  high  range  and  low 
range,  excellent  condition.  Both  have 
Dataport  interface.  Graph-X  Inc  (215) 
439-1942. 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


FOR  SALE— 208  used  Beach  magnetic 
saddles  for  Hoe  Convertible  press.  Con¬ 
tact  Fred  Stukel  (7 1 7)  255-8405  or  Ger- 
n  Wiest  (717)  255-8270.  Patriot  News 
Co,  Harrisburg  PA. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 

URBANITE.  8  units,  22%",  1965 
Urbanite,  10  units,  239/16”,  2  3/C 
units.  1976 

Suburban,  14  units,  1000-1 100  series, 
4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22%" 

Goss,  Mark  I,  21W,  4  units 
BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


1977  PYROFAX  SYSTEM  for  sale. 
Excellent  shape.  Make  an  offer.  Vern 
Brown  (712)  262-6610. 
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EQUIPMENT  &  SUPPLIES 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  SgV*” 
cutoff,  either  S6”  of  S6”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  sul^ 
structure,  RTF  and  unit 
drive.. .arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vi  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 

Goss  Community  6  units.  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
arrpc^ries 

Goss  Suburban  1 500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  VI 5A,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 

10  UNIT  Newsking (1981)  KJ8with  bal¬ 
loon.  TF&E  controls.  Will  split  for  add¬ 
ons.  Also.  KJ6,  KJ4  folders.  (803)  585- 
3678. 


2  UNIT.  Oil  Bath  32,000  per  hour. 
Heavy  duty  folder  22  V4,  $30,000.  Call 
Bill  Sitton  (916)  372-0910. 


SIX  UNITS  News  King  press  with  KJ8 
folder,  1977.  Four  stacked  units.  Good 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  oa  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22V4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  METRO.  4  units,  1  half  deck 
Metro,  4  units,  2  half  decks 
Urbanite,  10  units,  2  folders 
Urbanite  1000,  5  units.  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  4  units,  1976-83 
SC  Community,  7  units,  1971-75 
SC  Community,  7  units,  1969-76 
SC  Community,  3  units,  1976-77 
Community,  3  units,  1976-77 
SC  and  Community  units  and  folders 
HARRIS  1650,  6  units,  1974 
845,  6  units 
845  add-on  units 
V25,  8  units  and  2  units 
VI 5D,  8  units,  1983 
JF7,  JF25,  RBC  2  folders 
HOE  M.A.N.  Lithomatic,  5  V'2  units 
M.A.N.  Lithomatic  II,  9  units,  5  color 
SOLNA  newsking.  6  units,  1971 
Distributor,  8  units,  1977-81 

One  Corporation/Atlanta  GA 
(404)  458-9351 


GOSS  METRO,  4  units,  1  half  deck. 
Urbanite  1000,  5  units.  3-color. 
Urbanite,  5  units,  remanufactured. 
Urbanite,  7  and  10  units. 

Urbanite,  add  on  units,  3-color  units. 
SSC  Community,  21  Vj  inches,  8 
units. 

SC  Community,  7  units,  1971-75. 
SC  Community,  4  units,  1979. 

SC  Community,  5  units,  1969. 
Community,  3  units,  1976. 
Community,  2  units,  1975. 
Community,  4  units,  1970. 

HARRIS  1650,  6  units,  1974. 

845,  8.  6,  3  units. 

845  add  on  units. 

V  25.  8  units,  1982. 

V  15D.  8  units,  1983. 

JF  25  folder,  50  horsepower. 

HOE  lithomatic  double  width,  5  */?  units 
SOLNA  color  king,  4  units,  1982. 

News  King,  6  units,  1971. 
Distributor,  8  units,  1977-81. 

One  Corporation/Atlanta  GA 

(404)  458-9351 


EQUIPMENT  &  SUPPLIES 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

QUARTER  FOLDER.  Must  be  a  HV  or 
Series  1000  for  Goss  Urbanite  P'ess. 
Contact  Phil  Boretto  (415)  783-6111. 

SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. 


_ PRESSROOM _ 

GOSS  2  position  3  high  left-handed 
Urbanite  roll  stand  with  hoist.  Price 
$15,000.  Call  (415)  348-4357. 


VENDING  MACHINES 

STACK  or  "Piggyback”  vendors,  like  new 
condition.  Good  for  combo  additions. 
$290  each.  Will  sell  tops  separately  for 
$125each.  Immediate  delivery.  Several 
hundred  available.  Write  or  call  Michael 
Evans,  St  Louis  Globe  Democrat,  710 
North  Tucker  Blvd,  St  Louis  MO  63101. 
(314)  342-1290. 


JOIN 

OUR 

CONTRACT 

CREW! 


.  .  .Those  Individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis.  , 

Whether  it's  12, 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 


E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7080 


EDITOR  &  PUBLISHER  for  July  21,  1984 


CLASSIFIED  ADVERTISING 

Order  Blank 

Namn 

Company 

HELP 

WANTED.  . 

HELP  WANTED 

ADMINISTRATIVE 

ASSISTANT  CONTROLLER 

The  Rocky  Mountain  News,  Denver  Col- 
oado's  lar^t  newspaper,  is  seeking  an 
individual  to  manage  its  accounting 
functions  which  include  advertising.  A/ 
R,  payroll,  A/P,  general  ledger  and 
circulation  accounting.  Duties  involve 
direction  of  supervisors  and  manage¬ 
ment  of  staff  of  approximately  3^5. 
Candidate  should  have  BS/BA  degree 
with  major  in  accounting,  at  least  5  years 
supervision  experience  and  be  well  ver¬ 
sed  in  data  processing  based  accounting 
applications.  CPA  or  advertising  busi¬ 
ness  degree  helpful.  Send  resume,  sal¬ 
ary  history  and  requirements  to  Rocky 
Mountain  News,  Personnel  Department, 
PO  Box  719,  Denver  CO  80201.  EEO 
M/F 

City  State _ Zip 

Phone 

Classification 

Copy 

ACADEMIC 

JOURNALISM  FACULTY,  Assistant  Pro¬ 
fessor/Instructor  (temporary),  1984-85 
academic  year.  Start  August  16.  Teach 
in  news-editorial  sequence.  BS  or  BA 
with  media  experience  required,  masters 
preferred.  Equal  Opportunity  Employer. 
Write:  Search  Committee,  Journalism 
Department.  University  of  North  Dakota. 
Grand  Forks  NO  58202.  July  20,  1984, 
postmark  deadline. 

GENERAL  MANAGER  for  chart  6  five 
day  daily.  Want  person  with  all-around 
experience.  Write  in  complete  confi¬ 
dence  to  Box  7787,  Editor  &  Publisher. 

GENERAL  MANAGER 

Rural  weeklies  in  scenic-sophisticated 
Northeast  region  need  general  manager 
who  wants  challenge  arid  values  country 
living  more  than  city  perquisites. 
Dynamic  self-starter  who  can  inspire  ad 
staff,  increase  circulation  and  improove 
production  will  find  interesting  opportu¬ 
nity.  Write  details,  including  salary  re¬ 
quirements  to  Box  7789,  Editor  &  Pub¬ 
lisher. 

STUDENT  PUBLICATIONS  ADVISOR 
University  of  Kentucky  provides 
instruction  and  advice  on  news  editorial, 
business,  and  technical  matters  to  The 
Kernel,  the  independently  incorporated 
daily  student  newspaper,  plus  the  year¬ 
book  (The  Kentuckian)  and  The  Com¬ 
municator,  a  minority  publication. 
Possibility  of  joint  appointment  on  fac¬ 
ulty  of  the  UK  School  of  Journalism  and/ 
or  occassional  teaching  of  journalism 
courses. 

Person  sought  should  demonstrate  abil¬ 
ity  to  lead  publications  with  the  highest 
standards  of  collegiate  journalism. 
Broad  liberal  education  required.  BA 
with  3  years  experience  or  M  A  with  1  year 
experience,  or  the  equivalent  in  pro¬ 
fessional  experience  will  be  considered. 
Demonstrated  effectiveness  in  working 
with  college  students  is  very  important. 
Deadline  for  receipt  of  letter  of  applica¬ 
tion,  including  minimum  acceptable  sal¬ 
ary,  resume  and  3  references  is  August 
15,  1984,  but  may  be  extended  if  addi¬ 
tional  applicants  are  necessary.  Send  to: 
Lou  Proctor,  Lexington  Campus 
Employment  Office.  E.  Maxwell  St. 
Univ.  of  KY,  Lexington,  KY  40506- 
0314.  EOE 

GENERAL  MANAGER 

For  Eastern  Pennsylvania-3 1,(X)0  Daily- 
Will  report  directly  to  the  Publisher  on  all 
newspaper  matters  and  should  have 
strengths  in  Advertising,  Accounting, 
Circulation  and  Production.  This 
position  will  also  require  the  abiliW  to 
communicate  and  to  work  with  the  l^b- 
lisher  on  labor  relations. 

Send  detailed  letter  or  resume  to  Box 
7685,  Editor  &  Publisher. 

OPENING  for  Controller  for  locally  own¬ 
ed  and  published  daily,  weeklies,  large 
commercial  company.  Strong  account¬ 
ing,  computer  background  desirable. 
DECTABS-8,  completely  computerized. 
Good  staff.  Fast  growing  company, 
excellent  opportunity.  Send  full  resume. 
Donovan  M.  Kramer  Sr.,  Fhjblisher,  Casa 
Grande  Valley  New^pers,  POB  639, 
Casa  Grande  AZ  85222. 

ADMINISTRATIVE 

ASSISTANT  CONTROLLER 

The  Rocky  Mountain  News,  Denver  Col¬ 
orado's  largest  newspaper,  is  seeking  an 
individual  to  manage  its  accounting 
functions  which  include  advertising  A/R, 
payroll,  A/P,  general  ledger  and  circula¬ 
tion  accouting.  Duties  involve  direction 
of  supervisors  and  managegment  of  staff 
of  approximately  35.  Candidate  should 
have  a  BS/BA  degree  with  major  in 
accounting,  at  least  5  years  supervision 

PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gams  and  key  positions  on  small  daily  or 
wge  weekly  with  near  term  daily  poten- 
tiaL  Box  7582,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  MANAGER-Reporting 
directly  to  the  president,  this  senior 
management  position  is  responsible  for 
planning  end  directing  the  advertising 
sales,  marketing  and  promotional 
activities  for  a  prominent  group  of  sub¬ 
urban  weeklies  in  the  Rochester  area. 
Requires  a  BS  degree  and  5  years 
experience  in  marketing  and  sales  man¬ 
agement.  Resumes  to  Personnel 
Director,  Wolfe  Publications  Inc,  Fishers 
NY  14453. 

experience  and  be  well  versed  in  data 
processing  based  accounting  applica¬ 
tions.  CPA  or  advanced  business  degree 
helpful.  Send  resume,  salary  history  and 
requirements  to  Rocky  Mountain  News, 

Personnel  Department,  PO  Box  719, 
Denver  CO  80201.  EEO  M/F. 

ACCOUNTING  MANAGER— Zone  6 
For  over  130,000  Daily  and  160,000 
Sunday,  well  established  newspaper. 
Responsible  for  accounting  department 
operations  and  assisting  (Stroller  with 
preparation  and  analysis  of  budgets, 
financial  statements,  cost  reporting,  and 
tax  reports.  Send  resume  including  sal¬ 
ary  history  and  requirements  in  confi¬ 
dence  to;  Box  7780,  Editor  &  Publisher. 

ADVERTISING  SALES  PERSON  needed 
for  twice  weekly  in  Wyoming.  Send 
resume  to  PO  Box  1054,  Torrington  WY 
82240. 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks  Till  Forbidden 

ADVERTISING  SALES  MANAGER 
Good  career  opportunity  available  in 
non-competitive  fast  growing  California 
market.  The  position  requires 
experience  and  a  thorough  knowledge  of 
newspaper  sales.  Competitive  salary 
available.  Excellent  benefit  package 
offered.  Send  resume  including  salary 
history  to  Lynn  Bryan,  Director  of 
Marketing  and  Sales,  PO  Box  440, 
Bakersfield  CA  93302.  EOE. 

Please  Indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher.  575  Lexington  Av,  New  York.  NY  10022. 

GENERAL  MANAGER/PUBLISHER 
needed  for  2  small  Michigan  dailies  with 
TMC  located  in  nearby  healthy  markets. 
A  unique  opportunity  for  a  strong  mana¬ 
ger  with  good  knowledge  of  the  news, 
sales  and  business  functions.  Send 
resume  and  salary  requirements  to  Box 
7680,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  July  21 , 1 984  ^3 


HELP  WANTED 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


ASSISTANT  advertising  manager 
wanted  for  20,000  plus  Connecticut 
daily  in  g^wth  market.  Strong  sales  abil¬ 
ity  required.  Management  experience 
preferred.  Competitive  salary,  bonusand 
fringes.  Resume  in  confidence  to  Sam 
Tierney,  The  Middletown  Press,  2  Main 
St,  Middletown  CT  06457. 


ADVERTISING 
SPACE  SALES 
REPRESENTATIVE 

$30,000  expenses  to  start  and  owner- 
^ip  of  a  growing  chain  of  weeklies  in  the 
Catskills  of  NY.  914-439-4601. 


ADVERTISING  DIRECTOR-Zone2group 
owned  daily.  Good  growth  opportunity 
for  aggressive  idea  person  who  can  sell. 
Top  salary  plus  good  bonus  if  you  have 
the  track  record  and  competitive 
experience  this  spot  requires.  Write  in 
strict  confidence  to  Box  7751,  Editor  & 
Publisher. 


ADVERTISING  SALES— Motivated  sales 
people  are  needed  to  become  part  of  our 
rapidly  growing  publishing  company.  We 
have  dailies  and  weeklies  in  Zone  5. 
Seeking  individuals  with  desire  to  make 
a  career  in  newspaper  publishing. 
Immediate  opening.  Send  resume  to: 
Shaw  Free  Press  Newspaper  Group,  250 
Williams  Rd,  Carpentersville  IL  60110. 


ADVERTISING  DIRECTOR 
Mid-size  daily,  zone  9-Bay  area.  We  are 
looking  for  an  individual  with  outstand¬ 
ing  leadership,  motivation  &  team  build¬ 
ing  skills.  Proven  managerial  record  and 
strong  in  marketing  Fast  growth  com¬ 
petitive  market.  Excellent  salary  & 
benefits.  Send  resume  &  salaiy  history  to 
Box  7722,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
Pennysaver/shopper,  experience  a  must. 
We  are  a  highly  respected  New  Jersey 
free  distribution  weekly.  Outstanding 
career  opportunity  if  you're  aggressive, 
want  to  get  ahead  and  if  you  know  how  to 
sell  the  pennysaver  way.  Write  in  strict 
confidence  to  Box  7756,  Editor  &  Pub- 
lisher, _ 

ADVERTISING  SPACE  SALES  with  lead¬ 
ing  regional  agricultural  publication 
headquartered  in  northeastern  Vermont. 
Generous  guaranteed  draw,  Blue  Cross/ 
Blue  Shield,  expenses.  Experience  re¬ 
quired.  Send  resumes  to:  NEF  Publish¬ 
ing  Co,  Box  391,  St.  Johnsbury  VT 
05819.  No  phone  calls. 


ADVERTISING 


We  are  a  Zone  II  medium  sized  daily 
seeking  to  add  to  our  staff  a  National. 
Advertising  Manager.  Qualified  appli¬ 
cants  must  have  a  minimum  of  5  years  in 
advertising  with  emphasis  on  national 
accounts.  Send  resumes  including  sal¬ 
ary  history  to  Box  7801,  Editor  &  Pub¬ 
lisher _ 

CAPITAL  CITY  newspaper  is  looking  for  a 
youngand  aggressive  retail  ad  salesman, 
perhaps  stymied  in  his  or  her  present 
position,  who  is  willing  to  prepare  for  the 
top  departmental  leadership  position. 
Small  town,  small  staff,  growing  retail 
base.  Competition  demands  that  appli¬ 
cant  be  sharp,  innovative,  willing  to 
work.  Personnel  testing  a  requirement. 
Send  resume  to  Box  7733,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED 

PHONEROOM  SUPERVISOR 
Seeking  supervisor  with  competitive 
market  exprience.  We  plan  to  grow  30% 
per  year  for  the  next  5  years.  Exciting 
challenge  for  dynamic  individual  that 
can  grow  with  us.  Why  be  number  2  when 
you  can  be  number  1  with  us?  Shaw  Free 
Press  Newspaper  Group,  250  Williams 
Rd,  Carpentersville  IL  60110. 
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ADVERTISING  MANAGER— Reporting 
directly  to  the  president,  this  senior 
management  position  is  responsible  for 
planning  and  directing  the  advertising 
sales,  marketing  and  promotional 
activities  for  a  prominent  group  of  sub¬ 
urban  weeklies  in  the  Rochester  area. 
Requires  a  BS  degree  and  5  years 
experience  in  marketing  and  sales  man¬ 
agement.  Resumes  to  Personnel 
Director,  Wolfe  Publications  Inc,  Fishers 
NY  14453. 


ADVERTISING  SALEPERSON  NEEDED. 
Russell  (Kansas)  Daily  News,  (913) 
483-2116. 


OUR  SMALL  GROUP  of  community 
newspapers  is  seeking  enthusiastic  self 
starters  as  candidates  for  advertising 
sales  and  management  opportunities. 
Recent  grads  encouraged  to  apply.  Plese 
send  resume  with  salary  history  to 
Marketing  Director,  INI/Florida,  207 
West  Oak,  Arcadia  FL  33821. 


PHONEROOM  MANAGER:  Fast-track 
publication  group  (newspaper/ 
magazines)  looking  for  top-notch 
phoneroom  sales  whiz.  We  do  not  want  a 
“traditional"  classified  manager.  This 
position  is  for  someone  who  can  motivate 
and  lead  phoneroom  sales  and  enjoys 
breaking  new  ground.  Good  pay  and 
commission.  Sell  us  with  first  letter  and 
resume.  Box  7788,  Editor  &  Publisher. 


RETAIL  SALES  MANAGER— Staff  moti¬ 
vator — TMC  experienced.  Great  spot  it 
you  are  looking  for  a  way  up  the  ladder  on 
this  7-day,  Ohio  daily.  Forward  resume 
to  Box  7770,  Editor  &  Publisher. 


“SHOPPER” CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


SALES  MANAGER 

Outstanding  opportunity  for  the  working 
manager.  Successful  candidate  will  be 
responsible  for  9  person  sales  staff  that 
sells  both  classified  and  retail  space  in 
regular  paper  and  TMC  product.  Must 
have  experience  in  advertising  sales 
management. This  zone  7  morning  news¬ 
paper  of  30M  offers  excellent  salary  and 
bonus  arrangements  plus  outstanding 
fringe  benefit  package.  Send  resume 
and  salary  requirements  to  Box  7765, 
Editor  &  Publisher, 


ZONE  5  suburban  group  with  complete 
ring  of  paid  weeklies  around  Nation's 
25th  market  has  outgrown  its  marketing 
expertise.  Would  Mke  to  hear  from 
experienced  marketing  person  ready  to 
step  into  a  new  position,  director  of 
marketing,  with  full  responsibility  for 
display,  classifieds  and  all  aspects  of 
promotion.  Experience  should  be  with 
operation  larger  than  ours.  We  have  6 
TMC  products  going  to  non-subscribers 
but  the  heart  of  the  operation  consists  of 
20  weeklies  with  72,000  loyal  subcrib- 
ers.  Our  new  press  has  lots  of  color 
capacity.  Not  reluctant  to  provide  top 
pay  for  top  performance.  Please  do  not 
apply  unless  ready  to  deliver  an  above 
average  amount  of  people-skills,  leader¬ 
ship,  planning  and  execution.  Write  to: 
Publisher,  Community  Newspapers  Inc, 
PO  Box  7,  Oak  Creek  Wl  53154. 


CIRCULATION 


HOME  DELIVERY  MANAGER 
Small  daily  in  beautiful  Sierra  foothills 
seeks  person  to  take  charge  of  carrier 
and  motor  route  delivery.  Must  be  strong 
on  all  phases  of  carrier,  motor  route, 
sales  and  service.  Bob  Weber,  Circula¬ 
tion  Director,  Auburn  Journal,  PO  Box 
1488,  Auburn  CA  95603. 


CIRCULATION  MANAGER 
Aggressive,  shirt-sleeve  circulation  man¬ 
ager  wanted  for  Zone  4  daily.  Experience 
should  include  solid  background  in  rural 
home  delivery  sales  and  distribution  as 
well  as  a  desire  to  get  ahead!  Good  cli¬ 
mate,  excelleht  benefits  and  a  pro¬ 
gressive  management  team.  Send 
resume  and  salary  requirements  to  Box 
7736,  Editor  &  Publisher, 


SALES  MANAGER 

Major  midwest  newspaper  (200,000)  is 
reorganizing  the  circulation  division  and 
has  an  opportunity  for  experienced 
circulation  executive.  This  position  off¬ 
ers  a  good  career  path  and  above  average 
income  for  skilled  promotion  and  sales- 
minded  manager. 

Experience  managing  sales  activities 
and  a  demonstrated  track  record  is  re¬ 
quired.  Must  have  good  planning  and 
communication  skills.  Prefer  a  college 
graduate  with  5  years  circulation 
experience. 

Responsibilities  include  carrier  pro¬ 
motions  (Little  Merchants),  crew  sales, 
telephone  sales  and  direct  mail.  Will  also 
direct  circulation  training  and  head  a  5 
person  staff. 

Send  resume  in  confidence  to  Box 
7755,  Editor  &  Publisher. 


DISTRICT  MANAGER  WANTED 
The  Roswell  Daily  Record  will  be  switch¬ 
ing  from  PM  to  AM  soon  and  needs  an 
experienced  district  manager  to  oversee 
our  motor  routes  and  RTZ  carriers.  We 
are  a  15,000  daily  and  Sunday  publica¬ 
tion  with  great  growth  potential.  Sales 
experience  a  must.  Send  resume  and 
salary  history  to  Bart  Leath,  Circulation 
Director,  Roswell  Daily  Record,  PO  Box 
1897,  Roswell  NM  88201. 


HOME  DELIVERY  MANAGER  — 
Challenging  position  in  a  competitive 
market.  Previous  management 
experience  with  youth  and  adult  carriers 
a  must.  Qualified  applicants  will  have  5 
years  plus,  experience  in  a  similar  situa¬ 
tion.  Send  resume  and  salary  history  in 
confidence  to:  Circulation  Director, 
Clearwater  Sun,  P.0,  Box  2078, 
Clearwater,  FL  33517. 


CIRCULATION  PROMOTION  MANAGER 
The  San  Jose  Mercury  News  is  seeking 
an  energetic,  aggressive  circulation  pro¬ 
motion  manager.  Candidate  must  be 
able  to  motivate  and  train  teamster  dis¬ 
trict  managers  and  carriers  to  sell  the 
newspaper.  Demonstrated  skills  in 
organization  and  creativity  a  must.  The 
qualified  candidate  must  have  promo¬ 
tion  and  sales  experience.  College 
degree  preferred,  good  entry  level 
ppsition  to  the  Mercury  News  and  Knight 
Kidder.  Salary  range  $25-30,000.  If  you 
qualify,  please  submit  your  resume  in 
confidence  to  San  Jose  Mercury  News, 
Attn:  Consumer  Sales  and  Marketing, 
750  Ridder  Park  Dr,  San  Jose  CA 
95190.  EOE. 


DATA  PROCESSING 


SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  in  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher. 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
Aggressive  Sunbelt,  25,000  PM  daily 
seeks  best  available  person  to  assist  in 
maintaining  a  high  quality  local  news 
package.  Require  minimum  five  years 
reporting  and  editing  background,  a 
good  writer  and  reporter  who  can  com¬ 
municate  and  teach  those  skills.  Salary 
in  mid-20's.  Box  7790,  Editor  &  Pub¬ 
lisher. 


AWARD  WINNING  Florida  daily  seeks 
reporter  applicants.  Send  resume,  non- 
returnable  clips  to  Janna  Sigler,  Winter 
Haven  News  Chief,  PO  Box  1440,  Winter 
Haven  FL  33880. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 ,  1 984 


LINE  ADS 

1  week  —$4.70  per  line. 

2  weeks— $4.20  per  line,  per  issue 

3  weeks— $3.50  per  iine,  per  issue. 

4  weeks— $2.90  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $3.15  per  line. 

2  weeks— $2  60  per  line,  per  issue. 

3  weeks— $2.35  per  line,  per  issue. 

4  weeks— $2.10  per  line,  per  issue. 


AM  $4.75  per  insertion  for  box  service.  Add  $3.25  per  insertion  for  box  sen/ice. 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 


Contract  rates  available  on  request. 


OEADLINEiEvery  Tuesday,  2  pm  (EST) 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Edittr  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


EDITOR  &  PUBLISHER  for  July  21,  1984 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR  for  Northeast  Texas  daily 
to  direct  6  reporters  covering  8  counties. 
Send  resume  and  clips  to  M .  Winter,  Box 
1796,  Long'/iew  TX  75606. 


EXECUTIVE  EDITOR 
Run  editorial  operations  of  international 
hobby  newspaper  and  national  trade 
magazine.  Direct  staff.  Do  financial 
budgeting,  typographical  design,  edit¬ 
ing,  layout.  Participate  in  marketing, 
long-range  company  planning.  Excellent 
salary,  benefits.  Beautiful  Northwestern 
community.  Send  resume  and  letter  with 
qualifications,  professional  goals,  cur¬ 
rent  salary  to  Personnel  Manager,  Box 
10,  Albany  OR  97321. Equal  Opportu¬ 
nity  Employer,  M/F 


BUSINESS  WRITER 
The  Sacramento  Bee  (220,000  circula¬ 
tion)  is  expanding  its  business  staff  and 
seeks  a  seasoned  business  reporter  with 
top  writing  skills.  Reply  to  the  Personnel 
Department,  POB  15779,  Sacramento 
CA  95852.  No  phone  calls  please.  An 
equal  opportunity  employer. 


BUSINESS  EDITOR-5  years  experience. 
Give  complete  resume  first  response: 
San  Gabriel  Valley  Tribune,  Attn:  Al  Tot¬ 
ter,  PO  Box  1259,  Covina  CA  91722. 


BUSINESS  WRITER 
Dynamic,  expanding  business  journal  is 
in  need  of  top-notch  reporter  for  local 
and  regional  business  coverage. 
Excellent  journalistic  skills  with 
magazine  or  daily  newspaper  experience 
desired.  If  you  qualify,  send  resume  to: 

Fred  Fogarty 

South  Florida  Business  Journal 
3785  NW  82nd  Ave 
Suite  204 
Miami  FL  33178 


COPY  EDITOR  needed  for  medium  size 
PM  in  very  competitive  Zone  5  metro 
area.  This  person  will  edit  local  and  wire 
copy,  write  headlines  and  layout  pages. 
He  or  she  must  be  able  to  take 
responsibility  and  exercise  judgment. 
We're  looking  for  good  spellers,  nitpick- 
ers  and  cliche  haters  who  can  till  our 
pages  with  solid,  sharp  writing.  If  you. 
can  add  to  those  attributes  a  touch  for  a| 
classy  page  design,  write  us  to  Box' 
7761,  Editor  &  Publisher.  Salary  based 
on  experience. 


COPY  EDITORS 

Connecticut  daily  has  openings  for 
experienced  editors  however,  recent  col¬ 
lege  graduates  considered.  Send  resume 
to  Box  7785,  Editor  &  Publisher. 


COPY  EDITORS:  25,000-circulation  AM 
is  looking  for  a  person  who  wants  to  make 
a  career  on  the  copy  desk.  Thorough 
knowledge  of  language,  a  flair  for  layout 
and  a  dedication  to  journalism  are  the 
criteria.  This  is  a  fine  second  stop,  that 
will  consider  outstanding  recent  gradu¬ 
ates.  Send  resume,  layout,  samples  and 
clips  to  Frank  Fantini,  Deleware  State 
News,  PO  Box  737,  Dover  DE  19903. 


COPY  EDITOR 

Must  be  precise,  accurate,  hard¬ 
working.  For  AM  daily  newspaper  headed 
to  the  top  in  Florida.  Send  resume, 
thoughts  about  copy  editing  and  salary 
requirements  to  Personnel  Manager, 
Sarasota  Herald-Tribune,  PO  Box  1719, 
Sarasota  FL  33578. 


COPY  EDITORS 

New  England  daily  is  adding  state-of- 
the-art  pagination  equipment,  and  we 
need  state-of-the-art  copy  editors.  Four 
years  editing  experience  required. 
Pagination  experience  a  plus.  We  offer 
top  dollar  for  the  right  people  and  a  high¬ 
ly  attractive  location.  Resume  and  tear- 
sheets  to  Box  7797,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


BUSINESS  NEWS  REPORTER 
The  Memphis  Commercial  Appeal ,  a  ma¬ 
jor  regional  daily  with  circulation  of 
240,000  daily  and  294,000  Sundays, 
has  an  opening  for  a  business  news 
reporter.  Prefer  at  least  3  years 
experience  in  business  news  writing. 
Send  clips,  resume,  references  to 
Ronald  Butler,  Business  Editor,  The 
Commercial  Appeal,  PO  Box  334,  Mem¬ 
phis  TN  38101. 


COPY  EDITOR-for  small  daily.  Some 
experience  preferred.  Apply  to  Chris 
Ledbetter.  Managing  Editor,  Boca  Raton 
FL  33429. 


To  answer  box  ntxnber  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  c/o  Editor  &  Publisher, 
375  Lexington  Av,  New  York,  NY  1 0022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  liKlude 
only  material  which  con  be  forwarded  in 
a  large  motnlla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


‘■HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HARD-WORKING  REPORTERS,  at  least 
2  years  experience,  sought  to  round  out 
can-do  metro  staff.  Can  you  write  with 
punch?  Follow  leads?  Send  sample  to 
Jimmy  Denl»,  M.E.,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham  AL 
35202. 


JOURNALIST-political,  health  and 
religious  experience  for  Conservative 
Evangelical  Patriotic  Organ.  Top  oppor¬ 
tunity,  Income.  Relocate.  Resume  to 
Editor.  Box  1 5023,  Portland  OR  972 1 4. 


JOB-MATCHING  SERVICE  FOR 
JOURNALISTS 

We  put  your  resume  on  computer  tor  6 
months.  When  an  editor  with  an  opening 
contacts  us,  we  search  our  computerized 
applicant  pool  and  give  the  editor  a  list  of 
candidates.  Job  Bank  is  owned  by  former 
editors  who  have  contacts  nationwide. 
For  an  application  or  information  write 
Job  Bank.  1909CinnaminsonAve.,Cin- 
naminson  NJ  08077  or  call  Director 
Debra  Bissinger  at  (609)  786-1910. 


MAGAZINE  PUBLISHING 

National  publisher  needs  one  more  edi¬ 
tor.  Must  have  experience  on  consumer 
magazine  monthly,  combined  with  an 
extensive  knowledge  of  firearms.  This  is 
a  good  spot  so  we  want  the  best. 

Also  needed  is  Manager  of  Newsstand 
Distribution  for  affiliate  company.  Need 
take  charge  type  to  work  with  wholesal¬ 
ers,  manage  systems,  promotion  and 
newsstand  sales  of  consumer  maga¬ 
zines.  Good  opportunity  for  growth  in 
salaried  position. 

Must  be  willing  to  locate  in  San  Diego. 
Send  resume  and  salary  requirements 
to:  EXECUTIVE  OFFICES,  PO  Box 
16025,  San  Diego  CA  92116. 


MANAGING  EDITOR 
For  small  daily.  Shirt  sleeve  job  on 
award-winning  newspaper.  Send  resume 
to  Ted  Holmberg,  Pawtuxet  Valley  Daily 
Times,  1353  Main  St.  West  Warwick  Rl 
02893  or  call  (401)  821-7400. 


MID-SIZE  morning  daily  looking  for 
general  assignment  reporter,  2  years 
experience,  top-shelf  talents  and  ambi¬ 
tions.  Zone  4.  Write  Box  7796,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  July  21,  1984 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

Major  metropolitan  newspaper  in  Zone  2 
with  an  emphasis  on  quality,  aggressive 
coverage  wants  a  city  ^itor  who  can  pro¬ 
vide  news  direction  and  leadership  for  a 
talented  city  desk  staff  of  42.  Applicant 
must  have  at  least  4  years  of  editing  and 
managerial  experience  with  an  urban 
newspaper.  Send  resume  and  clips  of 
story  projects  you've  directed  to  Box 
7799,  Editor  &  Publisher. 


EXPERIENCED  NEWS  REPORTER,  by 
Florida  metro.  Previous  experience  of  3 
years  on  newspaper  daily  required  Must 
have  highly  developed  reporting  skills, 
writing  style  and  sense  of  news  competi¬ 
tion.  If  you’re  just  learning  the  ropes  or 
do  not  already  have  excellent  skills  for 
challenging,  demanding  reporting  work 
in  a  major  market  area,  don't  waste  your 
time  or  ours  by  applying.  Send  clij^s, 
references,  letter  to  Bo'  7711,  Editor  & 
Publisher. 


COPY  EDITOR  for  features  desk.  Mini¬ 
mum  3  y^rs  desk  experience.  Slot,  lay¬ 
out  experience  required.  Send  resume  to 
Linda  Vachata,  News  Editor— Features, 
The  Arizona  Republic,  Box  50,  Phoenix 
AR  85001. 


EDITOR  NEEDED— News  desk 
experience  desired.  Russell  (Kansas) 
Daily  News.  (913)483-2116 


NEWS  EDITOR-Writing  and  VDT  skills 
needed,  but  people  management 
experience  more  important.  In  charge  of 
day-to-day  news  operation  of  award 
winning  18,000  regional  morning  daily 
which  aims  for  high  story  count.  No 
beginners  need  apply.  Scenic  area  close 
to  Colorado  Rockies  and  Black  Hills. 
Great  climate.  Above  average  pay,  good 
fringes.  Resume,  work  samples  and  re¬ 
ferences  to  Editor,  Star-Herald,  Scotts 
Bluff  NB  69361. 


HELP  WANTED 


_ EDITORIAL _ 

PROJECTS  EDITOR 
Help  us  make  our  metro  Sunday  paper, 
already  one  of  the  best  in  the  West,  one 
of  the  best  anywhere  as  assistant  city 
editor  for  special  projects.  Top  salary 
and  benefits  at  newspaper  committed  to 
excellence  in  cosmopolitan  city. 
Experienced  editor  only.  Women  and 
minorities  encouraged  to  apply.  Box 
7760,  Editor  &  Publisher. 


PRODUCTION  MANAGER  needed  for 
fast  paced  multiple  magazine  publisher. 
Must  be  knowledgeable  in  all  facets  of 
magazine  production.  Combine  satisfy¬ 
ing  work  with  opportunity  to  live  in  world 
famous  Sun  Valley-Hailey,  Idaho  area. 
Only  those  with  strong  backgrounds  in 
magazine  publishing  need  apply.  Con¬ 
tact  Pam  Waite,  COMMTEK  Publishing 
(208)  788-4936. 


13.000-PLUS  DAILY  in  South  Jersey 
seeks  two  general  assignment  reporters. 
Journalism  degree  and  some  experience 
required.  Resumes  to:  Dean  Schofield, 
Editor,  Bridgeton  New  Jersey  Evening 
News,  100  East  Commerce  St..  08302. 


REPORTER  needed  for  twice  weekly  in 
Wyoming.  Send  resume  to  PO  Box  1054, 
Torrington  WY  82240. 


REPORTER — Small,  competitive  daily 
in  the  Berkshires  seeks  self-starter 
enthusiastic  about  news,  familiar  with 
local  gov't,  coverage  for  college  town 
beat.  Year's  experience  helpful. 
Resume,  clira  to  J.C.  D^,  Managing 
Editor,  The  Transcript,  124  American 
Legion  Drive,  North  Adams.  MA  01247. 


REPORTER,  experienced,  wanted  for 
one  of  New  England's  top  weekly  news¬ 
papers.  Some  experience  in  political 
coverage  essential.  Send  resume  and 
clips  to  David  Parker,  Managing  Editor, 
The  Litchfield  County  Times,  32  Main 
St,  New  Milford  CT  06776. 


NEWS  EDITOR.  High  quality  semi¬ 
weekly  in  Jackson  Hole,  Wyoming  needs 
news  editor  to  help  write  and  edit  resort 
newspaper.  Hard  work,  but  good  life.  No 
rookies.  Call  Rip  (307)  733-2430. 


NEWSHOUND  SOUGHT:  Can  you  track 
down  the  big  ones?  Happiest  on  the 
streets  with  cops  and  pols?  Alternative 
newsweekly  in  boisterous  northeast  city 
seeks  reporter,  past  master  at  getting  it 
straight,  moderately  gonzo,  looking  for 
elbow  room.  Some  daily  experience 
helpful  but  will  consider  recent  grad 
with  vicious  clips.  Send  no  animal  fea¬ 
tures.  Resume,  clips  Box  7786,  Editor  & 
Publisher. 


REPORTER 

Proven  reporting  and  writing  skills  are  a 
must  for  this  opening  on  the  enthusiastic 
staff  of  a  quality-concious,  5-day, 
9,500-circulation  afternoon  paper. 
We're  looking  for  people  who  are  used  to 
digging  for  stories,  who  can  handle  a 
heavy  workload  and  wo  have  a  clear,  con¬ 
cise  writing  style.  In  return,  we  offer  the 
chance  to  work  in  a  stimulating  pro¬ 
fessional  environment,  to  live  in  a  beau¬ 
tiful  coastal  setting  and  to  be  paid  at  a 
rate  above  average  for  papers  our  size. 
Send  non-returnable  letter  and  work 
samples  to  Todd  Merriman,  The  Daily 
Astorian,  PO  Box  210,  Astoria  OR 
97103. 


EDITORIAL  WRITER 

We  have  an  opening  for  a  versatile,  experienced  edito¬ 
rial  writer  who  would  concentrate  on  national  and 
international  affairs,  but  would  be  expected  to  handle  all 
subjects  as  needed.  We  are  editorially  independent,  with 
a  conservative  point  of  view. 

We  are  looking  for  good,  clear,  concise  prose.  If  you 
admire  the  writing  in  Wall  Street  Journal  editorials  and  can 
do  as  well,  you're  the  person  we're  looking  for.  College 
degree  required;  liberal  arts  preferred. 

We  have  a  daily  circulation  of  215,0CX),  and  a  Sunday 
circulation  of  250,000.  We  offer  excellent  pay  and 
benefits. 

If  interested,  please  write,  including  a  generous  sample 
of  clippings  and  a  resume  with  salary  history  to  Box  7764, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


THE  TIMES-Picayune/The  States-ltem 
of  New  Orleans,  seeks  a  TV  columnist. 
Must  be  experienced  journalist  with  the 
ability  to  write  a  lively,  informative  daily 
column;  to  make  recommendations  on 
both  local  and  national  programs;  and  to 
cover  news  stories  involving  local  sta¬ 
tions. 

Please  submit  resume  to  Charles  Fergu¬ 
son,  Editor,  The  Times  Picayune 
Publishing  Corp,  3800  Howard  Ave, 
New  Orleans  LA  70140. 

An  equal  opportunity  employer.  M/F. 


THE  TIMES-Picayune/The  States-ltem 
of  New  Orleans  is  seeking  copy  editors. 
Candidates  should  have  at  least  two 
years  of  copy  desk  experience.  They 
should  be  able  to  demonstrate  a  strong 
command  of  the  English  language  and 
the  ability  to  write  bright,  accurate  head¬ 
lines. 

All  copy  desk  positions  require  evening 
work,  ^nd  resume  to: 

The  Personnel  Manager 
The  Times-Picayune/The  State-Item 
3800  Howard  Ave 
New  Orleans  LA  70140 

An  equal  opportunity  employer.  M/F. 


REPORTER  for  general  assignment 
beat.  Entry  level  to  third  year  experience. 
Agricultural  background  a  plus.  55,000 
circulation  PM  daily.  Send  resume  and 
clips  to  Executive  Editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo  lA 
50704.  Midwest  applicants  only. 


STUDENT  PUBLICATIONS  ADVISOR 
University  of  Kentucky  provides 
instruction  and  advice  on  news  editorial, 
business,  and  technical  matters  to  The 
Kernel,  the  independently  incorporated 
daily  student  newspaper,  plus  the  year¬ 
book  (The  Kentuckian)  and  The  Com¬ 
municator,  a  minority  publication. 
Possibility  of  joint  appointment  on  fac¬ 
ulty  of  the  UK  school  of  journalism  and/ 
or  occasional  teaching  of  journalism 
courses. 

Person  sought  should  demonstrate  abil¬ 
ity  to  lead  publications  with  the  highest 
standards  of  collegiate  journalism. 
Broad  liberal  education  required.  BA 
with  3  years  experience  or  M  A  with  1  year 
experience,  or  the  equivalent  in  pro¬ 
fessional  experience  will  be  considered. 
Demonstrated  effectiveness  in  working 
with  collMe  students  is  very  important. 
Deadline  for  receipt  of  letter  of  applica¬ 
tion,  including  minimum  acceptable  sal¬ 
ary,  resume  and  3  references  is  August 
15, 1984,  but  may  be  extended  if  addi¬ 
tional  applicants  are  necessary.  Send  to: 
Lou  Proctor,  Lexington  Campus 
Employment  Office,  E.  Maxwell  St, 
Univ.  of  KY,  Lexington,  KY  40506- 
0314.  EOE 


THE  TIMES-PICAYUN E/The  States- 
ltem  is  seeking  an  editorial  cartoonist. 
Please  submit  resume  and  samples  of 
work  to  Box  7720,  Editor  &  Publisher. 
An  Equal  Oppt^unity  Employer. 

TOP-NOTCH  sports  editor  needed  to 
cover  local  sports  and  recreation  in  Kan¬ 
sas  community  of  40,000  people.  Send 
letter,  resume  and  samples  to  Jack  Mor¬ 
ris,  Managing  Editor,  Daily  Union,  Box 
129,  Junction  City  KS  66441 


Newsservice  Bureau 

An  Opportunity  To  Take  An  American 
institution  into  The  Forefront  Of 
News  Gathering  And  Dissemination 

We  are  a  preeminent  well  established  leader  in  the  finan¬ 
cial  information  and  services  industry,  as  such,  we  have 
many  hard  copy  publications  and  electronic  services  dis¬ 
seminating  business-oriented  information  obtained  from 
various  sources.  Currently,  our  plans  call  for  the  elimina¬ 
tion  of  our  dependence  on  other  news  distributors  as  our 
sources,  and  the  implementation  of  a  state-of-the-art  real¬ 
time  news  system.  We  are  seeking  an  individual  who  will 
have  the  expertise  and  the  experience  to  take  us  solidly 
into  this  challenging  venture. 

The  person  we  are  looking  for  is  most  likely  to  be  a  busi¬ 
ness  journalist,  a  bureau  chief  managing  a  business  news 
staff,  or  perhaps  a  public  relations  account  executive  who 
is  comfortable  in  gathering  as  well  as  disseminating  busi¬ 
ness  news  of  all  types.  You  must  be  experienced  in  gather¬ 
ing  and  writing  news;  be  productive  under  deadline  pres¬ 
sure  and  familiar  with  an  electronic  state-of-the-art  news 
environment.  And,  your  background  must  indicate  solid 
management  skills  and  demonstrate  the  capability  of 
directing  a  news  bureau  task  force  in  the  development  and 
marketing  of  this  service. 

If  you  feel  its  time  to  get  out  from  behind  the  desk  and  into 
the  forefront  of  news  gathering  technology  forward  your 
resume  in  strictest  confidence  to  our  Recruitment  Adver¬ 
tising  Executive:  Ms.  Donahue,  Donahue  &  Associates 
Advertising  Inc.,  Department  E,  50  East  42  Street,  New 
York,  N.Y.  10017.  Our  Employees  Are  Aware  Of  This  Ad. 
We  are  an  equal  opportunity  employer  m/f. 


HELP  WANTED 


EDITORIAL 


THE  ANCHORAGE  Daily  News,  Alaska's 
largest  newspaper,  is  looking  for  an 
experienced  copy  editor,  one  who  has 
domonstrated  his  or  her  skills  in  editing, 
layout  and  headline  writing.  The  News  is 
a  rapidly  growing  morning  newspaper 
(circulation  53,000)  with  a  manage¬ 
ment  team  committed  to  excellence  in 
all  areas  of  newsroom  operations.  The 
successful  candidate  will  join  a  fast 
paced  copy  desk  that  offers  its  members 
oppc^unities  to  demonstrate  their  skills 
v^ing  with  color,  a  liberal  newshole,  5 
majorwire  services,  atalented  metroand 
photography  staff,  a  3  person  editorial 
art  department  and  other  resources.  Re¬ 
sumes,  work  samples  and  a  list  of  refer¬ 
ences  should  be  sent  to:  Jim  Macknicki, 
Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99502. 


THE  DETROIT  NEWS  seeks  an  aggres¬ 
sive  Assistant  Business-Finance  Editor 
with  ambition  to  move  up.  The  ideal 
candidate  is  a  talented  editor  and  mana¬ 
ger.  He  or  she  might  currently  be  a  man¬ 
aging  editor  at  a  smaller  newspaper,  with 
an  interest  and  background  in  business 
and  finance.  Contact  Benjamin  J.  Burns, 
Executive  Editor,  The  Detroit  News,  615 
Lafayette  Blvd,  Detroit  Ml  48231. 


TV  LOG  EDITOR 

Live  and  work  in  world  famous  Sun  Val¬ 
ley/Hailey  (83333)  Idaho  area.  Dynamic 
international  magazine  publishing  com¬ 
pany  seeks  experienced,  highly  qualified 
editor.  Must  be  detailed,  accurate  and 
quality  oriented.  Salary  commensurate 
with  experience.  Contact  Pam  Waite, 
CommTek  Publishing  (208)  788-4936. 


REPORTER 

European  edition  of  the  Stars  and 
Stripes,  American  daily  newspaper  pub¬ 
lished  in  Germany,  is  looking  for  a  writer 
to  serve  as  reporter  responsible  for 
development  and  writing  stories  on  any 
significant  aspect  of  military  or  general 
news  occurring  within  the  assigned  area, 
and  for  accomplishment  of  specifically 
assigned  stories  primarily  of  a  feature  or 
investigative  nature.  Assignments,  at 
times,  are  carried  out  under  pressure  of 
deadlines  and  difficult  conditions.  Ev¬ 
aluates  news  tips  received  and  develops 
stories  to  the  extent  warranted  by  anti¬ 
cipated  reader  interest,  timeliness  and 
authenticity.  Candidates  must  have  a 
minimum  of  3  years  general  experience 
which  demonstrates  ability  to  analyze 
data  and  present  pertinent  facts  in  writ¬ 
ten  form,  and  2  years  of  specialized 
experience  on  a  US  metropolitan  daily 
newspaper.  $21,066  P/A  plus  tax-free 
living  allowance  of  up  to  $5,500  P/A  for 
employees  with  families  or  $4,400  wit¬ 
hout  family,  also  group  insurance  and 
round-trip  relocation  reimbursement. 
Applicants  must  send  a  completed 
application  form  (DA-3433)  and  a  full 
resume,  making  reference  to  advertise¬ 
ment  number  18/84-A.  Application 
forms  can  be  obtained  by  calling  The 
European  Stars  and  Stripes  New  York 
operations  office  (212)  620-3333.  Ap¬ 
plications  must  be  postmarked  before 
August  9  and  must  be  addressed  to  the 
Civilian  Personnel  Office  in  care  of 
European  Stars  and  Stripes  (New  York 
operations),  252  7th  Ave  Room  401, 
New  York  NY  10001. 


REPORTER  FOR  SMALL  Sun  Belt  daily. 
Clips  to: 

Box  7798,  Editor  &  Publisher. 


SMALL  TE)(AS  DAILY  has  2  reporting 
openings.  1.  Business/chamber.  2. 
Schools.  Sports  interest  helpful.  Box 
7763,  Editor  &  Publisher. 


SPORTS  EDITOR  for  5,000  central  Iowa 
daily.  Must  be  willing  to  use  a  camera. 
Send  resume  and  clips  to  R.C.  Schaub, 
News-Republican,  Box  100,  Boone,  lA 
50036. 


HELP  WANTED 


EDITORIAL 


SOUTHWEST  METRO  seeks 
experienced  slot-copy  desk  chief.  Solid 
language,  news,  people  skills  are  basic. 
But  the  person  we  hire  will  have  that 
special  expertise  that  sets  a  pro  apart, 
plus  the  ability  to  fine-tune  and  teach  a 
williiie  staff.  Write  in  full  confidence  to 
Box  7/50,  Editor  &  Publisher. 


SPORTS  EDITOR  for  6-day  daily.  High 
speed  wire,  laser  photo  and  VDT  helpful. 
Emphasis  on  complete  sports  package  in 
expanded  section.  Send  cover  letter, 
resume,  samples,  references  and  salary 
requirements  to  Bill  Blocher,  Editor, 
Williston  Daily  Herald,  Williston  ND 
58801. 


SEVEN  DAY  morning  paper  in  Florida 
with  20,000  circulation  seeks 
experienced  industrious  night/wire  edi¬ 
tor.  Non-smoker.  Send  resume  and  sal¬ 
ary  requirements  to  Box  7718,  Editor  & 
Publisher. 


SPORTS  reporter,  male  or  female,  entry 
level,  for  SC  university  town  community 
weekly.  Must  be  able  to  handle  sports  for 
two  major  high  schools  plus  year-round 
recreation  program.  Send  complete 
details  and  resume  to  Box  7795,  Editor 
&  Publisher. 


SPORTS  EDITOR— 6,000  PM  daily 
seeks  flair,  humor,  enthusiasm.  Writing, 
layout,  photo.  Excellent  entry-level  job 
for  June  graduate.  Send  clips  and 
resume  to  Jack  Ronald,  The  Commercial 
Review,  Box  1049,  Portland  IN  47371. 


STAFF  WRITER.  News  stories, 
interviews,  features.  Experience  needed 
in  editing,  rewriting  local  and  wire  news 
copy,  proofing,  headlines,  layout,  pas¬ 
teup.  Award-winning  36-year-old  com¬ 
munity  weekly.  Resume,  clips  to  Leni 
Reiss,  Managing  Editor,  (Greater  Phoenix 
Jewish  News,  TO  Box  26590,  Phoenix 

AZ  85068. _ 

THE  FORT  LAUDERDALE  News  and 
Sun-Sentinel  is  looking  for  top-notch 
copy  editors  to  meet  growing  needs  on  its 
metro  desk  and  business  desk.  We  want 
editors  with  at  least  3  years  of  experience 
who  know  how  to  challenge  copy  and 
have  creative  layout  skills.  Send  re¬ 
sumes  and  examples  of  your  work  to  Dan 
Norman,  Assistant  Managing  Editor,  The 
Fort  Lauderdale  Nevrsand  Sun-Sentinel, 
PO  Box  14430,  Ft  Lauderdale  FL 
33302. 


WE  ANTICIPATE  an  opening  about  Sep¬ 
tember  1  fora  hard-working,  aggressive, 
self-starting  reporter  on  a  32,000, 7  day 

Sin  the  Rocky  Mountains.  If  you 
you  have  the  ability  to  see  stories 
behind  stories,  and  to  make  routine 
assignments  good  readers,  send  resume, 
references  and  clips  to:  Dennis  Herzog, 
City  Editor,  The  Daily  Sentinel,  Box  668, 
Grand  Junction  CO  81502. 


WIRE  EDITOR  for  small  AM  daily  in 
southern  Vermont.  We're  looking  for  an 
editor  with  solid  news  judgment  and  the 
ability  to  design  lively  pages  on  deadline 
five  nights  a  week.  Applicant  must  show 
imagination,  organization  and  dedica¬ 
tion.  Send  resume,  samples  to  Ken  Hall, 
Managing  Editor,  Bennington  Banner, 
425  Main  St,  Bennington^  05201. 


WRITER,  handy  with  camera  to  cover  all, 
for  weekly  in  small  upper  penninsula  of 
Ml  community.  Send  resume  and  salary 
requirements  to  Rudy  Dalpra,  1801  Far¬ 
go  Dr.,  Safford  A2  85546  or  call  602- 
428-1525  evenings. 


WANTED;  CITY  EDITOR  to  handle  staff 
of  five.  Develop  story  ideas;  some  report¬ 
ing  and  desk  responsibilities.  Good  pay 
at  daily  located  in  one  of  the  nation's 
most  scenic  areas.  Managing  editor.  The 
Independent,  Box  1210,  Gallup,  NM 


EDITOR  &  PUBLISHER  for  July  21,  1984 
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HELP  WANTED 


EDITORIAL 


Help  us  fill 
our  gaps. 

We  r«  an  aggressive  sut-day  daily  m 
rtoftbeasi  Wyoming  arvj  we  re  looktr^ 
for  several  talented  lourrtahsts  to  tiM  the 
gaps  m  various  detriments 

BUSINESS  SECriON  EDITOR 
The  business  editor  knows  what  s 
happening  m  the  marketplace  Solid 
reporting,  photography  and  layout 
bring  our  business  to  life 

UVINQ  SECTION  EDITOR 
People  make  our  commurtity  interest¬ 
ing  and  excrtmg  The  Living  Editor 
does  the  same  for  our  readers  Re- 
sponsibiiities  include  interviewir>g. 
writirtg.  photography  and  page  lay¬ 
out 

ADVERTISING  SALES  REP 
The  idea  is  to  create  a  larger  news 
hole  Aggressive  ad  sales  make  it 
possible  Layout  and  copywriting 
skiHs  essential 

In  addition  to  the  challenge,  you  N  find 
company  benefits  that  include  t00%* 
paid  rnedical  irtsurartce  Ser>d  us 
your  resume,  references  arid  return¬ 
able  clips  today  No  phone  calls 
please 

The  News- Record 

P.O.  Box  3006 
GHIona,  WY.  62716 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  sought  for  anti¬ 
cipated  opening  on  zone  2  daily.  Fantas¬ 
tic  location  and  benefits  for  a  creative 
individual  to  continue  a  top-notch,  one- 
man  operation  with  reputation  for  quali- 
W.  Send  examples  of  work  to  Box  7/93, 
Editor  &  Publisher. 


PRESSROOM 


ASSISTANT  PRESSROOM  FOREMAN 
To  assist  pressroom  manager  in  the 
printing  operation  for  a  group  of  growing 
weeklies  in  northern  New  Jersey.  Goss 
Urbanite  experience  necessary.  Super¬ 
visory  experience  a  plus.  Send  resume 
and  salary  requirements  to  Box  7729, 
Editor  &  Publisher. 


EXPERIENCED  OFFSET  press  foreman 
with  Goss  Metro  expected  to  become 
press  department  general  foreman  for  a 
Zone  5  40,000  circulation  daily  and 
Sunday  with  busy  commercial  printing 
schedule  and  a  3  shift  operation.  Must 
be  experienced  in  overall  press 
department  management.  Part  of  a 
small,  progressive  newspaper  group  with 
excellent  compensation  plan  and  growth 
opportunities.  Send  resume  detailing 
experience,  qualifications  and  salary 
history  to  Box  7784,  Editor  &  Publisher. 


YOU  CAN 
BET  ON 
E&P 

CLASSIFIEDS  .  .  . 


PRODUCTION 


PRODUCTION  MANAGER  needed  for 
expanded  daily  in  Zone  9.  Must  be  famil¬ 
iar  with  modern  techniques,  including 
satellite  transmission,  laser  plate  mak¬ 
ing  and  computerized  typesetting.  Send 
resume  in  confidence  to  Box  7753,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


POSITION  AVAILABLE  with  aggressive 
newspaper  and  printing  company  in 
North  Carolina.  Production  superinten¬ 
dent  retiring  within  one  year.  Excellent 
opportunity  lOr  advancement.  Must  have 
pre-press  and  press  experience. 
Excellent  fringe  benefits.  Replies  to  Su¬ 
perintendent,  Box  7762,  Editor  &  Pub¬ 
lisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS  ! 

TECHINICAL  1WRITER/EDITOR 
Major  International  agency  has  an 
immediate  growth  position  available  for 
a  skilled  technical  publicity  writer.  The  I 
ideal  candidate  must  have  prior  agency  | 
or  trade/business  journal  experience. 
Some  travel.  Excellent  benefits.  Send 
resume  to  Box  7724,  Editor*  Publisher. 


_ SALES _ I 

ADVERTISING  j 
SALES  MANAGER 


I  We  are  looking  for  a  goal-oriented  Sales 
I  Manager  to  tram,  motivate  and  direct  our 
1  newspaper  sales  staff. 

Qualifications: 

•Advertising  sales  experience. 
•Managment  training. 

•Excellent  organizational  skills. 

Please  send  resume  with  salary  require¬ 
ments  to  the  attention  of  John  R. 
Sweeney,  Director  of  Administration, 
Beacon  Communications  Corporation, 
20  Main  St,  Acton  MA  01720. 

An  equal  opportunity  employer 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communit¬ 
ies  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  service 
established  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach  FL  32961-1268 


SEACOAST  NH's  newsweekly  offers 
unlimited  potential  for  an  experienced 
sales  rep  who  can  keep  up  with  the 
fastest-growing  area  of  Zone  1.  NE  resi¬ 
dents  preferred.  Portsmouth  Magazine, 
PO  Box  4406,  Portsmouth,  NH  03801. 


PHOTOGRAPHER 


PHOTOGRAPHER  needed  for  twice 
(  weekly  in  Wyoming.  Send  resume  to  PO 
I  Box  1054,  Torrington  WY  82240. 


PROMOTION 


ASSISTANT  MANAGER 
Dynamic  individual  sought  for  number  2 
spot  in  fast-paced  department.  Must 
I  have  3  years  experience  in  promotion/ 
I  public  relations,  including  strong  back- 
'  ground  in  writing,  editing,  specialevents 
I  and  community  relations.  Supervisory 
i  and  budget  experience  helpful.  Send 
I  resume  and  salary  requirements  by 
I  August  1 5  to  Man  Weingart,  Manager  of 
I  Community  and  Corporate  Services,  The 
j  Arizona  Republic/The  Phoenix  Gazette, 
PO  Box  1950,  Phoenix  AZ  85001. 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 
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POSITIONS 

POSITIONS  WANTED 

EDITORIAL 

WANTED 

AWARD-WINNING  FEMALE  sportswri- 
ter,  six  years  on  major  metro  daily,  seek¬ 
ing  new  challenge  on  100,000-plus  dai¬ 
ly,  any  zone.  College,  amateur  sports  my 
specialty  and  love.  Besides  writing  tal¬ 
ent,  1  know  sports.  It's  an  unbeatable 
combination.  Box  7734,  Editor  &  Pub¬ 
lisher. 

ADMINISTRATIVE  \ 

GENERAL  MANAGER/Ad  Director,  37,  | 
seeks  new  challenge  in  daily  or  solid  i 
weekly.  Wide  understanding  of  all 
departments,  editorial  degree,  9  years  as 
ad  director,  3  years  as  general  manager. 
Designer  of  computer  software  for  small 
newspapers.  Some  broadcast 
experience.  Family  man-community 
involved.  Contact  Al  Portner,  Rural 
Route  4,  Princeton  IL  61356.  (815) 
659-3294. 

EDITOR  experienced  in  all  phases  of 
newsroom  operations,  from  story  ideas  to 
publication,  from  managing  editor  of 
small  daily  to  city  editor  of  major  metro 
seeks  new  challenges  on  under- 
100,000  circulation  daily  in  Zones 
3,4,5  or  7.  Box  7794,  Editor  &  Pub¬ 
lisher. 

YOUNG,  hard  working  GM/  editor  with 
weekly  group/daily  experience.  Strong 
on  advertising^.  Experienced  in  all  j 
departments.  Family  man.  Excellent 
record,  references.  Box  7783,  Editor  j 
and  Publisher.  { 

FORMER  wire  service  reporter,  fluent  in 
Spanish  &  French,  seeks  reporting  lobon 
metrodailyoroverseas.  Box 7781,  E&P. 

aRCULATION 

HUSBAND-WIFE  team  with  collective  8 
years  experience  seeks  to  co-edit  a  week¬ 
ly  in  Zone  1  or  2.  We  are  a  versatile 
i  couple  interest  in  a  qualiW  product. 
Leave  message  at  (201)  696-0798. 

AGGRESSIVE  INDIVIDUAL.  26,  seeks 
employment  with  progressive  organiza¬ 
tion.  6  years  experience  includes  carrier, 
district  manager,  and  now  assistant 
circulation  manager.  BS  in  Business 
Management,  working  on  MBA.  Current 
employer  in  process  of  computerization. 
Will  relocate.  Box  7668,  Editor  &  Pub¬ 
lisher. 

NEWS  EXECUTIVE,  experienced,  top 
skills,  highest  standards,  national  award 
winner  many  times.  Want  position  as 
managing  editor  small  daily,  news  editor 

1  medium  daily,  or  copy  desk  chief  larger 
daily.  Prefer  Zones  1,  2.  (603)  898- 
5175  or  Box  7639,  Editor  &  Publisher. 

DO  YOU  NEED  an  experienced  manager 
or  supervisor,  with  TMC,  Shopper,  vol  un- 
tary  collect,  daily-weekly  paper 
experience?  1  am  ready  to  relocate  now! 
Box  7731  Editor  &  Publisher. 

SPORTS  WRITER:  Talented,  recent 
graduate  seeks  writing  position  on  AM  or 
PM  daily  in  Zones  3  or  5.  Journalism 
degree  plus  internship  experience.  Dave 
Shedloski,  809  Branford  Rd.  Troy.  OH 
j  45373.  (513)  339-5179  or  335-58A8. 

EDITORIAL 

EDITOR  of  1 70,000  circ.  magazine  with 
daily  newspaper,  public  relations  and 
newsradio  experience  seeks  writing  job 
in  London  this  fall.  Prefer  American 
company.  Write  E&P  Box  7726. 

1  TALENTED,  award-winning  lawyer,  jour- 
1  nalist  seeks  move  to  metro  daily  or 
magazine.  5  years  experience.  Box 

1  7777,  Editor  &  Publisher. 

DIRECTOR  OF  PHOTOGRAPHY 
Strong  leader,  knowledgeable  in  all  tech¬ 
nical/creative  aspects  of  photojournal¬ 
ism.  Proven  record.  Box  7791,  Editor  & 
Publisher. 

'  WRITER/COLUMNIST 

.  Award-winning  sports  columnist  for  sub¬ 
urban  Boston  daily  seeks  growth  Dedi¬ 
cated  professional  writes  with  power, 
gives  sutyects  life  and  moves  readers. 
BOX  7778,  Editor  &  Publisher. 

ENTERTAINMENT  WRITER-recent  hon¬ 
or  grad  with  experience  on  weekly  seeks 
rocK-pop  music/film/theatre/TV/leisure/ 
popular  culture  writing  position,  or  fea¬ 
ture  post  with  lion's  share  of  entertain¬ 
ment.  Rick  de  Yampert,  1025  Werni- 
mont  Circle,  Colorado  Springs  CO 
80916.  (303)  597-4279. 

PHOTOJOURNALISM 

SEEKS  NEW  CHALLENGE-creative, 
award-winning  photographer  with  6 
years  daily  experience.  Strong  portfolio, 
good  references.  Call  (602)  838-9090. 

SPORTS  STAFF  need  a  leader? 
Deskman,  5  years  major  metro,  seeks 
return  to  mid-size  sports  editor  post. 
Organized,  energetic,  works  well  with 
young  writers.  Experienced  all  phases. 
Box  7782,  E&P. 

RESEARCH 

LIBRARY/PHOTO  SEARCHER 

23  years  experience  with  photo  news 
agency— Call  John  Pfalzer  Jr  516-221- 
6426,  Zone  2. 

47 


SHOP  TALK  AT  THIRTY 


Power  meets  principle 


By  Edward  Seaton 

Meet  A.  Zuccolillo: 
Uncompromising,  determined, 
courageous.  A  newspaper  publisher 
forbidden  to  roll  his  press  in  Kansas' 
sisterland  to  the  south,  Paraguay. 

Now,  say  hello  to  A.  Stroessner: 
Tough,  bold,  cunning.  The  longest 
ruling  dictator  in  Latin  America  — 
and  one  of  the  most  durable  in  the 
world  —  who  three  months  ago  shut 
down  Paraguay’s  leading  daily,  Zuc- 
colillo's  ABC  Color. 

These  two  strikingly  similar  per¬ 
sonalities  are  locked  in  a  struggle  of 
power  and  principle  that  is  gaining 
worldwide  attention  and  recently 
brought  this  writer  face-to-face  with 
both  of  them. 

The  executive  committee  of  the 
Inter  American  Press  Association 
(lAPA)  was  mounting  an  on-site  cam¬ 
paign  in  behalf  of  Aldo  Zuccolillo’s 
newspaper,  and  as  the  committee's 
vice  chariman  I  was  the  nominal  lead¬ 
er  of  the  16-member  delegation.  The 
committee  chairman  was  unable  to 
participate. 

The  case  has  more  than  passing 
interest  to  Kansans  because  Paraguay 
is  matched  with  Kansas  in  the  Part¬ 
ners  of  the  Americas  program. 

One  of  the  newspaper’s  editor- 
reporters,  Ricardo  Caballero  Aquino, 
is  a  K-State  graduate.  Its  most 
illustrious  writer,  Alcibiades  Gon¬ 
zalez  Delvalle  —  known  as  the  Jack 
Anderson  of  Paraguay  —  visited 
Manhattan  in  1980.  He  currently  is 
banned  by  law  from  the  practice  of 
journalism  in  Paraguay. 

Most  assessments  we  heard  were 
pessimistic.  Reopening  the  news¬ 
paper,  we  were  told,  was  a  dead  issue 
in  Paraguay.  Zuccolillo  had  pushed 
too  far  in  his  struggle  for  an 
independent  newspaper. 

His  paper  had  more  circulation  than 
the  other  three  dailies  put  together,  it 
was  monopolizing  advertising,  was 
disrupting  national  life,  and  was  even 
in  violation  of  the  constitution. 

Despite  Zuccolillo’s  appearing  to 
be  a  virulent  anti-communist  to  out¬ 
siders,  the  government  party  branded 

(Seaton  is  publisher  of  the  Man¬ 
hattan  (Kans.)  Mercury.  As  a  member 
of  an  Inter  American  Press  Association 
delegation,  he  recently  met  with  the 
president  of  Paraguay  in  an  attempt  to 
have  a  newspaper  there  reopened.  This 
is  a  reprint  of  a  first  person  account 
Seaton  wrote.  It  appeared  in  his  own 
newspaper  earlier  this  month.) 


him  a  subversive. 

Our  only  hope,  we  concluded,  was 
to  change  the  mind  of  President  Alfre¬ 
do  Stroessner  himself.  We  therefore 
went  to  a  great  deal  of  trouble  to 
arrange  a  meeting  with  him  per¬ 
sonally,  but  upon  departure  from 
home  he  had  no  response. 

An  official  at  the  Paraguayan 
embassy  in  Washington  told  us  the 
president  had  never  been  known  to  re¬ 
ply  to  requests  for  meetings  made  by 
cable  from  abroad.  A  personal  visit  to 
the  presidency  would  be  necessary, 
he  said. 

We  were  apprehensive.  We  could 
see  ourselves  in  Asuncion  being  told 


The  case  has  more 
than  passing  interest  to 
Kansans  because 
Paraguay  is  matched  with 
Kansas  in  the  Partners  of 
the  Americas  program. 


we  should  have  asked  earlier  for  the 
interview.  But  upon  arrival,  we  made 
the  formal  request  n  person. 

To  our  delight,  the  response  was 
positive. 

We  would  be  permitted  interviews 
with  President  Stroessner  and  other 
high-ranking  figures  in  the  govern¬ 
ment.  We  immediately  sat  down  with 
Zuccolillo  to  map  out  strategy. 

Most  interviews  wth  Stroessner 
turn  into  a  monologue  by  the  presi¬ 
dent,  we  were  told,  so  we  drafted  a 
three-page  letter  to  present  to  him  as 
insurance  that  our  message  would  not 
be  lost. 

Our  delegation,  which  included  five 
Americans,  two  Brazilians,  two 
Nicaraguans,  five  Argentines,  an 
exiled  Cuban  and  a  Mexican  —  all 
representing  daily  newspapers  —  lis¬ 
tened  intently  as  Zuccolillo  reminded 
us  of  the  two  recent  stints  in  jail  he’d 
endured  as  Stroessner  pressured  him 
before  deciding  finally  to  close  the 
newspaper. 

We  determined  we  should  not  dwell 
with  the  president  on  restoring  press 
freedom  to  Paraguay,  since  even 
before  ABC’s  closing  freedom  of  the 
press  as  other  non-communist  coun¬ 
tries  know  it  did  not  exist. 

In  fact,  Stroessner  has  controlled 
his  fiefdom  with  martial  law  by  renew¬ 
ing  every  90  days  (for  30  years!)  a 
suspension  of  civil  liberties.  We 


would  push  a  re-opening  of  the  news¬ 
paper  and  the  peoples’  right  to 
information,  we  determined,  and 
avoid  a  confrontation  of  civil  libert¬ 
ies. 

Meanwhile  —  unknown  to  us  —  the 
president’s  political  party,  the  Col- 
orados,  were  papering  the  city  with 
posters  and  banners  attacking  our 
organization.  They  had  previously 
launched  vicious  attacks  over  the 
party  radio  station. 

We  woke  the  next  morning  to  a 
view  outside  our  hotel  of  three-feet 
high  red  banners  with  large  white  let¬ 
ters  stretching  across  the  major 
downtown  streets. 

Perhaps  the  most  telling  of  them 
was  the  one  that  said,  “Primero  La 
Ley.  Despues  La  S.l.P.”  (First  the 
law.  Then  the  Inter  American  Press 
Association.)  In  other  words,  law  and 
order  comes  ahead  of  civil  liberties  in 
Paraguay. 

The  posters  were  everywhere: 

Free  Press,  Yes 
Libertinism,  No 
Fatherland,  Yes 
I.A.P.A.,  No. 


The  l.A.P.A.  Does  Not  Defend 
Freedom  of  the  Press 
It  Only  Defends  the 
Interests  of  Owners 

The  scene  was  set.  Our  group 
divided  up  according  to  assignments. 
Three  met  with  the  Minister  of  Jus¬ 
tice.  Three  carried  our  message  to  the 
Interior  Minister,  head  of  domestic 
security.  Others  interviewed  the  local 
bishop  and  made  calls  on  the  pro¬ 
government  newspapers  and 
broadcasters. 

My  assignment,  along  with  the 
president  of  lAPA,  Horacio  Aguirre, 
was  to  meet  with  Stroessner  himself. 

Our  experience,  later  recounted 
with  front-page  color  photos  and  stor¬ 
ies  in  all  three  government-oriented 
dailies,  began  with  a  flourish. 

Greeted  at  the  palace  gate  by  the 
president’s  secretary  of  information, 
we  were  ushered  into  a  session  with 
the  heads  of  each  branch  of  the  mili¬ 
tary.  Also  present  was  the  minister  of 
justice,  who  earlier  had  seen  our  col¬ 
leagues. 

His  message  was  that  the  publisher 
himself,  Zuccolillo,  had  not  actually 
asked  the  government  to  re-open  the 
paper.  Later,  we  realized  this  was  an 
invitation  to  negotiate  the  re-opening, 
with  perhaps  the  key  trading  stock 

(Continued  on  page  39) 
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Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


396— SUPERSTITION  AND  THE  PRESS,  by  Curtis 
D.  MacDougall.  A  treasury  of  information  about 
newspaper  reporting  of  astrology,  prophecies, 
doomsday  predictions,  ghosts,  poltergeists, 
exorcism,  monsters,  UFOs  and  similar  phenomena 
written  by  a  distinguished  journalism  professor.  A 
critique  of  newspaper  treatment  of  these  events  and 
the  accusation  they  accept  them  without  questioning 
their  validity.  Indexed.  616  pages.  $29.95. 

398—  PRESIDENTS  AND  THE  PRESS,  The  Nixon 

Legacy,  by  Joseph  C.  Spear.  An  in-depth  review  of 
Nixon's  press  relations,  and  those  of  his  staff,  demon¬ 
strating  how  "appeasement,  evasion  and  intimidation 
are  used  to  mold  public  perception  and  opinion," 
according  to  the  author.  His  theme:  "Richard  Nixon 
devised  a  highly  effective  strategy  for  manipulating 
the  press.  That  is  his  legacy  and  we  are  wrestling  with 
It  today."  350  pages.  Indexed,  annotated  and  illus¬ 
trated.  $19.95. 

399—  THE  NEWS  BUSINESS,  by  John  Chancellor 

and  Walter  R.  Mears.  Two  experienced  newsmen  in 
broadcasting  and  wire  service  techniques  show  how 
the  business  works  in  an  Interesting  blend  of  shop 
talk,  anecdote  and  concrete  example.  An  inspiration 
to  aspiring  journalists  as  well  as  old  hands  In  its  treat¬ 
ment,  sometimes  humorous,  of  a  subject  which  doz¬ 
ens  of  journalism  professors  have  succeeded  In  mak¬ 
ing  dull.  182  pages.  $12.95. 


400— THE  SPOT,  The  Rise  of  Political  Advertising 
on  Television,  by  Edwin  Diamond  and  Stephen 
Bates.  An  examination  of  the  30-year-old  technique 
of  the  30  or  60-second  political  commercial,  of  "polis- 
pot."  Examples  of  such  advertising  including  some  of 
the  more  famous  speeches  such  as  Nixon's  "Check¬ 
ers,"  Johnson's  "Daisy,"  etc.  Scores  of  scripts  and 
illustrations.  416  pages.  Indexed  and  illustrated. 

$17.50. 

USE  THIS  HANDY  COUPON 
to  order  your  books  by  number. 
Allow  6  weeks  for  delivery. 


401—  MASS  COMMUNICATION  IN  AFRICA,  by 
Graham  Mytton.  An  examination  of  the  impact  of 
mass  media,  notably  electronic,  on  the  historical  proc¬ 
ess  in  more  than  50  independent  states  where  30 
years  ago  there  were  only  three  states  not  controlled 
by  Europeans.  In-depth  case  studies  of  Zambia.  Tan¬ 
zania  and  Nigeria.  160  pages.  Indexed.  Paperback. 

$14.95. 

402—  THE  ROAD  TO  SYNDICATION.  The  Com¬ 

plete  Guide  to  Newspaper  Syndication  for  Writers 
and  Artists.  Edited  by  W.H.  Thomas.  A  syndicate 
editor,  columnist,  newspaper  publisher  and  syndicate 
salesman  give  their  expertise  on  the  market  and  how 
It  can  be  reached,  with  frequent  references  to  E&P 
and  Its  Syndicate  Directory  as  source  material.  96 
pages.  Paperback.  $5.00. 

403— BEHIND  THE  FRONT  PAGE,  The  Story  of  the 

City  News  Bureau  of  Chicago  by  A.A.  Domfeld. 
Long  considered  one  of  the  world's  best  training 
grounds  for  reporters,  the  City  News  Bureau  (more 
than  100  years  old)  and  some  of  its  characters 
became  legendary  in  "The  Front  Page."  Anecdotes 
for  the  youngsters  and  nostalgia  for  the  old-timers. 
330  pages.  Indexed.  Illustrated.  $17.95. 

404—  MAGAZINE  EDITING  WORKBOOK,  by  Don 

Ranly.  Includes  a  wide  variety  of  exercises  that  pro¬ 
vide  instructions  and  practice  in  punctuation  and 
grammar,  copy  editing,  proofreading,  writing  titles, 
captions,  etc.  An  instructors  manual  to  supplement  a 
standard  grammar  text.  31 1  pages.  $19.95. 

405—  ON-LINE  EDITINGby  James  G.  Stovall, 
Charles  C.  Self  and  L.  Edward  Mullins.  Taking  the 
editing  process  from  the  organization  and  operation 
of  the  news  and  editorial  departments  through  the 
necessary  steps  of  style,  grammar  and  punctuation 
and  accuracy.  Including  headline  and  picture  treat¬ 
ment  and  layout,  with  emphasis  on  electronic  editing. 
Including  appendices  on  ethics,  instructions  for  VDT 
systems,  etc.  292  pages.  Indexed.  Paperback. 

$17.95. 


406— MY  OWN  COUNTRY'S  TIME.  A  Journalist's 
Journey,  by  Vermont  Royster  The  long-time  editor  of 
the  Wall  Street  Journal  reports  on  50  years  of  peace 
war,  presidents,  politics  and  people  as  seen  during 
the  successful  accomplishments  of  his  own  career 
which  brought  him  most  major  jo*imalistic  awards 
including  a  Pulitzer  Prize.  351  pages.  Indexed.  Illus¬ 
trated.  $18.50. 


407— FROM  NEWS  TO  NEWSPRINT,  Producing  a 
Student  Newspaper,by  Robert  H.  Bohle.  A  hand¬ 
book  with  basic  instruction  in  all  facets  of  publishing 
for  a  daily,  weekly  or  monthly.  Chapters  covering  the 
nature  of  news,  organization  of  staff,  copy  flow,  news 
writing,  features,  photos,  headlines,  advertising,  dis¬ 
tribution,  promotion,  with  suggested  study  projects. 
264  pages.  Indexed.  Illustrated.  Paperback  $15.95. 


408-THE  WRITER'S  TAX  AND  RECORD  KEEP¬ 
ING  HANDBOOK,  Including  Everything  You  Can 
Legally  Oeduct,by  William  Atkinson.  Just  what  the 
title  says:  Valuable  tips  on  everything  a  freelancer,  or 
any  author,  should  know  about  depreciation, 
expenses,  deductibility  of  office  space,  etc  150 
pages.  Indexed.  Illustrated.  $7.95. 


409- INDUSTRIAL  PUBLICITY,  by  Joseph  C.  Quin¬ 
lan.  For  anyone  who  practices,  manages,  or  purch¬ 
ases  publicity  in  the  industrial  market  place.  Hun¬ 
dreds  of  tips  on  how  to  exploit  publicity  opportunities 
and  how  to  avoid  the  mistakes.  258  pages.  Indexed 

$19.95. 

410—  THE  HANDBOOK  OF  GOOD  ENGLISH,  A 

Comprehensive,  Easy-to-Use  Guide  to  Modern 
Grammar,  Punctuation,  Usage,  and  Style,by 
Edward  0.  Johnson.  Examples,  exceptions  and  clear 
explanations  of  why  grammar  has  the  njles  it  does. 
Full  attention  to  styling  as  well  as  treatment  of  numb¬ 
ers,  abbreviations,  etc.  310  pages.  $14.95. 
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July  25,  1978.  Puerto  Rican  police  announced 
that  two  "leftist  rebels”  had  been  caught 
trying  to  bomb  a  TV  station  tower,  had  resisted 
arrest,  and  had  been  shot  and  killed  by 
police.  A  clear  triumph  of  good  over  evil  — 
or  was  it? 

Within  days,  San  Juan  Star  reporter  Tomas 
Stella  detected  discrepancies  that  questioned 
the  official  police  version.  Despite  officially- 
placed  obstacles,  Stella  and  reporter  Manny 
Suarez  investigated  each  lead,  putting 
the  mysterious  puzzle  together  piece  by 
piece.  Their  work  spanned  more  than  five 
years. 

By  1983,  the  San  Juan  Star's  coverage  had 
raised  so  many  questions  of  the  police  role 
in  the  shootings  that  the  Puerto  Rican  Senate 
decided  to  convene  its  own  televised  public 
hearings.  The  investigation  ultimately  revealed 


police  covered  up  what  really  happened  — 
the  two  rebels  had  been  slain  in  a  police  ambush. 

Suarez  was  recently  honored  as  "Puerto 
Rican  Journalist  of  the  Year"  for  his  coverage 
of  the  hearings,  and  was  lauded  by  the  Senate 
President  for  this  courageous  and  diligent 
work. 

Readers  have  come  to  expect  that  kind  of 
professional  journalism  from  Scripps-Howard 
publications.  The 
investigative 
reporting  of  Manny 
Suarez  and  Tomas 
Stella  was  in  the 
grand  tradition  of 
Scripps-Howard: 

"Give  light  and  the 
people  will  find  their 
own  way." 


Manny  Suarez 
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